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Virgin Orbit sells $36M in 
assets, more layoffs coming

By Jake Gotta 

The city is considering doing away 
with rules that sometimes block new 
businesses from opening in vacant 
storefronts until they can find more 
parking spaces.

Proposed changes to these rules 
will be submitted to the Planning 
Commission in July, which could 
eventually forward the issue to the 
City Council for final adoption, 
officials said at a Development 
Services meeting on May 24.

In Long Beach, when a commercial 
property owner wants to fill a 
vacancy with a new tenant that’s a 
different type of business than the 
previous occupant, additional parking 
spaces are sometimes required before 
getting a business license.

That’s because the city’s municipal 
code lists 48 different specific 
potential uses in commercially zoned 

By Brandon Richardson 

Billionaire Richard Branson’s 
small satellite launch company, 
Virgin Orbit, sold nearly $36 million 
in assets to a trio of space companies 
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By Brandon Richardson 

Two light industrial buildings 
(and possibly two more) are 
coming to the historic former 
Boeing C-17 assembly site west of 
Long Beach Airport, with a project 
master plan for the Goodman 
Commerce Center unanimously 
approved on May 18 by the Long 
Beach Planning Commission.

The plan includes 
the construction of two 
buildings—505,043 square feet 
and 77,552 square feet—to be built 
on 28 acres at 2401 E. Wardlow 
Road for either manufacturing or 
warehousing/logistics uses. While 
the vote approved the master 
plan for the development, each 
building also will require Planning 
Commission approval.

Two new 
buildings are 
coming to 
historic C-17 site

Long Beach may 
ease parking 
mandates to draw 
new businesses into 
vacant storefronts

May 30, 2023

Rocket Lab, another Long Beach-based satellite launch provider, won its bid to take 
over Virgin Orbit’s 140,000-square-foot headquarters and manufacturing facility in 
Douglas Park, while Stratolaunch is getting the firm’s modified Boeing 747.

at auction on May 23, including its 
massive manufacturing facility in 
Douglas Park, which will be taken 
over by nearby Rocket Lab.

With the company being 
stripped and sold for parts, a 
spokesperson for Virgin Orbit told 

the Business Journal that more 
layoffs are expected.

Since Virgin Orbit announced it 
would lay off 85% of its nearly 800 
workers at the end of March, the 
company had been operating with 
between 75 and 100 employees, 
according to the spokesperson. The 
number of employees was expected 
to drop to around 20 by the end of 
last week, they added.

The remaining employees will 
likely be laid off sometime in June, 
once the liquidation of company 
assets is finalized.

“Throughout its history, Virgin 
Orbit has been at the forefront 
of innovation and has made 
substantial contributions to the 
field of commercial rocket launch 
with its LauncherOne air launch 

Virgin Orbit recently sold the lease and equipment for its Long beach headquarters as part of its bankruptcy proceedings. 
Courtesy of Virgin Orbit
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A cyclist rides the bike path along the Los Angeles 
River near the Wrigley Green Belt. 

Brandon Richardson / Business Journal
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Travelers wait for their flights at Long Beach Airport’s outdoor concourse on a sunny 
spring day. 

Brandon Richardson / Business Journal

LGB passenger 
volumes remain above 
pre-pandemic level for 
2nd month in a row

By Brandon Richardson 

For the second month in a row, 
the passenger volume at Long 
Beach Airport was above its pre-
pandemic level, according to data 
released on May 23.

Throughout April, 303,086 
people traveled through the small 
municipal airport, up 2.1% from the 

296,941 passengers in April 2019. Air 
travel all but disappeared in April 
2020, with the airfield seeing only 
6,299 travelers the entire month.

It has been a slow recovery for 
LGB. April’s volume marks a 10.5% 
increase from the same month last 
year, according to city data. March 
was the first month that airport staff 
reported the airport had surpassed 
pre-pandemic volumes.

“Last month’s passenger figures 
came in strong once again,” airport 
Director Cynthia Guidry said in 
an emailed statement.  “We’re 
looking forward to a busy Memorial 
Day weekend, followed by robust 
demand for air travel this summer.”

At the national level, however, 
passenger volumes continue to 
struggle to rebound. Last month, 
fewer than 69.9 million people 
traveled through U.S. airports, 

While Long Beach 
Airport has recovered 
its passenger volume, 
air travel nationwide 
continues to trail behind 
pre-pandemic levels. compared to over 70.1 million in 

April 2019, according to data from 
the U.S. Transportation Security 
Administration.

Back in Long Beach, passenger 
volumes are up 1.3% year-to-date 
compared to the same period in 
2019. From January through April, 
1,117,414 people flew into and out of 
Long Beach.

Southwest Airlines, the 
city’s leading carrier, has been 
instrumental in the airport’s 
recovery. For the first four and a 

half months of the year, Southwest 
held 45 of the noise-controlled 
airfield’s 58 daily flight slots. 
Over the past year, the carrier has 
announced nonstop service to 10 
new destinations.

Earlier this month, Southwest 
was awarded three more flight 
slots, which were relinquished 
by American Airlines earlier this 
year. At the same time, Delta Air 
Lines gave up two of its seven slots, 
which are likely to also be awarded 
to Southwest.  

Southwest gets 3 more 
Long Beach flight slots
By Brandon Richardson 

Southwest Airlines continues 
to solidify its dominance at Long 
Beach Airport, with the carrier 
being awarded another three 
flight slots at the noise-controlled 
airfield, according to a city memo 
released on May 15.

The news comes four months 
after American Airlines informed 
city staff it would leave Long 
Beach, relinquishing its three daily 
flight slots.

While Long Beach alerted all of 
the airlines on the airport’s waitlist 
of the newly available flight slots, 
the first three on the list—Canada-
based Swoop, startup Breeze 
Airways and Hawaiian Airlines—
all passed on the opportunity. 
Southwest was next on the list and 
requested all three slots.

Delta Air Lines was last on the 
list and did not request additional 
slots. In fact, Delta informed 
city staff on May 2 that it would 
relinquish two of its seven daily 
flight slots.

As it stands, with the additions, 
Southwest holds 48—or 83%—of the 

airport’s 58 daily flight slots.
“We are pleased that Southwest 

Airlines continues to show strong 
interest in growing their presence 
at Long Beach Airport,” Director 
Cynthia Guidry told the Business 
Journal in an email on May 15. 
“Our three carriers now offer 
nonstop service to 24 destinations, 
which is more nonstop service 
than at any other time in the 
history of our airport.”

Southwest, for its part, declined 
to specify how it would use the new 
slots.

“We will increase our flying 
accordingly to best utilize these 
slots,” a spokesperson said in an 
email to the Business Journal on 
May 15. “More details will be shared 
at a later time.”

Other than the two unallocated 
slots, the remaining daily flights are 
held by Hawaiian (2) and UPS (1).

Delta said in a statement that it 
hopes to reclaim flight slots in the 
future.

“Delta voluntarily yielded back 
two of seven daily flight slot pairs 
at Long Beach given continued 
challenges amongst our regional 
partners from a staffing resources 



BUSINESS JOURNAL May 30, 20234 5Newswatch NewswatchMay 30, 2023 BUSINESS JOURNAL

The iconic International Tower as seen from the Shoreline Gateway building in Downtown. 
Thomas R. Cordova / Business Journal

Jeff Forney.
Courtesy of the CVB

Longtime 
marketing 
VP to leave 
Convention & 
Visitors Bureau

By Jeremiah Dobruck 

Jeff Forney—the Long Beach 
Convention & Visitors Bureau’s 
vice president of marketing, 
membership and special projects—
announced May 24 that he is 
leaving the organization after a 
22-year career in order to spend 
more time with his family.

Since joining the CVB in 2001, 
Forney became a well-known name 
in marketing circles for his work 
promoting Long Beach as a tourism 
and business destination, but his 
most visible job locally was likely 
the special events he produced for 
the CVB. Anyone who attended 
Long Beach’s Christmas tree lighting 
ceremony has heard Forney’s voice 
as emcee of the performance.

During a CVB board meeting on 
May 24, Forney said he planned 
to take the summer off to spend 
time with his wife and son. After 
that, he’d begin looking for other 
opportunities, saying he wanted to 
do something new but so far had 
nothing lined up.

“It’s been an incredible 22 years 
here at the bureau,” Forney said 
after a standing ovation from his 
organization’s board.

Economic Development Director 
Bo Martinez thanked Forney on behalf 
of the city of Long Beach, calling him 
an advocate and champion for the 
community who would always say 
yes “to any question or comments or 
requests that you have.”

CVB CEO and President Steve 
Goodling said Forney’s duties would 
be taken over by Vice President of 
Client Relations Courtney Russell, 
Vice President of Communications 
Samantha Mehlinger and John 
Edmond, who was recently hired to 
handle public affairs.  

Long Beach looks to update 
zoning for Downtown, 
waterfront entertainment area

By Jason Ruiz 

Long Beach is beginning the 
process of updating its land use 
plans for Downtown and the nearby 
shoreline area, a swath of land 
known as “PD-6,” where the city 
says it hopes to increase housing 
production and create an attractive 
destination for tourists.

The original Downtown Plan was 
approved in 2012 and paved the way 
for 5,000 housing units and nearly 
2 million square feet of office space 
and retail. The plan faced resistance 
from groups who said it would lead 
to displacement.

Revisioning the PD-6 south of 
Ocean Boulevard, which includes 
the space between Alamitos Avenue 
and the Los Angeles River along the 
city’s waterfront, has been a point 
of focus, but plans to update it were 
derailed by the pandemic.

It includes the 13-acre “elephant 
lot”—the large parking lot next 
to the arena—where city officials 
had preliminary discussions about 
building a baseball stadium in 2019. 
In the coming months, the city will 
host meetings to learn what people 
would like to see prioritized in both 
new zoning plans.

“One of the primary goals of 
this initiative is to meet the great 
need for more housing units for our 
residents in the parts of our city 
that are near high-quality public 
transportation and filled with 
wonderful walkable areas,” Mayor 
Rex Richardson said in a statement.

Richardson said that the PD-6 
update provides an opportunity 

City Council to vote in November 
to look at incentives to draw in 
new businesses or convert those 
buildings to housing.

The city’s announcement on 
May 23 said that the update for the 
Downtown Plan would focus on 
preventing tenant displacement 
and building housing for all 
income levels.

Long Beach’s current inclusionary 
housing law, which requires 11% of 
rental units and 10% of ownership 
units to be set aside as affordable for 
lower-income residents, primarily 
applies to Downtown and new 
developments along the Long Beach 
Boulevard corridor.

An update for the PD-6 is long 
overdue, as the zoning for the city’s 
Downtown shoreline hasn’t changed 
since the 1970s. Then-Mayor Robert 
Garcia said in 2018 that the city was 
launching a visioning process to 
develop the elephant lot, but that 
plan was delayed.

Now, the city will finally move 
forward with those outreach meetings, 
according to the May 23 release.

The area includes the Convention 
Center, the Long Beach Arena, 
Shoreline Village and the Outlets 
at the Pike. The empty lot provides 
space for the annual Grand Prix race 
to fit in the Downtown area.

In 2021, the city said it was going 
to explore its options for the site but 
said it did not know how much the 
land was worth because there had 
not been a formal appraisal.

It’s also unclear what the land, 
which is made of infill, could 
physically support in terms of 
future developments.

Because the land is in the 
Tidelands area, housing could be 
difficult to build. State regulators 
have generally held that private 
housing units do not meet the 
rules of the public land trust that 
governs the area. Public uses like 
restaurants, hotels, airports and 
stadiums do, though.

However, city officials have 
said that given the state’s housing 
crisis, it could be easier to develop 
housing in the PD-6 area in the 
future if regulators loosen rules 
that currently require a land swap 
or a waiver from the state to move 
forward with private housing 
developments in the Tidelands area.

The city has yet to release 
a schedule of the upcoming 
meetings, but the announcement 
said that residents, businesses and 
other organizations would have a 
variety of ways to participate in the 
meetings city planners will host 
over the next few months.  

to “capitalize” on the city’s 
waterfront through economic 
development to benefit residents 
and visitors.

Over the past decade, the city 
has seen housing production in 
the Downtown area exceed that 
initial mark of 5,000 units laid out 
in the Downtown Plan while office 
space, retail and other uses have 
lagged behind.

The City Council recently 
approved additional housing 
developments through a conversion 
program that would allow 3,260 
additional housing units to be built 
by trading space approved for other 
uses that were unrealized.

A massive 900-unit development 
at the former City Place site was 
approved by the City Council earlier 
this year.

While meetings have yet to be 
scheduled, the new Downtown Plan 
will likely have big differences from 
the current one.

A city website said the plan will be 
updated to align with state laws as 
well as the city’s land use rules that 
have been updated since 2012.

One thing city officials could 
look to eliminate or lessen is the 
requirement that Downtown 
housing developments have 
ground-floor retail. The current 
plan largely required it, but now 
the city is working to navigate 
retail vacancies in the Downtown 
as shopping habits have shifted.

The pandemic changed how 
work is done for a lot of industries, 
and the ability to work remotely 
has left some existing Downtown 
office buildings empty, leading the 

The overall project by Australian-
based developer The Goodman 
Group includes two other buildings 
that are across the city boundary and 
must be approved separately by the 
city of Lakewood.

A previous proposal from 
Goodman submitted to the city in 
2020 included the adaptive reuse of 
the existing building as an Amazon 
Logistics delivery station, which 
would operate 24/7. In the document 
obtained by the Business Journal 
through a public records request, 
Amazon stated the station would 
create hundreds of jobs.

“Our growth in Long Beach, 
CA is the result of an outstanding 
workforce, strong local support, 
and incredible customers,” Amazon 
wrote. “Our associates and customers 
in this region are also your residents, 
and we want to ensure we are being 
good neighbors.”

The master plan does not mention 
Amazon, and Goodman did not 
respond to a request for comment as 
to whether or not the multinational 
company is still on board to occupy 
any part of the development.

The project includes all new 
landscaping with pedestrian paths 
and outdoor gathering areas for 
employees and visitors. The project 
also calls for bike infrastructure, 
including racks, lockers and 
showers for employees, as well as a 
bikeway—which will not connect 
to anything for now, as no bike 
paths currently exist along this 
section of Cherry or farther west 
along Wardlow.

Construction of the new 
buildings requires the demolition 
of the existing 646,874-square-foot 
building and parking areas, which 
was first constructed by McDonnell-
Douglas in 1967 for final assembly 
of the DC-10 airliner. In 1989, the 
facility was remodeled for C-17 
Globemaster III assembly.

C-17 production ended in 2015 
under Boeing, which acquired 
McDonnell-Douglas almost two 
decades earlier, leaving the facilities 
vacant for years.

Goodman acquired the 93-acre 
property in 2019. In June 2021, 
the company announced satellite 
launch company Relativity Space 
would take over the massive 
hangar south of Wardlow with a 
16.5-year lease.

Because the Relativity project 
was adaptive reuse with no new 
construction, the newly approved 
complex north of Wardlow will 
be the first full-scale, ground-up 
development within Long Beach’s 
Globemaster Corridor Specific 
Plan, which was adopted in 2021, 
Development Services Director 
Christopher Koontz told the 
Business Journal.

The tenants’ use will determine 
the number of parking spaces 
for each building, according to 
a staff presentation. The larger 
facility would have 506 parking 
stalls if it becomes a warehouse 
or 1,012 stalls if it becomes a 
manufacturing plant. The smaller 
building, meanwhile, would have 
either 125 stalls or 158 stalls under 
the same circumstances.

Goodman estimates the new 
buildings will generate 2,475 
daily vehicle trips once fully 
built out, which is expected 

C-17 Site
Continued from cover

A 2020 rendering from a Goodman Group proposal that shows the former C-17 site 
being used as an Amazon Logistics delivery station.

Courtesy of the City of Long Beach

A rendering of one of the industrial buildings proposed at the former Boeing C-17 
manufacturing site.

Courtesy of the City of Long Beach

to have “unavoidable levels of 
service impacts” to five nearby 
intersections. Mitigating measures 
such as introducing right-turn lanes 
and removing street parking were 
considered, but city staff determined 
any measures would conflict with 
other city initiatives, including the 
2040 Bicycle Master Plan.

Because the project falls 
within the scope of the area’s 
specific plan, including meeting 
all environmental compliance 

regulations, the commission 
voted to approve with next to no 
discussion. Commissioner Alvaro 
Castillo questioned why there is no 
solar element included in a project 
with so much roof area.

Koontz and Jim Cottrell, senior 
vice president of development for 
Goodman, both noted that the 
buildings would be solar ready, 
but that any installation would 
come after tenants are selected for 
logistical reasons.  

Courtesy of the City of Long Beach

An aerial rendering of a four-building (two in Long Beach) industrial development at 
the former Boeing C-17 manufacturing site.
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An Electron rocket sits on the launch pad of Rocket Lab’s New Zealand complex ahead of its “Coming to a Storm Near You” mission 
Thursday, May 25, 2023. 

Courtesy of Rocket Lab

429-D Shoreline Village Drive
Long Beach, CA 90802
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2 more NASA weather satellites delivered to orbit by Rocket Lab

By Brandon Richardson 

Tracking tropical storms will be 
easier following a second successful 
Rocket Lab launch for NASA on the 
evening of May 25.

“Coming to a Storm Near You” 
blasted off from the Long Beach 
company’s New Zealand complex 
at 8:46 p.m. Long Beach time. One 
hour later, Rocket Lab confirmed via 
Twitter the payload of two shoebox-
size satellites had been delivered.

Thursday’s mission came less 
than three weeks after Rocket Lab 
delivered the first two satellites 
for NASA’s TROPICS (Time-
Resolved Observations Precipitation 
structure and storm Intensity 
with a Constellation of Smallsats) 
constellation on May 8.

“We needed multiple launches 
for this mission,” Will McCarty, 
program scientist for NASA’s 
Earth Science Division, said in a 
statement. “Rocket Lab provided 
the ability to have the TROPICS 
CubeSats serve as that primary 
payload and thus define the orbit 
based on our scientific objectives.”

The four cubesats required a 
highly specific orbit at an altitude 
of 550 kilometers and inclination 
of about 30 degrees. The satellites 
also had to be deployed to their 
operational orbit within a 60-day 
period in order to settle in and be 
commissioned ahead of the 2023 
North American storm season, 
which begins in June.

To reach the low inclination 
from its New Zealand complex, 
Rocket Lab used its Electron 
rocket’s second stage to place the 
kick stage and TROPICS satellites 
into a circular orbit. The kick 
stage then performed a plane 
change maneuver to the correct 
deployment position.

“Electron was developed for 
exactly these kids of missions—to 
deploy spacecraft reliably and 
on rapid timelines to precise and 
bespoke orbits, so we’re proud to 
have delivered that for NASA across 
both TROPICS launches and meet 
the deadline for getting TROPICS 
to orbit in time for the 2023 storm 
season,” founder and CEO Peter 
Beck said in a statement.

The new constellation will 

The storm tracking 
constellation will be able 
to view the formation 
of tropical cyclones, 
including hurricanes, with 
flyovers once every hour, 
compared to the six-hour 
cycle of other weather-
tracking satellites.

monitor the formation and evolution 
of tropical cyclones, including 
hurricanes, and provide more rapid 
updates on storm intensity than 
previously possible. The satellites are 

equally spaced in orbit to maximize 
the frequency an area can be viewed 
from the same angle—about once an 
hour compared to the six hours of 
other weather tracking satellites.

The May 25 mission was Rocket 
Lab’s fifth of 2023 and 37th since 
it first launched in 2017. To date, 
the company has delivered 163 
satellites to orbit.  

platform,” the firm said in a May 23 
statement. “The company’s cutting-
edge technology, unmatched 
expertise, and commitment to 
excellence have propelled it to 
the vanguard of an emerging 
commercial launch industry.

Rocket Lab bid just 
over $16.1 million for its 
neighbor’s 140,000-square-
foot manufacturing facility 
and headquarters on Conant 
Street—one of the first industrial 
buildings erected during the area’s 
renaissance. In addition to taking 
over the lease of the space, the 
bid also includes machinery and 
equipment, including 3D printers 
and tank winding machines, the 
spokesperson said.

Virgin Orbit planned to 
manufacture 24 rockets per year at 
the facility, and Rocket Lab said in 
a statement that the new assets will 
advance the production of its larger 
launch vehicle, Neutron.

“With Neutron’s design and 
development well-advanced, this 
transaction represents a capital 
expenditure savings opportunity to 
augment our production capability 
to bring Neutron to the launch 

pad quickly to serve our customers 
and their future success,” Rocket 
Lab founder and CEO Peter Beck 
said. “Securing the lease to the 
Conant Facility adds to our existing 
presence in Long Beach and 
provides co-located engineering, 
manufacturing, and test capabilities 
for our Neutron team.”

“With this announcement, Rocket 
Lab is tripling the size of their 
presence in Long Beach,” Mayor 
Rex Richardson said in a statement. 
“Long Beach is proud to be a leader 
in the aerospace industry and a 
partner of RocketLab.”

Seattle-based Stratolaunch bid 
$17 million for Virgin’s modified 
Boeing 747 aircraft—Cosmic Girl—
and related assets.

“An additional 747 brings 
expanded capabilities and 
flexibility to our platform,” 
Stratolaunch President and CEO 
Zachary Krevor said in a statement. 
“We will be able to increase both 
our flight test capacity and reach to 
become an even stronger partner to 
global customers.”

Launcher, a subsidiary of Vast 
Space, which is the newest entrant 
to Long Beach’s aerospace sector, 
bid $2.7 million for Virgin Orbit’s 
Mojave facility lease, machinery and 
equipment, and inventory, the filing 
shows. A Vast spokesperson declined 
to comment, “as no deals have 

officially closed.”
The lease for Virgin Orbit’s 

second building, a 43,000-square-
foot space just two blocks north 
(across the street from Rocket 
Lab’s headquarters), has not been 
purchased. INLIPER Acquisition 
and Liquidity Services Operations, 
however, submitted a winning 
$650,000 bid for the contents 
of the building such as office 
furniture, electronics and the 
like, according to the Virgin Orbit 
spokesperson.

Stratolaunch announced the 
bankruptcy court approved its 
transaction on May 25, with the 
acquisition expected to close by 
July 31. Rocket Lab and Vast did not 
respond to request for comment on 
the status of their transactions.

While the sales are substantial, 
Virgin has not been able to unload 
its rocket inventory, which includes 
one LauncherOne vehicle that is 
95% complete and about six others 
at various stages of production, the 
spokesperson said. It also remains 
to be seen what will be done 
with the company’s intellectual 
property—the concept and design of 
its innovative launch system.

Despite filing for Chapter 11 
bankruptcy in April, as recently as 
May 8, the company was moving 
forward with plans for a contracted 
launch later this year—which 

accounts for the nearly complete 
rocket in its inventory. With the 
company now being sold off for 
parts, the spokesperson noted that 
no future launches will take place.

Companies and organizations 
with contracts for launches are 
usually paid in segments, with final 
payment not due until the launch 
occurs. Those with outstanding 
contracts, will be reimbursed 
as creditors through Virgin’s 
bankruptcy proceedings, the 
employee said.

Virgin Galactic came to Douglas 
Park in 2015, marking the beginning 
of Long Beach’s space boom. The 
facility was transitioned into the 
headquarters for Virgin Orbit 
in 2017, while Virgin Galactic 
operations continued elsewhere.

Since Virgin’s move into the 
city, Long Beach’s space sector 
has exploded, and it now includes 
Rocket Lab, SpinLaunch, Relativity 
Space and Vast Space.

“Virgin Orbit’s legacy 
in the space industry will 
forever be remembered,” the 
company’s statement reads. “Its 
groundbreaking technologies, 
relentless pursuit of excellence, 
and unwavering commitment 
to advancing the frontiers of air 
launch have left an indelible mark 
on the industry.”  

Virgin Orbit
Continued from cover

standpoint,” the airline said. “We 
continue to monitor conditions 
closely and hope to restore our full 
slate at Long Beach when able. In 
the meantime, Delta customers can 
choose from service at LGB and at all 
major LA Basin airports including 
LAX, BUR, ONT and SNA.”

Guidry, for her part, remained 
confident in the airport’s ongoing 
relationship with Delta.

“We greatly appreciate Delta 
Air Lines’ continued partnership 
in serving passengers from our 
convenient, easygoing airport,” 
Guidry said. “Delta has expressed 
their desire to remain on the flight 
slot waiting list, as they plan for 
an ongoing presence here in Long 
Beach.”

The waiting list for flight slots, in 
order, is now: Delta, Swoop, Breeze, 
Hawaiian and Southwest. Based on 
recent allocation decisions, it’s likely 
Southwest will be awarded the two 
outstanding slots.

The news comes just over two 
weeks after Southwest executives 
visited Long Beach for the unveiling 
of the carrier’s newest aircraft, 
Imua One. Following the ceremony, 
CEO Bob Jordan and COO Andrew 
Watterson hosted a luncheon with 
local businesses, during which they 
apologized for recent issues and 

pledged that improvements were 
being made.

The announcement also comes 
days after pilots at Southwest 
Airlines voted overwhelmingly to 
authorize a strike, a move that is 
unlikely to lead to a walkout in the 
near future but is designed to put 
more pressure on the airline during 
contract negotiations.

Southwest
Continued from page  3

A Southwest Airlines plane with a livery paying homage to California prepares to depart Long Beach Airport. 
Brandon Richardson / Business Journal

Southwest, for its part, said the strike 
vote has no effect on its operations.

“We are staffed and prepared 
to welcome travelers for their 
summer travel plans,” the airline 
said in a statement.

In Long Beach, Southwest has 
announced nonstop service to 10 
new destinations over the past year, 
including Nashville, New Orleans, 

Salt Lake City, Orlando, Kansas 
City, Colorado Springs, El Paso, 
Albuquerque, Boise and Portland.

The city’s leading carrier has been 
instrumental in the airport’s years-
long recovery from the pandemic. 
In March, passenger volumes rose 
above pre-pandemic levels for the 
first time since the coronavirus first 
appeared in early 2020.  
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areas, and each use has a unique 
parking requirement.

Shopping centers, malls, banks, 
medical offices, restaurants, bars, 
car washes, and even flea markets or 
swap meets are required to provide 
a certain number of parking spaces 
relative to their operating space, but 
each one is slightly different. Even 
arcades, bowling alleys, basketball 
courts and parks are required by law 
to have a certain number of parking 
spaces down to the number of 
courts, alleys and tees.

A restaurant serving dinner, for 
example, must allocate 10 parking 
spaces for every 1,000 square feet 
of floor area; bars (“taverns” in the 
zoning code), however, are required 
to provide 20 parking spaces for 
every thousand square feet.

This means when a new 
business wants to move into an old 
storefront, it could be required to 
find additional parking spaces to 
meet the code. That’s what the city’s 
proposal aims to change—at least for 
older buildings.

“There is an effort currently 
underway to change the change-of-
use parking requirements so that 
when a new business wants to locate 

in an existing building that is more 
than 10 years old, additional on-site 
parking will not have to be created 
in order for a new business to receive 
a business license to operate in an 
existing storefront,” Rick de la Torre, 
a spokesperson for Long Beach’s 
Development Services Department, 
said in an email.

Momentum started building for 
this proposal in 2019 when the City 
Council had asked staff for ways to 
cut down on the number of vacant 
storefronts across the city, saying 
in a memo that “ ... there are some 
commercial corridors where certain 

retail properties have remained 
vacant for years, resulting in 
blighted conditions and depressed 
neighborhood activity.”

After studying the problem, city 
staff said they found four common 
reasons buildings were staying 
vacant for long stretches:

Some owners were unaware of 
the vacancy, with properties often 
managed by third-party landlords or 
part of a larger portfolio or trust;

Others were unable to fill a 
vacancy due to financial hardship or 
other constraints;

Some owners wanted to rent out 

their properties but couldn’t because 
of requirements such as zoning or 
environmental restrictions;

Others were simply waiting for 
something, like a zoning change or 
better market conditions, to fill their 
vacancies.

Zoning came up again when the 
Downtown Long Beach Alliance 
surveyed Downtown businesses and 
merchants about barriers they faced 
filling long-term vacancies: 14% of 
respondents mentioned parking, 
and another 12% said a potential 
tenant’s use wasn’t allowed under 
the current zoning.

Before the pandemic hit and 
stalled the process, city staff 
recommended easing some zoning 
requirements as part of a package of 
ideas that would incentivize filling 
storefronts and could penalize 
owners for vacant ones.

With those changes on hold, 
though, vacancy rates have 
remained high.

The city could not provide exact 
numbers, but third-party data showed 
the problem was especially acute 
outside the Downtown area, with the 
suburban mall vacancy rate in the city 
hitting “more than 50%” compared to 
just 8% in Los Angeles, according to 
de la Torre, the  Development Services 
spokesperson.  

Reporter Jason Ruiz contributed to 
this report.  

Parking Mandates
Continued from cover

A stretch of shops on Atlantic Avenue just south of South Street in North Long Beach 
has been fully vacant for years. 

Brandon Richardson / Business Journal
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A seal sticks its nose out of the water near the Long Beach Container Terminal on Pier E at the Port of Long Beach. 
Brandon Richardson / Business Journal 

New York-New Jersey port cargo 
volume continues to lead Long Beach
By Brandon Richardson 

Cargo volumes at the Port of New 
York and New Jersey continued to 
eclipse goods movement through 
the Port of Long Beach through 
April, while Los Angeles held onto 
the top slot.

Last month, Long Beach moved 
656,049 20-foot-equivalent units 
(the standard measure of shipping 
containers), slightly more than the 
648,390 TEUs moved by the East 
Coast port. The volume, however, 
was not enough for Long Beach to 
catch up.

Year-to-date, Long Beach has 
moved 2,377,374 TEUs, compared to 
New York-New Jersey’s 2,439,449 
TEUs. Los Angeles, meanwhile, has 
moved 2,525,094 TEUs this year, 
after handling 688,000 in April.

For all three ports, the first four 
months of cargo mark a drastic 
decline from the same period 
last year. The drop has been more 
dramatic in LA and Long Beach, 
which saw a 29.3% and 27.6% 
reduction, respectively. New 
York-New Jersey saw a 23.7% cargo 
volume reduction.

“The bright spot is, we’ve been 
on an upward trajectory these last 
two months,” Port of LA Executive 
Director Gene Seroka said during 
a May 18 press conference. From 

jobs report and both freight and 
energy costs are stabilizing.”

Two things could destabilize the 
economy quickly, Seroka noted: 
if Congress fails to raise the debt 
ceiling, causing the country to 
default, and further interest rate 
hikes by the Federal Reserve.

For LA and Long Beach 
specifically, ongoing labor 

February to March, LA saw a 28% 
climb in cargo volumes, followed by 
a 10% increase from March to April.

“I believe this trend will continue 
in May,” Seroka said.

The same upward trend was seen 
at both Long Beach and New York-
New Jersey as well.

There are several factors at play 
that have been keeping cargo 

news soon.”
Since August, the Port of LA 

has been operating at about 70% 
capacity, Seroka said. About half 
of that loss of cargo is tied to 
economic factors, he estimated, 
but Seroka said he has been told by 
importers and exporters that the 
other half is due to the turbulent 
labor negotiations.

The West Coast losing some 
ground is not unheard of. In fact, the 
West Coast has been losing market 
share for decades, Seroka said, as 
all ports continue to improve their 
operations and shippers diversify 
their supply chains.

Seroka said that, over the last 20 
years, West Coast ports’ trans-Pacific 
market share has fallen from 80% to 
56%, with importers and exporters 
“simply trying to de-risk.”

With the recent loss, however, 
the West Coast ports do expect to 
regain some of their recently lost 
market share once a labor agreement 
is reached, Seroka said. Once a deal 
is announced, he said it usually takes 
between 30 and 45 days for cargo 
allocations to shift.

“But nothing is guaranteed,” 
Seroka said. “So we’re going to be 
back on airplanes crisscrossing the 
country trying to talk to as many 
folks as we can, and make sure that 
we’re going after every pound of 
freight possible.”  

“The bright spot is, we’ve been on an upward trajectory 
these last two months.” 

- Gene Seroka, Port of LA Executive Director

volumes down, Seroka noted. 
First and foremost, he said the 
cooling economy and lingering 
inflation have pushed demand for 
goods down. With lower demand, 
warehouses remain full of aging 
inventory across the country, he 
said, which means companies are 
not bringing in more goods to 
restock shelves.

“We’re seeing mixed signals 
with no clear consensus on what 
lies ahead,” Seroka said. “The high 
demand for goods witnessed over 
the last few years has softened; on 
the other hand, the U.S. had a strong 

negotiations between the 
International Longshore and 
Warehouse Union and the Pacific 
Maritime Association—and several 
subsequent work actions—have 
spooked some shippers, which 
have diverted cargo to East 
and Gulf coast ports as a result. 
But Seroka said he expects an 
agreement to be reached sooner 
rather than later.

“I believe that we’re on the 
doorstep of a tentative agreement,” 
he said. “Both sides are spending a 
lot of time at the negotiation table, 
and I’m optimistic we’ll hear good 
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A 2-bedroom California bungalow amid 
the mansions of Los Cerritos

COLUMNIST: TIM GROBATY

A few weeks ago I wrote about the rise of 
million-dollar two-bedroom, one-bath homes in 
the city and the fact, not surprisingly, that these 
relative rarities are found in Long Beach’s premier 
parts of town.

Last week, another two-plus-one million-
dollar property was listed by Modern California 
House founder Nate Cole, who specializes in 
architecturally unique and historic homes (he 
lives in Long Beach in an early Ed Killingsworth-
designed house).

The 1914 home, at 3903 Pine Ave. in the quiet 
and elegant Los Cerritos neighborhood, is one of 
the first houses built in the historic neighborhood 
and immediately stands out because of its 

diminutive size standing next to the more stately 
mansions in the vicinity of Virginia Country Club 
and Rancho Los Cerritos.

The authentic California craftsman bungalow 
is sometimes called the Mahieu/Heckman House, 
after two of its early owners.

Albert Mahieu and his wife Mary Jane and 
daughter Juanita moved to California from the 
family farm in Kansas to escape the Dust Bowl 
conditions in 1923. After a few years in El Monte, 
where their son Lew was born, the family of four 
moved to Long Beach in 1929 and Albert was 
contracted to landscape the nearby newly built 
Virginia Country Club.

Harold Heckman and his wife Merrill also came 

to Long Beach, fleeing less hospitable climate from 
their home in South Dakota and lived at various 
addresses in Los Cerritos, including the house on 
Pine.

Today, the home is in excellent condition, 
holding up and preserved and updated nicely as 
the neighborhood grew around it, and it doesn’t 
suffer in comparison with some of the more 
massive neighboring mansions on their sprawling 
lots, most built for oil barons, bankers and lawyers.

The covered front porch, always a California 
bungalow hallmark giving shelter from what’s 
basically its own structure, topped with one of the 
home’s twin gables. The craftsman porch is a solid 
reason behind the style’s enduring popularity, and 
here it looks out over the neighborhood from the 
home’s corner lot that’s expertly landscaped with 
California native desert flora.

Inside, the modern-looking, spacious and 
bright living room with its hardwood floors flows 
virtually unbroken into a dining area but not, 
refreshingly, into the separate kitchen. This is not, 
for a welcome change, a wide-open floor plan—see 
this article in House Beautiful for the drawbacks of 
an open plan.

The kitchen is charming and not overly 
modernized with the latest and largest appliances. 
It’s centered on a nice O’Keefe and Merritt stove 
and the room has plentiful solidly built storage 
cabinetry.

Other original details include sash hung and 
picture windows left intact, while all others 
having been updated to double pane windows. 
The bedrooms are adequately spacious and include 
built-in shelving, drawers and cabinets.

In addition to the home’s 1,194 square feet of 
space, there’s an additional 200-square-foot bonus 
room attached to the garage with concrete floors, 
French doors and a work sink.

Finally, and again it’s all about location, the 
home is on a quiet tree-lined street and is close to 
good schools and Los Cerritos Park and, if you can 
afford it, Virginia Country Club, but that might be a 
bit of a stretch after buying a million-dollar home. 
Or, to be more precise, a $1.048 million home.  

The Mahieu/Heckman House on the corner of Pine Avenue and Roosevelt Road in Los Cerritos. 
Courtesy of Sterling Reed via Nate Cole

The bright kitchen with its vintage O’Keefe and Merritt stove. 
Courtesy of Sterling Reed via Nate Cole

The inviting front patio, a hallmark of craftsman-style homes. 
Courtesy of Sterling Reed via Nate Cole
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venue:
Aquarium of the Pacific

street address:
100 Aquarium Way, 90802

footage:
263,000

name(s):
Erica Noriega

email: 
aopcatering@longbeachcc.com

specialty:
Offers a variety of event spaces to enjoy.

phone:
562-951-1663

capacity:
2,500

title(s):
Director of Special Events

website:
aquariumofpacific.org/specialevents

venue:
Ballast Point

street address:
110 N Marina Dr, 90803

footage:
10,000

name(s):
Kiley Collins

email: 
kiley@rmdgroupsd.com

specialty:
Waterfront venue in Long Beach Harbor with 
panoramic views.

phone:
619-457-6521

capacity:
600

title(s):
Sr Sales Manager

website:
ballastpoint.com

venue:
Carolyn Campagna Kleefeld Contemporary

street address:
1250 N Bellflower Blvd, 
90840

footage:
5,000

name(s):
Stacia Ticer

email: 
kleefeldcontemporary@csulb.edu

specialty:
Rotating contemporary gallery hosted by 
students & international artists.

phone:
562-985-4111

capacity:
450

title(s):
Visitor Services & Venue Coordinator

website:
csulb.edu/carolyn-campagna-kleefeld-
contemporary-art-museum

venue:
Heritage Farm

street address:
1336 Gladys Ave, 90804

footage:
4,500

name(s):
Lauren Pretty

email: 
heritagerestaurantlb@gmail.com

specialty:
Weddings, birthdays, baby/bridal showers 
& more

phone:
562-343-1068

capacity:
65

title(s):
Owner

website:
heritagerestaurant.fullbellyfoodgroup.com

venue:
BO-Beau Kitchen + Rooftap

street address:
144 Pine Ave, 90802

footage:
14,000

name(s):
Michelle Kagasoff

email: 
michelle@bobeaurooftap.com

specialty:
Private events

phone:
562-983-0056

capacity:
410

title(s):
General Manager

website:
cohnrestaurants.com/bobeaukitchenrooftap

venue:
The Cove Hotel, Long Beach

street address:
200 E Willow St, 90806

footage:
750

name(s):
Deone Dempcy

email: 
deone@covelongbeach.com

specialty:
Meeting space

phone:
562-426-7611

capacity:
50

title(s):
General Manager

website:
covelongbeach.com

venue:
El Dorado Park Golf Course

street address:
2400 N Studebaker Rd, 
90815

footage:
4,000

name(s):
Catherine Chacon

email: 
privateeventmanager@eldoradoparkgc.com

specialty:
Weddings and events

phone:
562-430-5411 x229

capacity:
350

title(s):
Senior Private Event Manager

website:
eldoradoparkgc.com

venue:
Staybridge Suites Long Beach Airport

street address:
2680 N Lakewood Blvd, 
90815

footage:
4,000

name(s):
Robin Hoppes

email: 
rhoppes@hilongbeach.com

specialty:
Meeting and private events

phone:
562-588-9613

capacity:
300

title(s):
Sr Catering Manager

website:
ihg.com/staybridge/hotels/us/en/long-
beach/laxik/hoteldetail

venue:
The MODERN

street address:
2801 E Spring St, 90806

footage:
11,200

name(s):
Mary Lallande

email: 
hello@themodernlb.com

specialty:
Chic, modern, loft, event space

phone:
562-373-2801

capacity:
400

title(s):
Manager

website:
themodernlb.com

venue:
Long Beach Convention & Entertainment 
Center

street address:
300 E Ocean Blvd, 90802

footage:
400,000+

name(s):
Robert Smit

email: 
rsmit@longbeachcc.com

specialty:
Inspired design.  Where connection Happens.

phone:
562-436-3636

capacity:
20,000 +

title(s):
General Manager

website:
longbeachcc.com

venue:
Gladstone’s Long Beach

street address:
330 S Pine Ave, 90802

footage:
9,000

name(s):
Scott Hewitt

email: 
events@gladstoneslongbeach.com

specialty:
Catering and private events

phone:
562-432-8588

capacity:
550

title(s):
General Manager

website:
gladstoneslongbeach.com

venue:
The Bamboo Club

street address:
3522 E Anaheim St, 90804

footage:
5,000

name(s):
Brett Gallo and Jim Ritson

email: 
abbie@ajendapr.com

specialty:
Tiki paradise in the middle of the city.

phone:
562-343-2534

capacity:
100+

title(s):
Founders

website:
bambooclublb.com

venue:
Hampton Inn Long Beach Airport

street address:
3771 N Lakewood Blvd, 
90808

footage:
1,600

name(s):
Sergio Lee

email: 
sergio.lee@hhmhotels.com

specialty:
Ideal for conferences and meetings

phone:
562-425-0012

capacity:
160

title(s):
General Manager

website:
hilton.com/en/hotels/lgbaphx-hampton-long-
beach-airport

venue:
Expo Arts Center

street address:
4321 Atlantic Ave, 90807

footage:
27,000

name(s):
Blair Cohn

email: 
info@bixbyknollsinfo.com

specialty:
Arts, culture, and community nature events

phone:
562-595-0081

capacity:
2,000

title(s):
Executive Director

website:
bixbyknollsinfo.com/expo-arts-center/
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venue:
Belmont Shore Chalet

street address:
5107 E Ocean Blvd, 90803

footage:
4,000

name(s):
Loren Kalin

email: 
events.belmontshorechalet@gmail.com

specialty:
Weddings and events

phone:
562-438-1556

capacity:
150

title(s):
Director

website:
belmontshorechaletlbc.com

venue:
Golden Sails Hotel

street address:
6285 E Pacific Coast Hwy, 
90803

footage:
20,000

name(s):
Vicki Arreguin

email: 
dos@goldensailshotel.com

specialty:
Meetings, quinceañeras, weddings, and 
special occasions

phone:
562-596-1631

capacity:
900

title(s):
Director of Sales and Catering

website:
goldensailshotel.com

venue:
Hotel Maya - a DoubleTree by Hilton

street address:
700 Queensway Dr, 90802

footage:
30,000

name(s):
Allison Lesser

email: 
allison.lesser@hilton.com

specialty:
Meetings at the water’s edge

phone:
562-435-7676

capacity:
4,000+

title(s):
Director of Sales and Marketing

website:
hotelmayalongbeach.com

venue:
440 Elm

street address:
440 Elm Ave, 90802

footage:
23,000

name(s):
Elizabeth Goel

email: 
Bookings@440elm.com

specialty:
Large newly renovated historic landmark

phone:
562-267-3386

capacity:
1,067

title(s):
CEO

website:
440elm.com

venue:
Hilton Long Beach

street address:
701 W Ocean Blvd, 90831

footage:
30,905

name(s):
Swietlana Cahill

email: 
swietlana.cahill@hiltonlb.com

specialty:
Ideal for corporate gatherings or social 
celebrations

phone:
562-983-3400

capacity:
1,400

title(s):
General Manager

website:
hilton.com/en/hotels/lgblhhf-hilton-long-
beach

venue:
Historic Bembridge House

street address:
953 N Pk Cir, 90813

footage:
4,300

name(s):
Chris Hogan

email: 
preservation@lbheritage.org

specialty:
Ornate and well-preserved Queen Anne 
Victorian house built in 1906.

phone:
562-493-7019

capacity:
150

title(s):
President

website:
lbheritage.org/bembridge-house

venue:
Fairmont Breakers Long Beach

street address:
210 East Ocean Blvd, 90802

footage:
10,000

name(s):
Renato Alesiani

email: 
renato.alesiani@pacificsix.com

specialty:
Luxury space ideal for social events, 
business meetings and weddings. Book for 
spring 2024.

phone:
562-600 -7226 ext. 109

capacity:
200

title(s):
Vice President Real Estate & 
Hospitality

website:
thenewbreakers.com

venue:
Earl Burns Miller Japanese Garden

street address:
Earl Warren Dr, 90840

footage:
1,200

name(s):
Sharyl Holtzman

email: 
zengardenevents@csulb.edu

specialty:
A living museum, and place of learning, art, 
and culture

phone:
562-985-8885

capacity:
100

title(s):
Events Coordinator

website:
csulb.edu/japanese-garden/zen-garden-
events

venue:
Hyatt Regency

street address:
200 South Pine Avenue, 
90802

footage:
35,000

name(s):
Sarah Brown

email: 
sarah.brown@hyatt.com

specialty:
Meetings, weddings, special events

phone:
562-491-1234

capacity:
7,000+

title(s):
Area Director of Events

website:
hyatt.com/hyatt-centric/lgbrp-hyatt-centric-
the-pike-long-beach

venue:
Long Beach Marriott

street address:
4700 Airport Plaza Dr, 
90815

footage:
11,000

name(s):
Marlene Robbins

email: 
marlene.robbins@marriott.com

specialty:
Event space, meeting rooms

phone:
562-425-5210

capacity:
500+

title(s):
Catering Manager

website:
marriott.com/en-us/hotels/lgblb-long-beach-
marriott

venue:
Long Beach Museum of Art

street address:
2300 E Ocean Blvd, 90803

footage:
9,000

name(s):
Andrii Avdieichyk

email: 
museum@lbma.org

specialty:
Houses galleries, event space, art 
preparation, storage

phone:
562-439-2119

capacity:
300

title(s):
Director of Sales and Special Events

website:
lbma.org

venue:
Parkers’ Lighthouse

street address:
435 Shoreline Dr, 90802

footage:
15,000

name(s):
Stacy Lee

email: 
jdubourdieu@parkerslighthouse.com

specialty:
Mesquite grilled seafood

phone:
562-432-6500

capacity:
600

title(s):
General Manager

website:
parkerslighthouse.com

venue:
Museum of Latin American Art (MOLAA)

street address:
628 Alamitos Ave, 90802

footage:
15,000

name(s):
Dina Barakat

email: 
rentals@molaa.org

specialty:
Wide range of spaces for your needs

phone:
562-216-4112

capacity:
1,750+

title(s):
Director Of Events

website:
molaa.org

venue:
Rancho Los Cerritos

street address:
4600 Virginia Rd, 90807

footage:
200,000+

name(s):
Mallory Rydell

email: 
events@rancholoscerritos.org

specialty:
Private events

phone:
562-206-2040

capacity:
650

title(s):
Special Events Coordinator

website:
rancholoscerritos.org
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venue:
Bixby Executive Center

street address:
4401 Atlantic Ave #200, 
90807

footage:
600

name(s):
R Nicolin

email: 
rnicolin@beclb.com

specialty:
Property management/ meeting rooms/ 
VOP

phone:
562-984-2000

capacity:
40

title(s):
Manager

website:
beclb.com

venue:
Skylinks

street address:
4800 E Wardlow Rd, 90808

footage:
2,200

name(s):
Sydney Schmidt

email: 
sschmidt@skylinksgc.com

specialty:
Host a wedding, memorial, celebration, or 
business meeting

phone:
562-421-3388 x205

capacity:
300

title(s):
Event Sales Coordinator

website:
skylinksgc.com

venue:
The Ebell Club of Long Beach

street address:
290 Cerritos Ave, 90802

footage:
17,200

name(s):
Liz Palmer

email: 
info@ebelllongbeach.com

specialty:
Wedding venue

phone:
562-436-4014

capacity:
300

title(s):
Owner/Principal

website:
ebelllongbeach.com

venue:
The Grand

street address:
4101 E Willow St, 90815

footage:
40,000

name(s):
Marissa Hofer

email: 
info@thegrandlb.com

specialty:
Weddings, meetings, and events of all 
occasions

phone:
562-426-0555

capacity:
2,000

title(s):
Event Manager

website:
thegrandlb.com

venue:
The Reef Restaurant

street address:
880 S Harbor Scenic Dr, 
90802

footage:
23,000

name(s):
Maria Sibrian

email: 
thereefcatering@srcmail.com

specialty:
Expansive eatery & event space

phone:
562-435-8013

capacity:
<250

title(s):
Special Events Sales Manager

website:
reefrestaurant.com

venue:
Westin

street address:
333 E Ocean Blvd, 90802

footage:
125,097

name(s):
Steve Dunnegan

email: 
tchang@westinlb.com

specialty:
Event space, meeting rooms

phone:
562-436-3000

capacity:
1,540

title(s):
Director of Event Management

website:
marriott.com/en-us/hotels/lgbwi-the-westin-
long-beach

venue:
Renaissance Long Beach

street address:
111 E Ocean Blvd, 90802

footage:
21,829

name(s):
Jacqueline Alvarez

email: 
jacqueline.alvarez2@marriott.com

specialty:
Meeting and event space

phone:
562-437-5900

capacity:
<1,000

title(s):
Senior Catering Executive

website:
marriott.com/en-us/hotels/lgbrn-
renaissance-long-beach-hotel

L O N G  B E A C H  B U S I N E S S  L I S T : 
E V E N T  V E N U E  L I S T

VENUE + SPECIALTY ADDRESS + PHONE
FOOTAGE + 
CAPACITY NAME + TITLE EMAIL + WEBSITE

venue:
Courtyard by Marriott Long Beach 
Downtown

street address:
500 E First Street, 90802

footage:
6,630

name(s):
Melissa Ayala

email: 
melissa.ayalya@marriott.com

specialty:
Coastal distinction, urban escape

phone:
310-365-9710

capacity:
2,000+

title(s):
Sales Executive

website:
marriott.com/LGBCY
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Crews continue work on the “Great Boulevard” improvement project on Artesia Boulevard. 
Brandon Richardson / Business Journal

Long Beach unemployment fell 0.4% in April
By Brandon Richardson 

After a nearly full percentage 
point increase at the beginning of the 
year, the unemployment rate in Long 
Beach fell 0.4% in April, according to 
state data released May 19.

In December, the city’s 
unemployment reached a three-
year low of 4.4%. By the end of 
February, however, the rate had 
jumped to 5.2%. The rate fell to 5% 
in March and again in April to 4.6%, 
according to California Employment 
Development Department data.

Los Angeles County followed a 
similar trajectory. After falling to 
4.4% in December, the countywide 
unemployment rate rose to 5.3% 
in February. But the county has 
experienced a sharper decline than 
Long Beach, with unemployment 
falling to 4.5% last month.

Both the city and county saw 
their labor force, number of 
employed residents and number of 
unemployed residents all decrease 
from March to April, data shows.

The city’s labor force declined by 
1,800 to 230,700, while the number 
of employed residents dropped by 
900 to 220,300. During the same 
period, the number of unemployed 

unemployment rate than Long 
Beach. Only 39 (31.5%) have a higher 
unemployment rate.

Four cities—Altadena, 
Huntington Park, Los Angeles and 
Rolling Hills Estates—have the same 
unemployment rate as Long Beach.

Private education and health services 
led the countywide job gains month-
over-month, according to EDD data, 
adding 9,000 positions. Leisure and 
hospitality also posted gains, adding 
6,300 jobs. Trade, transportation and 
utilities, professional and business 

residents in Long Beach dropped by 
1,000 to 10,500.

Similarly, the county’s labor force 
shrunk by 43,300 to 4,990,800, 
while the number of employed and 
unemployed residents dropped by 
17,700 and 25,600, respectively, to 
4,765,300 and 225,500.

Of the county’s 124 cities 
and census-designated places 
(communities that were 
unincorporated during the most 
recent 5-Year American Community 
Survey), 80—or 64.5%—have a lower 

services, information, financial 
activities, construction, government, 
other services, and manufacturing all 
also saw increased payroll.

Mining and logging remained flat.
At the state level, meanwhile, 

unemployment dropped to 4.3% 
in April, EDD data shows—still 
elevated relative to the national 3.4% 
rate. According to analysis from 
Beacon Economics, as of April, the 
state recovered all jobs that were lost 
in March and April at the onset of 
the coronavirus pandemic.

Health care led the state in job 
growth, accounting for more than 
1 in 4 (18,200) of the positions 
added in April, according to Beacon. 
Leisure and hospitality also posted 
big gains, adding 13,100 jobs.

Payrolls decreased in only two 
sectors, according to Beacon, but 
they were minor: wholesale trade 
(down 900) and mining and logging 
(down 100).

“California accounted for roughly 
one-quarter of the jobs added in the 
nation during April,” Taner Osman, 
research manager at Beacon, said 
in a statement. “Despite all the talk 
of tech-sector lay-offs, the state’s 
economy has had a strong start to 
the year, adding jobs at a quicker rate 
than the nation as a whole.”  

Cheryl Vargas named 
executive director of 
Long Beach Ronald 
McDonald House 
By Tess Kazenoff 

Ronald McDonald House 
Charities of Southern California, 
the largest chapter in the nation, 
announced on May 17 that Cheryl 
Vargas has been named executive 
director of the Long Beach Ronald 
McDonald House.

Vargas’ hire follows the departure of 
Cheri Bazley, who resigned in January 
after 16 years with the organization.

The Long Beach chapter hosts 
hundreds of families with critically 
ill children each year, and it’s one of 
over 300 Ronald McDonald Houses 
in 60 countries.

The Long Beach Ronald 
McDonald House has been a 
community resource for more than 
11 years and includes 23 rooms, 
which serve families with children 
being treated in hospitals such as 
the Miller Children’s & Women’s 
Hospital. While staying at the Long 

Beach location, families receive 
not only shelter, but comfort, 
connection and resources.

Vargas joins the organization with 
more than 16 years of experience in 
the nonprofit sector.

After graduating with a master’s 
degree from San Diego State 
University, Vargas led community 
programs with the YMCA and 
served as the director of Women in 
Leadership & Philanthropy at the 
University of San Francisco.

“We are thrilled to welcome 
Cheryl Vargas as our new Executive 
Director at Long Beach Ronald 
McDonald House,” Fatima 
Djelmane Rodriguez, CEO of 
Ronald McDonald House Charities 
of Southern California, said in a 
statement. “Her extensive leadership 
experience in the non-profit 
sector and passion for making a 
positive impact in the Long Beach 
community make her the perfect fit 
for our organization.”  
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People eat on the Lola’s Mexican Cuisine parklet on Fourth Street.
Brandon Richardson / Business Journal

What to know about the city’s 
permanent parklet program
By Kat Schuster 

The parklets that popped up across 
the city and the country at the height 
of the COVID-19 pandemic were a 
lifeline for restaurants. They also took 
up parking spots, hindered sidewalk 
accessibility and obscured the view of 
traffic at some busy intersections.

Many believed the temporary loss 
of parking and other related issues 
were a worthwhile trade to help 
small businesses in the midst of a 
public health crisis, but as COVID-19 
emergency orders have now expired, 
a new question is coming up in some 
neighborhoods—particularly in 
parking-impacted Belmont Shore: Is 
the tradeoff still worth it?

That debate is now unfolding in real 
time, as the city begins to implement 
a program that will allow businesses 
to install permanent parklets. It’s a 
completely separate process, with 
completely different requirements, 
than the temporary program that 
sprang up during the pandemic.

Legends Restaurant and Sports 
Bar and Belmont Brewing Co. are 
at the forefront of this process, 
after receiving preliminary 
approval for their permanent 
parklet applications earlier this 
month. Now, the next phase of this 
revamped process is slated to begin, 
as residents who oppose parklets in 
Belmont Shore have signaled that 
they intend to file appeals.

Meanwhile, some two-dozen 

in the Coastal Zone, businesses there 
will be required to post signage that 
declares the area free for public use.

“The sign shall indicate that no 
purchase from the abutting business 
is necessary to use the public parklet,” 
Rick de la Torre, a spokesperson for 
the city’s Development Services, told 
the Long Beach Post.

That sign must also include a 
phone number for the Public Works 
Department, where anyone can report 
a business that is non-compliant.

For example, one could host a small 
reading group, gather with friends, 
read a book or even bring food from 
a different restaurant to any parklet 
in Belmont Shore, even after the 
business has closed, de la Torre said.

“All parklets are open and 
accessible to the general public at all 
times,” he said.

They also cannot be locked by 
the business at any time, though 
personal property such as furniture 
could be “secured at the discretion 
of the property owner,” according to 
de la Torre.

For Legends, that means the roughly 
20 seats noted in the application for the 
301-square-foot permanent parklet will 
be available to anyone and everyone, 
purchase or no purchase, and at any 
time of day or evening.

These rules also apply to some of 
the city’s first permanent parklets 
such as Lola’s and Gusto Bread, 
though they are not required to post 
signage stating that the parklets 
are for public use. Signage is only 
required within the Coastal Zone.

other applications hang in the 
balance—23 parklet applications and 
three sidewalk dining applications 
had been submitted as of May 22, 
according to the city.

So, what does the new permitting 
process mean for businesses and 
neighborhoods? Here’s everything 
we know so far.

 
How will the permanent parklets 
differ?

Makeshift parklets and sidewalk 
dining areas sprung up en masse 
across the city during the pandemic 
as part of the city’s Open Streets 
program, which was intended to 
help businesses—restaurants in 
particular—move dine-in services 
outside. Back then, the program 
was free to apply for, and it was all 
loosely regulated. Now, business 
owners are navigating an entirely 
different permitting process to bring 
back parklets after the pandemic-era 
structures were required to come 
down Jan. 31.

This time, the rules are strict and 
differ completely from the Open 
Streets program. For starters, it 
now comes with a price tag, a long 
bureaucratic to-do list and a set of 
stringent construction guidelines. 
To approve a permanent parklet, 
the city will consider a laundry list 
of factors such as local speed limits, 
pedestrian safety and proximity to 
public utilities or storm drains, as 
detailed by the city’s original parklet 
law adopted in 2018.

And, because Belmont Shore resides 

 
What’s the debate?

A lot of concerns about permanent 
parklets have come up from some 
neighborhood groups—especially in 
Belmont Shore.

Opponents, such as those that are 
part of Parking not Parklets and the 
Belmont Shore Residents Association, 
say that bringing parklets back would 
limit parking and negatively impact 
those with disabilities trying to 
navigate sidewalks.

Those concerns have been well-
documented, but residents have 
more recently brought forward 
new concerns about the regulations 
surrounding public use. In particular, 
the issue has gotten more attention 
as community members have said 
the requirements were not clearly 
presented until recently, at the last 
zoning administration hearing on 
May 8—though the stipulations were 
part of the city’s original parklet law, 
which predates the pandemic.

For BSRA board members Julie 
Dean and Brian Cochrane, they aren’t 
confident that the city would run 
checks on restaurants that may try to 
deter or discourage the public from 
using the space without a purchase. 
Dean and Cochrane also worry that 
eateries may eventually place pressure 
on the city to modify the rules after 
the parklets have already been built.

“What if residents actually decide 
to treat it like a public space and they 
start occupying it?” Cochrane said. 
“Well, the applicants are gonna go 
and say, ‘We spent the money, we’re 
printing the bill on this, it needs to be 
modified so that we can make money 
and the next thing you know, the 
change will be, only a certain amount 
of occupancy by public residents, not 
paying customers is allowed.’

“It will always change to the 
benefit of the business, because once 
they get it, they’re going to hold 
onto it and protect it.”

Although Dean and Cochrane 
said they oppose parklets primarily 
because of the parking spaces they 
would sit on, they told the Post that 
their end goal was to defend and 
preserve public spaces.

“It’s still an issue, but if they’re 
going to continue down the path 
of approving things, then yeah, it 
definitely should be (for public use),” 
Dean said. “It’s currently public 
space, and to take that away from the 
public is wrong.”

The sole purpose of the pandemic-
era parklets was to help businesses 
survive restrictions that severely 
limited seating at Long Beach’s 
restaurants, so it wasn’t uncommon to 
see “no outside food or drink” signage 
or to be verbally discouraged from 
sitting within a restaurant’s parklet 
without making a purchase. Dean and 
Cochrane worry that these sorts of 
loose restrictions will still remain an 
issue even after businesses get through 
the permanent parklet process.

Dean said she’s particularly 
concerned about how public use 
will be regulated when it comes to 
parklets outside the Coastal Zone, 
where signage isn’t required.

“The thing is, with no signage, 
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The Long Beach City Council voted to block bar JP23’s business license for the corner of Broadway and Third Street. 
Brandon Richardson / Business Journal

City Council affirms vote to block JP23’s business license
By Jason Ruiz 

The Long Beach City Council 
on May 16 reaffirmed its denial of a 
business license for JP23, a Downtown 
bar that it blocked from operating last 
year after officials said it repeatedly 
violated city rules by hosting parties 
and opening without required permits.

The council voted in August 
to overturn a hearing officer’s 
determination that the bar should 
be granted a business license, 
but the business filed an appeal, 
and a Los Angeles Superior Court 
judge found the council would 
have to vote again and “provide an 
analytical bridge” for its decision 
to deny the permit.

JP23’s primary location is in 
Fullerton, and the bar sought to 
open a second location at the corner 
of Pine Avenue and Broadway in 
Long Beach, above the 7/11 where 
the old Cohiba nightclub had been 
shuttered for years.

City officials said that JP23 
opened without a business permit 
in September 2021 and continued 
to break city rules—even after 
being granted a temporary business 
license—by hosting live events and 
parties, something it needed an 
entertainment permit to do.

Notably, the bar advertised a Super 
Bowl party with performances from 
Busta Rhymes, Nelly and T-Pain 

while still seeking its permanent 
business license and still not having 
an entertainment permit. The city 
says the bar went through with 
hosting those events despite being 

told it would be a violation.
The alleged violations weren’t 

the first time JP23 found itself 
in hot water. Weeks before JP23 
was set to open in Long Beach, 
its Fullerton location was rocked 
by allegations that a woman was 
drugged at the bar and raped, 
something that was followed 
by protests outside the bar that 
received regional media coverage.

The bar’s owner, Jacob Poozikhala, 
blamed the events in Fullerton for 
Long Beach’s decision to not issue 
his business permit.

“I wouldn’t have violations if I had 
a business license,” Poozikhala said 
in August. “This was on purpose; 
this was a setup because of what 
happened in Fullerton.”

Poozikhala began renovating 
the space in 2019, but construction 
delays and COVID-19 paused the 
opening of the space that he says he 
invested $3 million into before its 
grand opening.

The bar faced pressure from 
community groups and residents, 
who seized on the headlines 
generated by the Fullerton location 
and called for the City Council to 
block its permits from being issued 
last year.

Despite the City Council 
reaffirming that decision on May 
16, a new petition has begun to 
circulate, this time calling on the city 
to block any new business operator 
associated with Poozikhala from 
assuming the lease. The petition cites 
an advertisement for a weekly “Club 
Tropix” event beginning May 28 that 
is scheduled to be held at the JP23 
location in Downtown Long Beach. 
Poozikhala, though, denied he’s 
hosting the event, adding that the 

advertisement is fake and was put up 
by an opponent.

Last month, the Fullerton City 
Council discussed the bar’s future in 
its city, which is currently closed as it 
undergoes renovations.

An April 18 Fullerton city memo 
said that Poozikhala notified the city 
that he was transferring ownership 
of the Fullerton location in October, 
after months of continued violation 
of city rules that its City Council 
adopted in February regarding live 
music and operating hours.

Fullerton officials said that after 
meeting with the buyer, Luke 
Pathiyil, they were able to verify that 
he was Poozikhala’s cousin and had 
no experience running a restaurant 
or bar, but had agreed to sublease the 
property from him with a purchase 
price of $0.

“It was very clear to all of us in the 
room with Mr. Pathiyil that he was 
nothing more than a ‘straw man’ put 
up by Jacob Poozikhala to avoid his 
responsibility and that Mr. Pathiyil 
was not a bonafide purchaser,” the 
memo said.

During the April 18 meeting, 
Fullerton council members showed 
reluctance for issuing a new 
entertainment permit to Pathiyil 
once the location reopens.

Fullerton Mayor Fred Jung pointed 
to the ongoing violations before the 
ownership change was announced 
and said he would not support giving 
the bar a path forward for a new 
entertainment permit.

“Now he’s transferring it to 
a family member and stating, 
I suppose, unequivocally, that 
he’ll have nothing to do with this 
restaurant,” Jung said in April. “I 
find that hard to believe.”  

Former deputy 
executive 
director who 
left Port of Long 
Beach in March 
dies at 51
By Alicia Robinson  

Port of Long Beach employees 
are mourning the loss of a former 
colleague, Rick Cameron, who 
helped lead efforts to reduce the 
port’s impact on the environment 
before he resigned his post in March.

Cameron worked at the port for 
24 years and last held the position 
of deputy executive director 
of planning and development, 
according to a March 24 statement 
the port issued about him 
departing “to pursue the next 
phase of his career.”

A former colleague posted 
on Facebook about Cameron’s 
death on May 9, and port officials 
confirmed it the next day but did 
not provide any information about 
the circumstances or how he died. 
He was 51.

“We are saddened to hear of 
the untimely passing of Rick 
Cameron, our former Deputy 
Executive Director of Planning and 
Development at the Port of Long 
Beach. Along with Rick’s many 
friends, contacts and colleagues 
throughout the logistics industry 
and environmental community, 
we here at the Port will miss Rick’s 
warmth, intellect and sense of 
dedication,” port Executive Director 
Mario Cordero said in a statement.

“He was a leader and respected 
for his expertise in environmentally 
sustainable development. His 
legacy carries on in the Port’s 
achievements in delivering on its 
lasting commitment to being the 
Green Port, and also in the many 
Port teammates and leaders whom 
he trained and mentored over his 
more than 24 years at the Port. Our 
thoughts are with Rick’s family at 
this difficult time.”

Cameron first came to the Port 
of Long Beach as an intern in 1996, 
according to biographical information 
provided by a port spokesman, and 
other than a three-year stint in 
consulting in the early 2000s, spent 
the rest of his career there.

During his tenure, he helped 
create and implement some of the 
port’s key environmental initiatives 
such as the Green Port Policy and 
San Pedro Bay Ports Clean Air 
Action Plan. Among those plans’ 
achievements, port officials say, are 
cutting ship emissions by providing 
cleaner on-shore power hookups 
and significantly reducing diesel 
particulate matter by shifting 
cargo to trains and requiring less-
polluting trucks.  A map of the Long Beach streets that could be fixed with SB-1 funding next year. 

Created with Google

More roads to be repaired in 
Long Beach next year

Council approved a list of 20 
more street segments that could 
be worked on in 2024 with funds 
from the state’s gas tax.

Senate Bill 1 was adopted in 
2017 with a promise of pumping 
about $5.4 billion annually into the 
state’s roads, freeways and bridges. 
This year, Long Beach is expected 
to receive about $11.5 million in SB 
1 funds, and the City Council could 
approve a list of projects that those 
funds will pay for.

Just over 5 miles of road 
segments have been identified 
for work in the coming year, with 
most of the street segments located 
north of the 405 Freeway.

The average pavement condition 
index score of the road segments 
selected for the funding is about 
32 out of 100. Streets with a 
PCI score of between 30 and 40 

By Jason Ruiz 

More road repairs are likely 
on the way for some Long Beach 
neighborhoods, after the City 

are considered poor and have 
about five to 10 years left in their 
expected useful life, according to 
Public Works data. Over 30% of city 
streets are rated as poor or worse, 
as of January.

All of the streets identified for 
work in the plan are scheduled for 
an overlay, which could add  
10 to 15 years to those segments’ 
life expectancy, according to a  
city memo.

Work on those segments is 
expected to take place in 2024, 
according to the memo.

The streets that will be fixed 
with SB-1 funding are separate 
from the larger plan that the city 
released earlier this month, which 
is part of a bond-funded plan 
that will spend tens of millions 
of dollars to fix residential and 
commercial roads in the city.  

More road repairs are on 
the way for some Long 
Beach neighborhoods, 
as the City Council 
approved a list of 20 
more street segments 
that could be worked on 
in 2024 with funds from 
the state’s gas tax.
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What are other businesses thinking?
Colossus owner Kristin Colazas 

Rodriguez is among Second Street 
business owners who would like to 
eventually bring her parklet back, 
as she said it made the sidewalk area 
safer and more welcoming. She told 
the Post recently that she was wary 
of what issues could come along 
with permanent parklets that are 
open for all, such as public drug use, 
but that ultimately, curating spaces 
for the community was in line with 
her mission.

“I could see that maybe 
becoming an issue, but it’s not 
something I’m very concerned 
with,” she said. “Our mission is to 
meet the needs of our community 
and to build communities.”

If and when Colazas Rodriguez 
gets to rebuild her parklet, she said 
she would likely dedicate a portion of 
it to bicycle parking, something she 
says is The Shore is severely lacking.

Lately, she’s been hesitant to 
enter the multi-permit application 
process, which includes a hefty price 
tag and a long bureaucratic to-do list. 
Even after preliminary approval, her 
parklet could be subject to a letter 
of opposition—like the one that’s 
expected to be filed against the parklet 
at Legends. For now, she’s waiting to 
see whether Legends makes it through 
the final stretch of the process.

 
What’s the new process?

Businesses seeking a permanent 
permit are required to post a large 
public notice for 30 days. Any 
opposition received would trigger 

a hearing before the City Council, 
but the council will have final say on 
whether a parklet will be approved.

And while the permanent 
program is still new, paperwork has 
already been filed against at least 
a few proposed locations. A letter 
of opposition, for example, came 
on March 20 against Supply and 
Demand, according to Joy Contreras, 
a spokesperson for Public Works. 
Meanwhile, Legends has already 
received an appeal, which differs from 
a letter of opposition. It will trigger a 
hearing with the City Council.

According to Dean and Cochrane, 
local group Citizens Advocating 
Responsible Planning submitted 
that appeal on May 18.

The parklet application, 
meanwhile, can cost restaurants 
anywhere from $2,000 to $4,000, 
depending on a number of factors 
such as square footage and design. 
In Belmont Shore, owners will first 
be required to obtain a Coastal Zone 
development permit for parklets, 
which costs $6,200.

Once all is approved, the building 
costs remain. Matt Peterson, 
co-owner of Legends, previously 
told the Post that his parklet could 
cost somewhere between $60,000 to 
$70,000 to construct.

And if a new business wants to 
open up in a space where a previous 
business had a parklet, it’s also 
important to know that parklet 
permits are also not transferable, 
according to the city’s handbook. 
In some cases, Public Works may 
allow a business to keep a parklet in 

place while the new business owner 
enters the permitting process. But 
if the building owner is the permit 
holder, the permit will remain valid 
even through a change of businesses 
operating in the space.

For all parklets, insurance 
covering liability, including liquor 
liability if alcohol is served, must 
also be obtained.

If someone using the parklet 
becomes injured, de la Torre 
said that parklet permittees 
are contractually required to 
“indemnify and hold the city 
harmless for any liability stemming 
from the permission granted in 
connection with the parklet.” He 
added that incidents would be 
evaluated on a case-by-case basis to 
determine each party’s liability.

But the process doesn’t exactly 
end there. Businesses are subject to 
an annual inspection and permits 
must be renewed annually.

Without any modifications made, 
that renewal costs $760 with a 3% 
surcharge and one hour of inspection. 
With modifications, the renewal 
costs $1,375 with a 3% surcharge and 
an inspection, according to Contreras.

Still, from Schneider’s 
perspective, all the work and cost 
will be worth it in the end.

“In my professional opinion, this is 
one of the most dynamic things you 
can do to a retail district,” Schneider 
said. “By slowing down traffic, which 
[parklets] do, by having people outside 
of a business, it tells the person…to 
slow down and ‘you too could hang 
out and have a good time.’”  

what sane human being is going to 
sit in there without thinking they 
can’t?” Dean said.

“I mean, there are gonna be 
people who are obnoxious or drunk 
or whatever, who might go sit in 
Lola’s or Gusto’s (parklet)—but the 
average person is not going to do 
that,” Dean added.

But Kurt Schneider, president 
of the Belmont Shore Business 
Association, believes that the 
requirement that parklets be 
available for public use will benefit 
the local neighborhood.

“What’s really kind of shocking 
to me is that when you’re in a 
community that wants more 
park space, and they want more 
community space, that anyone 
would be against this,” he said.

Schneider asserted that, even 
though businesses will technically 
be footing the bill for a public 
space, parklets will be assets for the 
community as a whole, “as long as the 
person is acting like a decent human 
being, and they’re being respectful to 
the public and they’re being clean.”

“Obviously your desire is that 
they’re going to buy something and 
frequent your business,” he said. Still, 
“if I owned a business, and I wasn’t 
that busy inside or outside, and I had 
five people sitting in my parklet, it’s 
basically an advertisement that it’s a 
great place to hang out.”
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Deborah Goldfarb. 
Courtesy of Jewish Long Beach

Deborah Goldfarb to serve as CEO for Jewish 
Long Beach, Alpert Jewish Community Center
By Kat Schuster  

As Zach Benjamin prepares to 
exit his term as CEO for Jewish 
Long Beach and the Alpert Jewish 
Community Center, Deborah 
Goldfarb will take up that mantle for 
the second time beginning June 1.

Goldfarb previously served as 
the CEO of Jewish Federation and 
Jewish Community Foundation for 
14 years before it became Jewish Long 
Beach. In 2020 she assumed the role 
of interim CEO of the Alpert Jewish 
Community Center and worked with 
Benjamin to integrate the Alpert 
Jewish Community Center and Jewish 
Long Beach before taking a year off. 
Stepping back in now, it’s a familiar 
role for Goldfarb, who had passed the 
reins to Zach Benjamin in 2019.

“Since 2019, there has been a 
braiding of efforts under the Jewish 
Long Beach umbrella,” said Leslie 
Smith, a spokesperson for the 
organization.

Goldfarb shared many of her goals 

life are not satisfied with the Jewish 
community in Long Beach. Of the 
Jewish adults who are not involved in 
Jewish programs or groups, 19% are 
unsatisfied and 11% were not satisfied 
at all with their level of involvement.

“We do know that there is maybe 
this 40% of people who do want to 
be engaged. And that verification, 
I think, is very important as we 
develop our programs and develop 
new ways to reach out to those 
people,” Goldfarb said.

An unofficial announcement 
of Goldfarb’s return was made at 
a panel discussion at the Jewish 
Long Beach Weinberg campus on 
Monday, May 22, where executives 
also revealed the results of the 
demographic study.

“What’s old is young again,” 
Richard Marcus, president of Jewish 
Long Beach, said at the event.

The results of the 127-page study 
come just in time for Goldfarb to 
step back into her executive role. 
The effort began shortly before 
Goldfarb left as CEO in 2019.

for her new two-year tenure with the 
Business Journal. One of her priorities 
is to increase advocacy around 
countering antisemitism, she said.

In Long Beach, 69% of Jewish 
adults are very concerned about 
antisemitism in the U.S., according 
to a 2021 Long Beach-Area Jewish 
Community Study, which was 
published on May 23.

“Currently, we’re looking to 
work more closely with the (Long 
Beach) school board on educational 
initiatives,” she said. “We’re also 
developing a series of interfaith 
conversations in order to educate 
and build alliances as well.”

She will also be tasked with 
implementing the organization’s 
new strategic plan. Much of that 
involves an effort to serve a broader 
community, build connections 
with other related community 
organizations and to engage more 
people Jewish life.

The recent study revealed that 
about 40% of Jewish adults that are 
involved in some form of Jewish 

While the role is familiar and 
she will pick up where she left off 
on certain funding mechanisms 
and endowments she was heavily 
involved in before, Goldfarb said 
ultimately, “it’s a new day.”  

Angelo Mazza and Solene Encina stand in front of their food trailer, Italia on the Road. 
Thomas R. Cordova / Business Journal

Solene Encina, of Italia on the Road, rolls out fresh pasta in her food trailer in Long Beach. 
Thomas R. Cordova / Business Journal

Italia on the Road serves up homemade pasta from a trailer
By Caitlin Antonios 

When the young couple Solène 
Encina and Angelo Mazza landed 
in California from Italy in 2020 to 
start their food business, a global 
pandemic was not the start they 
were hoping for.

But the past three years of 
customizing their space, getting the 
necessary permits, and like everyone 
else, dealing with the pandemic, 
finally culminated in the opening 
of Italia On the Road, which serves 
fresh, authentic, homemade pasta 
and more—from a trailer.

Encina, who is half Chilean and 

ingredients directly from Italy, like 
Pistachio of Bronte, which was 
designated by the European Union 
to protect its authenticity, and using 
Mazza’s Italian grandmother’s 
traditional recipes.

“We fell in love with Long Beach,” 
Encina said. “It was nice to be at the 
beach, but it was more affordable 
than other areas like Hermosa 
Beach. We also like that it’s diverse 
and open-minded.”

From the marketing, the logo 
and even the layout of the trailer 
itself, Encina and Mazza poured 
everything into their small business. 
And the most important aspect was 
getting the food right.

Each morning, Encina, using only 
flour and semolina directly from 
Italy, makes about 2 pounds of pasta 
dough, lets it rest for 30 minutes, 
rolls it out and cuts it. And that’s not 
even taking into account the fresh 
gnocchi and ravioli they have to 
make, too.

“The work (between us) is pretty 
evenly distributed,” Encina said. 
The pasta dough is brought to the 
trailer, where Mazza prepares the 
sauces and puts the rest of the dish 
together, while Encina deals with 
customers. For the ravioli, she makes 
the pasta, and he stuffs it.

And while, for most people, 
making fresh pasta every morning 
would seem like a drag, it allows 
the couple to serve their customers 
quickly—a huge plus in the food 
truck sphere.

half French, and Mazza, who is full-
blooded Italian, met in Australia in 
2015, where they connected over 
their love of travel. The couple jetted 
around the world, at one point 
managing Encina’s father’s sports 
club in Chile, before finally deciding 
to open a food business in California.

“For us, especially Angelo, it was 
a surprise that we couldn’t find 
authentic Italian food [here] unlike 
the East Coast or areas like Miami,” 
Encina said.

The couple knew they wanted to 
come to California, and a food trailer 
business seemed like the best chance 
of success. But they wanted to do 
it right—and that meant sourcing 

“Fresh pasta cooks in three 
minutes,” Encina said. “It’s the best 
option for quality, authenticity and 
fast service.”

Tagliatelle pasta is served with 
a mushroom cream sauce, house-
made ragú, or a zucchini cream 
sauce with Speck (a type of cured 
ham from Italy). There’s lasagna and 
gnocchi and ravioli served two ways.

For guests who may just want 
an authentic Italian espresso, or 
a coffeemisu (a twist on a classic 
tiramisu), or a refreshing lemon 
sorbet, they have that as well.

The couple work well together, 
symbiotically in the small trailer, 
Encina said.

The years it took to open allowed 
them to customize the trailer to fit 
their needs. A hose was added on 
top of the stove where they boil their 
water and, because Encina hands 
Mazza the fresh dough, her station 
had to be next to the refrigerator.

They hope to one day have a brick 
and mortar where they can create 
fusion dishes that mix their different 
cultures. But until then, they set up 
Thursdays through Sundays, mainly 
along Ocean Boulevard, and update 
customers looking for where they’ve 
parked on their Instagram.

For older customers who may 
not have access to their social 
media, Encina listed a number on 
the business’s website that feeds 
directly to her.

Italia on the Road is open Tuesday 
through Sunday. Location and times vary.  
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Part of A PCH’s brunch menu will 
feature horchata pancakes.

Courtesy of River Jetty Restaurant Group

The Lobster Cobb Salad is an elevated take on the American garden salad. 
Courtesy of River Jetty Restaurant Group

River Jetty Restaurant Group set to open 
first Long Beach location, A PCH, in July
By Caitlin Antonios  

River Jetty Restaurant Group 
plans to open its first non-Orange 
County restaurant, which it’s calling 
A PCH, at 2ND & PCH in July.

The 5,400-square-foot space on 
the second level of the shopping 
center will seat 175 people with a 
central bar and have a 2,500-square-
foot enclosed patio overlooking 
Alamitos Bay.

The restaurant group is led by 
partners Joseph ‘McG’ Nichol, most 
known for directing “Charlie’s 
Angels: Full Throttle” and 
“Terminator Salvation,” and Jordan 
Otterbein, a Southern California 
native with a history in restaurant 
marketing before becoming a 
restaurateur himself.

Although the Long Beach 
location joins the group’s other three 
restaurants just off Pacific Coast 
Highway, which seems to be the 
group’s signature, a new location in 
L.A. on Sunset could break the trend 
as the group expands outside of 
Orange County.

“Guests can expect the same 
incredible culinary experience and 
unrivaled hospitality that we’re 
known for but in another unique and 
vibrant coastal setting,” Otterbein 

said in a statement.
Chef Louis Capiz, who was 

previously the chef de cuisine at 
A Crystal Cove, one of the group’s 
Orange County restaurants, 
will be the executive chef at A 
PCH. Capiz was previously with 
Hillstone Restaurant Group, 
which owns multiple restaurants 

Continued on page 22

Breakfast Republic will add an expansive menu to a large lineup of brunch joints in 
Long Beach when it opens on May 31. 

 Kat Schuster / Business Journal

Breakfast Republic to open its boozy 
brunch hangout in Belmont Shore May 31

By Kat Schuster 

Eunice Arce’s favorite Breakfast 
Republic cocktail is the Big Boozy 
Brew Shot: espresso vodka, espresso 
shot and baileys.

“Simple, but delicious,” she told 
the Business Journal. “And it’s a 

great way to start your morning.”
Arce, a lifelong Long Beach 

resident, has been working as the 
general manager at the Southern 
California chain’s Costa Mesa 
location for over a year, but she’s 
excited to eliminate her commute 
now that she’ll be managing the new 
location in Belmont Shore.

Breakfast Republic will open its 
doors for its first day of business in 
Long Beach on May 31. The ribbon-
cutting ceremony will begin at 9 
a.m., according to Erik Rosvold, a 
spokesperson for the chain.

With eateries in West 
Hollywood, San Diego and soon 
Palm Desert, Long Beach marks the 
16th location for Breakfast Republic, 
which is consistently lauded for 
its quirky albeit clearly palatable 
breakfast creations.

Arce named the shrimp and grits 
as her favorite.

From shrimp and grits to 
vegan benedicts, from an 
immunity shot to a “Big 
Boozy Brew Shot”—the 
Southern California 
chain has food and 
drink options for a wide 
variety of folks. 

in California like Bandera in 
Corona Del Mar and R+D Kitchen 
in Santa Monica.

The modern American menu, 
which is still being finalized, may 
have some Long Beach exclusives, 
but it will highlight the “greatest 
hits” from the group’s other 
locations, the group said in a 

statement. An elevated lobster Cobb 
salad, house-made pizzas, pastas 
and a selection of prime steaks 
will be featured. Brunch items are 
anticipated to include horchata 
pancakes and duck confit sopes.

A specific grand opening date 
has not been set, but the restaurant 
is anticipated to be open daily for 
lunch and dinner with a brunch 
menu on the weekends.

A PCH will be located at 6460 E. 
Pacific Coast Highway, unit D200.  

Sweetfin was among the first wave of the poke build-your-own-bowl concept that 
swept Southern California in 2015. 

Courtesy of Sweetfin

Poke pioneer 
Sweetfin to open 
brick-and-mortar in 
Belmont Shore
By Kat Schuster 

Belmont Shore will double its 
poke-bowl offerings when Sweetfin 
moves into its first Long Beach brick-
and-mortar this summer.

Though the Hawaiian-inspired, 
raw fish craze first arrived on Second 
Street in 2016, when Poke Pola 
opened, Sweetfin was among the 
first wave of poke-bowl eateries on 
the scene in Southern California.

“We’re one of the first, if not the 
first, dedicated fast-casual poke 
concepts in the U.S.,” Seth Cohen, 
co-owner of Sweetfin, told the 
Business Journal. “Through our 
success … it really created a huge 
category that has continued to grow 
not only in Southern California 
but in the U.S. and internationally, 

different set of poke options to the 
corridor, such as vegan bowls, poke 
burritos and “health-goal bowls.”

The chain was also among the 
first to introduce inventive plant-
based recipes that offer a refreshing 
departure from the usual tofu-
substitute. Take for example, the miso 
eggplant and mushroom poke bowl: 
miso sesame shoyu sauce, Japanese 
eggplant, shimeji mushrooms, sun-

which is really cool to see.”
Fresh out of college, Cohen and 

Brett Nestadt opened Sweetfin’s first 
location in Santa Monica in 2015. 
Since then, poke shops have been 
cropping up seemingly everywhere. 
Sweetfin now has some 17 locations 
across the Southland.

“I stumbled across poke on a 
vacation to Hawaii,” Cohen told 
the Business Journal. “Both myself 
and Brett are super into healthy 
eating and thought that poke could 
be a really interesting category that 
hadn’t been developed.”

Belmont Shore’s Poke Pola, beloved 
for its spice-tiered marinades and 
massive portions, continues to draw 
long lines beside the post office. But 
when the Sweetfin chain opens up 
on the street within the old Z-Pizza 
location, it will bring an entirely 

dried tomato and market radish.
As for raw fish, Sweetfin offers a 

roster of 16 chef-driven bowls such 
as the gochujang salmon poke bowl 
(which includes a Korean chili paste) 
and the mango albacore poke bowl, 
which Cohen says is his favorite at 
the moment.

Cohen said he has never intended 
to mimic traditional Hawaiian poke. 
Alternatively, Cohen and Nestadt set 
out to develop original and health-
conscious recipes that would be 
specific to Sweetfin.

“Someone can come to Sweetfin 
and have kind of a healthy yet 
indulgent meal that’s craveable and 
not feel bad about eating with us,” 
Cohen said. “Whether they’re gluten 
free or vegan or pescetarian or keto—
whatever diet that they subscribe 
to—we have something for them.”

For starters, the “brain booster” 
includes “sustainable” salmon 
and tofu topped with homemade 
miso sesame shoyu sauce, avocado, 
chopped kale, bean sprouts, sun-dried 
tomatoes and macadamia nuts, which 
is served over a kelp noodle slaw.

Patrons can also look forward to 
new creations that come along as 
Sweetfin routinely partners with 
well-known chefs that develop 
their own short-run poke bowls. 
Recently, Cohen said chef H Woo 
Lee developed a Thai-inspired poke 
bowl, which will feature fresh herbs 
like mint and basil aioli. Cohen said 
this menu option will no longer be 
available by the time the Long Beach 
shop opens, but Long Beachers can 
look forward to trying more creative 
spins like this one.

The new shop won’t really be 
Sweetfin’s first foray in Long Beach. 
Just before signing the lease on 
Second Street, Cohen closed its 
cloud kitchen within Daisy Diner, 
which had operated in the to-go 
collective since May of 2021.

Sweetfin doesn’t have an opening date 
for Long Beach yet, but Cohen says he 
expects to open at 4612 Second St. within 
the next two months. The shop will likely 
be open daily from 11:30 a.m. to 9 p.m.  
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Breakfast Republic’s Jambalaya includes shrimp and Portuguese linguica sausage, rice, 
green onion, red bell pepper and fire-roasted tomato, topped with three eggs any style. 

Courtesy of Breakfast Republic

The Win~Dow, based in L.A., is expected to open eventually within the old Archibald’s 
fast-food location on Second Street. 

Kat Schuster / Business Journal

The Win~Dow will share a parking 
lot with Sheldrake Coffee Roasting 
and a handful of other businesses at 
the northern end of Second Street in 
Belmont Shore.

Kat Schuster / Business Journal

No-frills burgers and cheap bites are coming to Belmont Shore 
when The Win~Dow moves into the old Archibald’s site

By Kat Schuster 

The long-shuttered Archibald’s 
space at the northern tip of Belmont 
Shore will eventually see foot traffic 
again when Venice’s boutique burger 
joint, The Win~Dow, opens.

The quick-bite restaurant, owned 
by American Gonzo Food Corp, is 
currently open in Silver Lake and at 
its original shop in Venice, which 
opened in 2019.

There is no set opening date for 

Long Beach yet, but the company 
has leased the space at 4600 E. 
Second St., according to a notice 
on its door. Another location is set 
to open later this year or in early 
2024 across the water within San 
Pedro’s new West Harbor Waterfront 
development, Kelly Bylsma, director 
of creative services for the food 
group, told the Business Journal.

Bylsma couldn’t say whether The 
Win~Dow’s minimalistic American 
menu will remain exactly the same 
as its L.A. locations when it comes to 

Breakfast Republic’s drink menu—from cocktails to specialty coffees—is just as 
diverse as its food menu. 

Courtesy of Breakfast Republic

Long Beach and San Pedro, but said 
they aim to keep their reputation for 
affordable fare.

Archibald’s, a Mexican-Greek-
American-etc. fast-food joint, 
operated in the space for many 
years until it shuttered in 2021. It 
was the only spot in Belmont Shore 
that stayed open until 3 a.m. on 
weekends. But it wasn’t necessarily 
a cheap option. Archibald’s offered 
over 30 menu items including a $15 
pastrami reuben, a $16 frisco boy 
burger, a $12 gyro and a Denver 
omelette for $17.

Alternatively, The Win~Dow’s 
two open locations currently offer 
a flat top cheeseburger for $4.25 
and vegetarian beauty burger 
with Impossible meat for $8.25 
(somehow, it’s more affordable than 
the vegetarian burger even at Carl’s 
Jr.) The menu also offers an $8 grain 
bowl, a fried chicken sandwich 
for $7.25 and a simple weekend 
breakfast menu, which includes a 
cheeseburger with an egg on top for 
$5.25 and $2 hot coffee. Even more 
inconceivable for the block—the 
menu’s $3.95 breakfast sandwich.

“That is definitely our goal to 
keep our prices as affordable and 
approachable for the neighborhoods 
as possible,” Bylisma said.

She added that it was too early 
to know what kind of hours The 
Win~Dow could offer in Long Beach 

or San Pedro, which is further along 
in the process.

The Win~Dow was first 
conceptualized as a simplified and 
more affordable extension of the 
food group’s steakhouse, American 
Beauty, on Rose Avenue.

“We really just wanted an 
offering for the Venice community 
so everyone could come together 
on that corner for a meal that was 
just really affordable, and delicious 
and just really approachable for 
so many different people in the 
neighborhood,” Bylisma said.

The Win~Dow is expected to open 
at 4600 E. Second St. in Belmont 
Shore, but an opening date hasn’t been 
set. In San Pedro, its location at West 
Harbor Waterfront, 1190 Nagoya Way, 
is likely to open up later this year or in 
early 2024.  

“They have a little bit of a kick, 
which I love, and it’s hard to find 
good grits,” she said.

Republic’s menu varies from 
hearty and greasy to light and green. 
From vegan benedicts to protein 

Breakfast Republic
Continued from page  20

pancakes, it also offers selections for 
meat abstainers, those on the keto 
diet and more.

The eatery has moved into the 
old Boubouffe location, a long-
shuttered Mediterranean and 
Lebanese restaurant.

Breakfast Republic’s arrival is 
likely to fill a breakfast deficit left by 
the recent closure of nearby morning 
staples Pietrisand La Creperie. It 

bolsters to the street’s existing 
lineup of breakfast joints such as 
Let’s Yolk About it, Colossus and 
Saint & Second.

The street was dubbed “restaurant 
row” earlier this year by longtime 
local Heather Kern.

“For 15 blocks, we have (more) 
restaurants than any one-street 
corridor in the city,” Kern, executive 
director of the Belmont Shore 

Business Association, previously told 
the Business Journal.

Soon, Second Street will get a few 
more eateries, including Northern 
Cafe, Louie’s on 2nd, 4 Shore in 
Naples and nearby, A Restaurant 
within 2ND & PCH.

Starting May 31, Breakfast 
Republic will be open from 7 a.m. to 3 
p.m. every day at 5313 Second Street in 
Belmont Shore.   




