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What comes after the worst year ever?

We talked with several business leaders and academics about 2020, and their hopes for what comes next
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Late-night patrons visit a stretch of Pine Avenue closed off to traffic between First Street and Broadway. Photo by Cheantay Jensen.

M By TIM GROBATY
Columnist

Remember the other years?
And how, when each troubled
one finally and mercifully sput-
tered to its end, we sang and
drank champagne and danced
happily on its grave with the
promise that the following year
would be better.

Yeah, we did that when 2019
died, too. Surely 2020 would be
better than worldwide terror-
ism, climate change gathering
steam, “bomb cyclone” bliz-
zards, hurricanes, typhoons,
bombings, riots and, farther
down below the fold, a little
item about how a coronavirus
was discovered in Wuhan, Chi-
na. It’s how COVID got its “19”
designation.

So, no, surely 2020 turned
out to be the worst one yet for
many millions of people. If
nothing else, it’s unified the
world in a hatred for a year ex-
pressed in every language.
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But let’s scroll back the
focus and just look at Long
Beach, a city that relies heav-
ily on dining and conventions.
As COVID increased wildly,
indoor dining disappeared in
restaurants, many of which
took to creative ways to offer
outdoor dining with the con-
struction of parklets. Bars were
shuttered and remained dark
until many of them loopholed
their way back into a limited
business by teaming with near-
by restaurants and food trucks,
enabling them to serve alcohol,
though, again, only outdoors.

The city’s once robust con-
vention business? Over and out
for virtually all of COVID’s
reign of terror, and along with
the loss in convention business
came the loss of hotel bookings
and the city’s hotels went either
dim or dark and scrambling for
innovative ways to at least lure
some people to their properties
by such methods as showing
outdoor poolside movies.

*

Businesses, too, were shut
down unless they were deemed
essential. Eventually, some re-
opened with a limited number
of customers allowed inside at
any one time.

And all of these business-
es weathered—or didn’t—
see-sawing health ordinances,
much to merchants’ anger and
confusion.

The city’s financial manage-
ment director John Gross has
estimated that Long Beach’s
budget could be hit with short-
falls of more than $27 million a
year through 2024. Unemploy-
ment numbers have exploded
and the economy, obviously,
has been pummeled.

There’s little doubt that the
business losses and overall fi-
nancial fallout will affect the
city for several years, even if
COVID were to disappear to-
day or in the next few weeks or
months.

And all of this is to say noth-
ing of the city’s 277 deaths and
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roughly 17,000 reported cases
as of early December.

Depressing? That’s not even
the word for it.

Hopeless? That’s a differ-
ent story. This is Long Beach,
namesake of (if not its epi-
center) the 1933 Long Beach
Earthquake, after which we
sifted through the rubble, dust-
ed ourselves off and got to work
rebuilding the city.

Can Long Beach survive
and rebound again? COVID
isn’t an earthquake. The 1933
event struck hard and fast and
then went away, leaving the city
to do its rebuilding without the
interference of further calami-
ty. COVID isn’t as easy to work
through as it becomes increas-
ingly perilous and rebuffs much
of humanity’s efforts to rebuild
the damage it’s already done.
Ignoring the disease in order
to bring things back to normal
certainly isn’t a good strategy.
The issue every country, every

(Please Continue to Page 2)
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state, every city is asking is how or if
we can manage to carry on much lon-
ger, how bad has COVID hurt us in
2020, and what does the future hold.
We talked to several key people who
continue to work to, at a minimum,
keep the city or their business afloat.
Among them there are varying degrees
of optimism and hope. There is an un-
deniable willingness and spirit to get
Long Beach and its residents back on
their civic feet again.

Kraig Kojian, president and CEO of
the Downtown Long Beach Alliance:

To overstate the obvious, 2020 was
an unbelievably rough year for every-
one and for the ages, but economical-
ly speaking, it was especially tough on
small businesses and their employees.
The local business community has done
an incredible job of adapting and pivot-
ing to meet the many challenges thrown
their way, but there are breaking points
for everyone. Unfortunately we see the
collateral damage every day.

Going into 2021, if the pandemic
and restrictive health protocols limiting
business operations continue, we may
start to see a new personal strain that
becomes too much for most. It’s more
important than ever that we lean heav-
ily on health and safety practices and
immediately work to create more direct
financial assistance resources for busi-
nesses.

For the first time in decades, we saw
a year of tremendous social movement
and demand for change in the way our
society and public institutions view
and approach race and equity. That has
also made its mark on Downtown, and
I trust and expect that our community
will take the lessons learned this year
and move forward with momentum into
2021.

What will 2021 look like in Down-
town Long Beach? I doubt that we’ll
get back to large events or gatherings,
but I hope that by the summer months,
when hopefully a good portion of our
community is vaccinated, life will re-
turn to a closer sense of normalcy and
folks can get back to interacting at local
businesses and in public places.

Winter Session
Jan. 4 - Feb. 6

For more information about

Winter 2021 Session classes go to:

Steve Goodling, president and CEO
of the Long Beach Convention &
Visitors Bureau:

With the shut-down in March our
convention customers realized they had
to go virtual instead of in-person, and
as we’re allowed to gather once again
in the future, they want the opportunity
to go hybrid with both in-person atten-
dance and people logging on from their
homes or offices.

So, between the convention center
and the CVB, we decided to create a
new department, Director of Creative
Initiative, because of the technology of
interactivity, chat, polling and every-
thing else. We were able to look at sev-
eral platforms and bring them all into
our portfolio. So as we’re permitted to
gather in the future customers will want
to go hybrid with the opportunity to log
on or attend in person.

We’ve polled convention planners
and more than 50% want to do some-
thing like this, so the clock is reset and
people are looking forward to being
able to do this. And because of the work
we’ve done with technology, we’re at
the forefront of these kinds of conven-
tions. We’ve gotten national recognition
in trade publications, and competitors
have been trying to understand how we
did it. It’s caused quite a buzz in the in-
dustry. We’re the first convention center
in the U.S. to be able to activate its en-
tire campus for interactivity.

For 2021, I'm optimistic that we’ll
see light at the end of the tunnel because
of the vaccine, because we’ve learned a
new trade that’ll put us right in the fore-
front. We’ve managed to save 35% of
our conventions for future years. We’re
very optimistic. All we need is a vac-
cine.

Dede Rossi, executive director
of the Belmont Shore Business
Association:

I’'m not optimistic. You want to be
the one to say, “Hey it’ll be great.” But
I don’t feel like that person right now.

We rely a lot on special events like
the car show, the Christmas Parade, the
Stroll and Savor evenings. They help us
raise money to do more things for our
businesses, and losing them in 2020 has
really cut back our finances. We haven’t

More than
50 subjects
taught online!

Complete a class
in just 5 weeks!

LBCC.edu
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had the budget to even pay people. 1
don’t think we lost many businesses to
COVID; we lost some to retirement and
maybe the COVID caused that. I don’t
know what the future will hold; we’ll
probably lose a few places but I hope
we don’t.

Losing outdoor dining hurts the
restaurants for sure. People come to
Belmont Shore to eat, and with new
parklets there was a new energy on the
street, a lit parklet here and there, and
now that it’s going to be dark we don’t
know what it’s going to be like.

So I'm a little worried about bring-
ing people down at all, there’s no place
to come and sit and relax and have a
meal. Now most people are having food
delivered.

I’'m hoping in 2021 we can have
something in the spring, a street festi-
val. I was thinking it’d be fun to have to
do something after Mother’s Day, close
the street, have a festival, like a Beach
Streets. I’ve got it in my mind but we
just have to wait.

It’s just crazy. I feel terrible just
watching people go through this. I was
at Nick’s today and we tipped our wait
person like 35 bucks. The hard part is
all this happening right before the hol-
idays.

Then you hear about people wanting
to fight it and open things up. The bot-
tom line is COVID is a thing: It’s bad.

Our problem is Orange County is
right next door. They still have outdoor
dining. I won’t go to Orange County.
People think this is not really happen-
ing and they say they’ll go to Orange
County to eat. They say, “I’ll do what
I want.” They’re still my friends, I just
don’t want to listen to it. I respect peo-
ple wearing masks. We should’ve done
all this a long time ago.

Everyone in city government is
trying their best, but it’s just hard. It’s
COVID.

I’'m optimistic, really. I have to be,
but I’m not today.

Blair Cohn, executive director of the
Bixby Knolls Business Improvement
Association:

What keeps me up is wondering
is this how it’s going to be? I have a
5-year-old daughter and she has to wear
a mask. When I was her age we all just
went wild. We were free, had holes in
our pants, shoes all scuffed up.

We knew this thing was coming, just
wash your hands and you’ll be alright.
In late March early April, I walked to
Lola’s at Cartagena and Atlantic. No
cars around, and all you heard was a
street sign squeaking in the wind. And [
thought this is surreal. This is the “Twi-
light Zone.”

But we’ve managed. I would sit and
obsess about how are we going to keep
the community engaged with us, what
are we gonna do?

We moved everything online and
continued with content. We had been
having jazz bands play, and restaurants
provided food, and we had some night-
time activity. Now, every Saturday we
put out links to a cool jazz performance
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Dede Rossi has been a leader in the Belmont Shore business community for over a decade. Photo by Brandon Richardson.

or film clips. We’ve continued walk-
ing; it’s been almost 13 years with the
Bixby Knolls Strollers. We have virtu-
al First Fridays through emails of local
performers. In late March I said well,
shoot, we can’t stop First Fridays, so we
contacted the trolley company. and we
had an Easter Bunny and drove down
every street and took First Fridays to
the people. We did it again at Hallow-
een and we have a holiday one that
we’re working on. So we’ve changed
but not limited our activity. We sent out
daily emails to the community saying
here’s what’s open, here’s what you can
do, so we haven’t slowed down one bit.

There has been angst and anxiety
that’s led to civil unrest and a heated
political environment, and what I call
dodging the raindrops—things we can’t
control, so we counter with negativity. I
tell people the sun is up and you live in
a great part of town, let’s acknowledge
that and keep our little hamlet thriving.

As for 2021: Gosh. We lost people
in 2020, we put our beloved Annie the
bulldog down two weeks ago. I don’t
know, man, let’s have a vaccine or two,
let’s get it to people, let’s plummet the
numbers, get back to positivity, get rid
of the anger, lets have civility from
leadership, Washington. Gotta be hope-
ful. You have to be. I just try to be op-
timistic about 2021 because I choose to
be.

Jeremy Harris, president and CEQ
of the Long Beach Area Chamber of
Commerce:

A lot of what we do involves big
events, and obviously we can’t do that
anymore, so we have to ask, what do
those big events look like? Can we ever
return to gathering? Is the hybrid model

going to be the future? Will events be in
person with a hundred people watching
on their computers? The silver lining
is the future is here now instead of the
future.

I think next summer is a really
good-looking possibility to get back to
more of a normal situation. On the neg-
ative side the virus has decimated an
economy that was clicking on all cylin-
ders at the beginning of the year. Stores
were open, and new ones were opening
in population centers like Downtown.
Hospitality was great, hotels were on
record pace, then COVID came and
everything went backward. This year
makes 2008 look like a blip. We had
a relatively good couple of months in
summer when we saw numbers come
down a bit and you saw commerce
starting to come back, and now we’re
back to seeing a record spike, people
losing jobs, or being furloughed.

If there’s a silver lining, it’s forced
us to innovate quickly. Gone are the
days of in-person networking, but re-
alizing that’s important, we launched
Good Afternoon Long Beach virtual-
ly and have come up with more inno-
vative virtual programming when we
would’ve had breakfasts, ribbon-cut-
ting and other events in person.

We’re working remotely through
the end of the year. We decided that in
September when we saw numbers go-
ing up, and they’ll probably remain at
home longer. We’ll have to see when the
appropriate time is to bring them back,
and then it will be a hybrid of working
in the office and working at home.

The restaurants are obviously hurt-
ing, and they’re closed for indoor and
outdoor dining at least until Dec. 20,
but I think you and I know it’s going

to be longer. I think you’re going to see
more restaurants close and those that
survive, we’ll look at how they did it,
but you won’t see the same number of
restaurants that people are used to see-
ing.

How Downtown will recuperate de-
pends a lot on what happens to office
space Downtown. If you’re a restaurant
depending on getting consumers from
the lunch crowd, it’ll take longer. If
condos and housing increases in Down-
town, the restaurants will be alright if
the residents patronize them.

I'm still bullish on Downtown re-
maining a place of excited growth. If
Long Beach is going to step out of the
shadow of LA, the Downtown hub is
where things will happen and it will
spread into the rest of the city, Bixby
Knolls and Uptown.

Chris Wacker, CEO of Laserfiche,
headquartered in Long Beach:

Our entire company, with about
450 people worldwide and about 320 in
Long Beach, is working remotely. We
began doing that about a week before
the lockdown in March. We’re fortunate
to be in a position of providing what the
world needs right now, which is to work
remotely, and since very few people go
into office, we’re surviving.

I feel this pandemic has caused a lot
of organizations to use the technology
developed over the past 12 years, such
as working remotely, and using Zoom,
Webex, Microsoft Teams and others.
By using those technologies there will
be a great savings from a lack of phy-
isical presence required for meetings.
We’re experiencing great savings. We

(Please Continue to Page 4)
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Luis and Brenda Navarro. Photo by Brandon Richardson.

(Continued from Page 3)

were negotiating with the city of San-
ta Clara back when COVID started and
we were sending a team of six to meet
with their team, then that meeting was
cancelled and rescheduled as virtual,
so there was no transportation, no time
out of office, no per diem. We set up the
meeting, did it in an hour and moved
on. It was a huge savings for us. Will we
ever have a physical meeting, of course,
but there are a lot of times we can do
it virtually and so the savings will be
great. That we will continue.

We’re building a 102,000 square-
foot headquarters on Long Beach Bou-
levard and we were anticipating keep-
ing some people in our old building and
moving others into the new one, but now
we don’t need all that space, because
we’ll have people working remotely
indefinitely. People can be trusted, you
don’t have to sit on top of them, you can
judge them by the quality of their work
instead of time spent in the office. It’s
a great thing for management in any
company. [ feel the staff is working at
least as hard and probably much harder
than when they were in the office.

Other businesses, I feel for them and
I encourage all people who are benefit-
ting to assist those businesses that are
suffering.

I’'m hearing very promising news on
the vaccine front. I wasn’t expecting one
so quickly. Just based on reports from
Moderna, J&J, AstraZeneca and Pfizer,
I’'m quite encouraged and I expect we’ll
have a vaccine in 2021. That will stabi-
lize the economy and get people to trav-
el, patronize restaurants and bars, and I
hope they continue to be washing their
hands, wearing masks, and maintaining
social distance. Those things really help.
Handshakes? I don’t do those anymore.

Becky Blair president and principal
of Coldwell Banker Commercial
BLAIR WESTMAC:

I think all of us are not doing as well
because of the virus. It’s true of every

business in the city, some are more up-
setting than others, like restaurants.
The restrictions, the curfew, the clo-
sures will cause businesses to not only
be upset, but some will have to close
their doors. I think the city government
is doing the best they can, but it’s dif-
ficult.

I think the commercial real es-
tate market has been hurt not only by
COVID, but by technology; people are
finding they can do as much at home as
in the office.

Commercial real estate, especially
retail, is not doing well. But right now
residential real estate is doing very
well, so we’ll probably see some action,
especially in buildings under $10 mil-
lion, because there are a lot of business
owners, especially doctors, who are
looking to buy instead of continuing to
lease.

Based on what we’ve seen in the
past, if we didn’t have the virus, we’d
see an uptick in business, but because
of the virus, I can’t make a guess on
what’ll happen.

Seiji Steimetz, Professor & Chair
of Economics at California State
University, Long Beach:

Economically what describes Long
Beach is we started with some of the
lowest unemployment numbers in his-
tory, then with COVID we saw an un-
precedented increase in unemployment.
Since then we’ve seen a gradual and
cautious recovery, and then, we’ve had
this new setback.

The effect will depend on the length
of this new ordinance. The closest we
have in comparison to what that would
do is in late June early July when bars
were ordered closed and inside dining
was prohibited. In the worst week, in
mid-July, unemployment claims went
up 60% in Long Beach.

Part of the story is about adaptabil-
ity—how quickly can restaurants piv-
ot to take-out and delivery. It affects a
lot of people and a lot of jobs. In Long

Beach, almost 12% of wage employees
are in accommodations and food ser-
vices, the second largest sector in the
city next to health.

In 2021, if we can manage to all
wear masks, stay distant, we’re defi-
nitely on a track to improvement. A
gradual and cautious one. Of all the
jobs lost in the county, the percentage
we’ve gotten back right now is about
30%. Over 700,000 jobs disappeared in
two months. From April to now about
200,000 jobs have come back in the
county. We won’t know those figures in
Long Beach until next year.

We are clearly on the path to recov-
ery, not as fast as people might hope for.
The question is can we control the pan-
demic to the point where we can open
up more broadly. If we can beat it by the
middle of next year, the employment
levels could come back, but all bets are
off if we can’t beat it. Suppose in the
middle of 2021 we get back to where we
were. We’d be celebrating zero econom-
ic growth for a year and a half.

In a normal year, if the economy
grew by 1% it would be very bad eco-
nomic news.

Wear a mask, live through these
health orders. Or we could fall back
into the hole.

If T had a magic wand to fix the econ-
omy, for me it would be to wave it and
make people listen to health experts.

Dr. Mauricio Heilbron, surgeon
and vice chief of staff at St. Mary
Medical Center:

The good science is we know it’s
spiraling out of control. We know in
many areas that opening restaurants
and bars, the numbers spike and when
you close the restaurants and bars the
numbers go down.

To protect the community we have
to do things to keep the public safe.

We do know that in restaurants
by definition people spend a certain
amount of time with their mouths open,
and not to be indelicate, burping and

belching.

There is science that dining out-
doors with proper distance is safer, but
I haven’t seen that proper distance in
most of the outdoor dining.

I think the rush to get back to nor-
mal may have doomed us to a holiday
disaster — and this is before Thanks-
giving.

The question is how bad is it going
to get, and that’s not a good question to
have to ask.

I don’t think we can do it in a way
that would make it feasible for restau-
rants. No one would open a business
that would be limited to 25% occupan-
cy. You need a business model where
you can make it with limited outdoor
dining and a large amount of take-out.
COVID is forcing us to do things we’re
not happy doing.

I’'m worried about the holidays.
What if recent numbers aren’t a spike,
but a plateau. Spike indicates a peak,
this might not be a peak yet.

The timing literally could not be
worse, between winter, the flu, the hol-
idays.

The time is gonna come when his-
tory will show that it’s been spread
through intentional willful ignorance.
It’s not political, it’s ignorance. People
don’t believe in COVID until they get
it and then they’re converts, but in the
meantime they’ve been passing the vi-
rus along.

Tom Modica, Long Beach city
manager:

We’re managing through some pret-
ty weird, strange times. I think 2020
is the most amazing of years, no oth-
er has been as challenging, with issues
of systemic racism, the George Floyd
protests, and of course the pandem-
ic. At the same time we’re trying to
manage all of that and doing things we
haven’t done before, like rental assis-
tance, tenant harassment and directing
payments to businesses through the
CARES Act and staying on the path of
our strategic plans, all while we’re try-
ing to preserve hospital capacity to save
lives.

Some departments are almost com-
pletely working remotely—probably
about 70% of our employees.

I think we’ll see the impact for a
while, due to furloughs which are a
huge sacrifice to our workers in the city
who are on furlough through October,
which is a 10% pay cut. That saves us
money, but it also results in 10% fewer
hours of our workforce and a cut in ser-
vices offered to residents.

The financial impact will last for
years. Right now we’re looking at a $30
million shortfall in our budget for 2021,
and it will likely be similar for sever-
al years. We’re in that space where you
spend what you need to save lives and
then ask for assistance.

I think this was a turning point in
global culture as well. Things are go-
ing to have to change in our culture in
terms of where and how we work, and
how we continue to follow health rules.
I don’t think the vaccine is going to
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be available to everyone in 2021, then
there’s the matter of how many people
will take it. So COVID is likely going
to be part of our lives for a while. I
think remote work will be part of the
lasting impact, it has worked, our em-
ployees are still very productive. Right
now we’re telling employees to work
remotely at least till January, but it will
probably go longer than that.

Luis Navarro, restaurateur (Lola’s,
Social List, Portuguese Bend):

Obviously, 2020 was, in my personal
experience, the worst ever. We opened
Lola’s in 2008 when the recession hit,
but that was different, it was strictly a
financial hit on our population. With
this one, people are having a hard time
grasping. There’s a virus running ram-
pant and the government is trying to
stomp the fire out.

In 2008, you could say it’s the
owner’s fault by not offering specials
or discounts to drum up business, but
here we’re being mandated to close,
that’s the biggest disconnect. We hav-
en’t been able to wrap our arms around
what’s going on. It’s tough when you’re
ordered to close.

I understand what’s going on and I
think most people do. You have to re-
spect the virus, it’s Russian roulette if
you don’t. But it’s hard to see Orange
County and Pasadena open during
Thanksgiving and having their custom-
ers on two-hour wait lists all weekend
and over here we’re dead in the water.

The general consensus among ev-
eryone in the industry is there’s a
strong possibility that the three-week
closure is initial, and I think it’s done
that way so people don’t freak out. A
lot of us are seeing things still surging
and we’re probably going to shut down
through the new year and that’ll be the
final blow.

The first time we were closed there
were restaurants and bars that were
able to stay sort of open through PPP
money, but this time you’re exposed
and once you start digging into your re-
serve money and wonder how far you
can sink down this hole. We’re going
on 13 years, you work your butt off and
are able to create an emergency fund
and at what point is it too much. I think
that’s what people are asking, when to
hit eject and let it go.

But I think people are going to be
very optimistic, a lot of us are banking
on the vaccine to start rolling out in the
next few weeks. Hopefully by summer,
people will start feeling comfortable
and spending and jumping on a plane
and flying to Europe. I think the hope
is we’ll have a great rebound, with the
new president. I guess the hope is that
we’re able to have that springback, get
that comfort back that we’ve become
accustomed to as Americans. That’s
what people are longing for.

But if things stay locked down for
too much longer, Lola’s can make it,
Portuguese Bend cannot, and Social
List would be coming in and crashing
and burning by the skin of its teeth. Wl

County improves protections for whistle-blowing
employees calling out coronavirus violations

B By SEBASTIAN ECHEVERRY
Staff Reporter

The Los Angeles County Board of Su-
pervisors has passed an ordinance to protect
employees against retaliation for reporting
COVID-19 health violations at their work-
places. Complaints about workplace viola-
tions have been increasing as the pandemic
drags on.

The new protections build upon a pre-
viously adopted ordinance that encouraged
employees to join health councils that mon-
itor workplace compliance. Under the new
law, employers cannot take action against
employees for joining the health councils.

“It’s an excellent step in the right direc-
tion,” Kurt Peterson, co-president of the ho-
tel union Unite Here Local 11, said.

The county approved these protections
to encourage more employees to speak out if
their places of work are not keeping up with
health orders, especially as COVID-19 cases
and deaths continue to rise. To enforce the
protections, the county may fine businesses
up to $10,000 per violation as well as offer
legal support for employees who say they
were fired or reprimanded for calling out
their employers.

“By encouraging workers to report pub-
lic health violations without fear of retalia-
tion, this ordinance promotes public health

SRR AR it

and increases the effectiveness of public
health requirements,” a memo to the board
of supervisors read. “It is specifically needed
because the COVID-19 pandemic continues
to spread, causing further illness and death
that fall disproportionately in low-income
communities and communities of color.”

As infections increase, the number of
health code violation complaints has also
increased.

Peterson said his union has filed approx-
imately 50 health code complaints with the
county’s department of public health. He
said there has also been an increase in work-
ers wanting to speak out against their em-
ployers for health code violations but being
afraid they will lose their jobs.

The Department of Labor’s Office of
Inspector General reported in August that
there was an increase in employees report-
ing health code violations since the start of
the pandemic in March. In the report, the
department found that OSHA, the Occu-
pational Safety and Health Administration,
had failed to carry out investigations of
COVID-19 health violations.

“We found the pandemic has signifi-
cantly increased the number of whistleblow-
er complaints OSHA has been receiving,”
the report read. “OSHA was challenged to
complete investigations in a timely manner
before the pandemic, and the potential exists

for even greater delays now.”

The retaliation protections don’t affect
Long Beach or Pasadena because they have
their own health departments to enforce the
health orders.

Long Beach enforces local health orders
via the city’s Venue Task Force, which is
made up of employees from code enforce-
ment, health and human services and some-
times the police department.

The task force conducts unannounced
inspections throughout the week, monitor-
ing both weekday and weekend compliance,
and responds to complaints. In some cases,
the task force can issue administration cita-
tions or even a misdemeanor citation as war-
ranted to reinforce compliance.

Long Beach spokeswoman Chelsey Fin-
egan said an overwhelming majority of busi-
nesses have complied with the rules and are
following all health and safety guidelines.

Those guidelines, though, are changing
again.

LA County and Long Beach both issued
new health orders recently in an effort to
curtail the surging infections. As part of the
health order, businesses would have to stop
outdoor dining, a move that was met with
furious backlash by small business owners
who say the restriction would be the final
nail in the coffin for some. W
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LBUSD bids goodbye to longtime board members Meyer, Williams

B By MIKE GUARDASBACIO
Staff Reporter

At the Nov. 18 Long Beach Uni-
fied School District Board of Educa-
tion meeting, the board bid farewell
to longtime members Jon Meyer and
Felton Williams, who are leaving the
board after more than 33 years of
combined service.

As they finish out their terms,
Meyer and Williams are among the
departing “old guard” of LBUSD lif-
ers that includes recently retired Su-
perintendent Chris Steinhauser, who
stepped down over the summer after
nearly two decades in the head job.

The challenges for the new guard,
including superintendent Jill Baker
and the board’s incoming members,
were on display even as they bid fare-
well to Meyer and Williams—it was a
virtual sendoff because of COVID-19.

“I know it’s time to say farewell

but how do you say farewell to 16
years?” said Williams, who is current-
ly the president of the African-Amer-
ican Cultural Center in Long Beach
and who plans to remain involved in
that effort.

Williams said he had lung can-
cer surgery in December of 2016 and
wasn’t sure about whether to run for
one last term. Eventually he decided
to, partially out of a desire to finish
the run with Steinhauser and Meyer.

“My focus was shaped by what I
experienced in the ‘50s and ‘60s and
a very vivid understanding of inequi-
ty,” said Williams, who shared earlier
this year shared the story of his broth-
er’s death in police custody. “For me,
it’s always been about advocating for
fairness. None of that changed when
I became a member of the board and
none of that will change as I depart
the board. Why should anyone be
treated differently?”

Lou & Mike’s closes its doors for
good, owner blames coronavirus

Lou & Mike’s restaurant in East Long Beach. Photo by Thomas R. Cordova.

Bl By ALENA MASCHKE
Senior Reporter

After several challenging
months of restrictions due to the
coronavirus pandemic, neighbor-
hood diner Lou & Mike’s in East
Long Beach closed on Nov. 25.

Owner Mike Balchin didn’t
mince words when it came to the
reason for the restaurant’s closure.

“My pockets are only so deep,”
he said. “The neighbors, they like
the place, but there’s only so much
we can do.”

A business owner—he’s a for-
mer owner of River’s End Cafe in
Seal Beach—real estate contractor

and lifetime honorary member of
the Long Beach Police Officers As-
sociation’s executive team, Balchin
has deep roots in the community.
Giving up Lou & Mike’s, which
opened its doors in February 2018,
hasn’t been an easy decision. Bal-
chin said he even sold his home in
Naples to help support the restau-
rant, but it wasn’t enough.

“I’d like to stay but I can’t do
it,” he added.

Now, Balchin is hoping to find a
buyer to take over the space, equip-
ment and—ideally—his crew.

“I’ve got a team ready to go,” he
said. H

In a resolution read by board mem-
ber Megan Kerr praising Williams,
she noted his work to improve access
to Advanced Placement classes to
non-magnet students, and to increase
the district’s ethnic studies offerings
in its curriculum.

Board President Diana Craighead
read the resolution honoring Meyer,
who had three terms as board pres-
ident and who spent 42 years as a
teacher and coach at several schools
in the LBUSD, including Lakewood,
Millikan, Poly, and Avalon. Mey-
er’s son, Scott, is currently the head
football coach at Lakewood and the
family is a Wilson High institution,
having put four generations through
the school’s halls. The Wilson athletic
stadium is named after Cliff Meyer,
Jon’s father.

Craighead lamented the digital na-
ture of the board’s farewell.

“What we’re missing by being on-
line is we don’t get to shake your hand
or express that emotion personally,”
she said.

Meyer said he never considered
his life’s work in education to be work
at all.

“I have nothing but thanks,” he
said. “I’m very proud of this board, of
Jill and Chris and their staff. Every-
thing in my experience from being a
student to a teacher and principal and
board member has been very selfish
in that so many people have given to
me. I just deeply appreciate every-
thing.”

Long Beach City Prosecutor Doug
Haubert joined the meeting to virtu-
ally pay tribute to both men, but par-
ticularly Williams.

“A lot of people don’t know the
impact that Dr. Williams has made
on the criminal justice system in
Long Beach through my office,” he
said, noting Williams’ work in gang
intervention and truancy reduction
programs, but also opening Haubert’s
eyes to the racial divide. “He’s shared
his experiences growing up in South-

Jon Meyer

e

Felton Williams

ern California as a Black man. The
amount of learning I’ve done the last
10 years would not be possible with-
out his support.”

Meyer said he’s already taken his
successor, Doug Otto, to meet with the
principals of all the schools in his area.
Williams said he plans to do the same
with his successor, Erik Miller. W
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McCarty’s Jewelry to close after 88 years in Belmont Shore

e

People wait outside McCarty’s Jewelry in Belmont Shore to take advantage of its going-out-of-business sale, with some items discounted up to 70%. Photo by Brandon Richardson.

Hl By BRANDON RICHARDSON
Senior Reporter

For nearly nine decades, McCarty’s
Jewelry has served the Belmont Shore com-
munity, a historic run set to end some time
before the end of the year.

“I’ve been here since 1982,” owner Page
Henley said. “It’s a difficult thing to do, but
it’s time to not work six days a week.”

While Henley’s ownership began 38
years ago, the Belmont Shore jewelry store
first opened for business 88 years ago in
1932. McCarty’s is tied for title of the neigh-
borhood’s oldest business with Belmont
Shore Barbershop, which was also estab-
lished in *32.

Now in his 70s, Henley said the busi-
ness has actually been doing well this year,
all things considered, noting the closure has
nothing to do with the pandemic. But with a
twin sister already enjoying retirement and
a son he’d like to spend more time with, he
said it is just time to hang up his loupe.

While he would like to retire sooner
rather than later, Henley said his retirement
fund is tied up in the store’s inventory. So the
doors will remain open with items on sale—

with discounts up to 70%—until most or all
inventory is gone, which could be through as
late as Dec. 24, Henley said.

Despite the shock of the closure an-
nouncement, Henley said the community
has been extremely supportive. Throughout
the day, lines form out the door, as custom-
ers wait—socially distanced—to take ad-
vantage of the sale.

“l am saddened to see this Belmont
Shore institution closing,” said 3rd District
Councilwoman Suzie Price. “I will miss the
greeter they have posted outside the store,
the friendly and consistent service they pro-
vide and their endless contributions to local
nonprofits throughout the city.”

Security guard Jim Gorsuch has spent
a decade waving to and greeting passersby
and customers outside McCarty’s and has
become as much a staple of Belmont Shore
as the jewelry store itself.

Henley doesn’t like to be contributing to
the seemingly endless string of business clo-
sures in Belmont Shore. He said Amazon is
largely to blame for the neighborhood’s lack
of longstanding privately owned shops and
restaurants.

But not all hope is lost for the legacy

business. Henley said he has made it a pri-
ority to try to sell the store to a new owner
but noted that nothing formal is currently
underway.

“It’s been an honor to be in a position

where I've been involved with so many
people’s lives,” Henley said. “I’'m apprecia-
tive for all the relationships I've been able
to form. It’s really hard to step away from
that.”

Page Henley, owner of McCarty’s Jewelry since 1982, chats with customers during the store’s go-
ing-out-of-business sale. Photo by Brandon Richardson.
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After 44 years, Belmont Shore coffee roaster gets a fresh name and image

)

Customers wait for their coffee under the new Sheldrake Coffee Roasting signage in Belmont Shore. Photo by Cheantay Jensen.

Hl By BRANDON RICHARDSON
Senior Reporter

New signage for Sheldrake Coffee
Roasting has gone up, replacing the Polly’s
logo that has graced the Belmont Shore cof-
feehouse for more than four decades.

In 1963, Mike Sheldrake began working
at a Kentucky Frie'd Chicken franchise. The
owners of the chicken joint went on to open
the first Polly’s Pies Restaurant and Bakery,
bringing Sheldrake along.

“At the time, they were getting their
coffee from The Coffee Bean & Tea Leaf.
When that relationship dissolved, they want-
ed to control their coffee from bean to cup,”
Sheldrake said. “Since I was the resident cof-
fee fanatic, they assigned me to research and
open a specialty coffee store.”

Polly’s Gourmet Coffee opened its doors
in 1976 with Sheldrake at the helm, operat-
ing the business for the Polly’s owners until
1989 when he bought them out. For the last
31 years, Sheldrake said people have contin-
ued to associate his coffee roasting operation
as an arm of the local pie empire and not the
independent coffechouse it is (though, he
still sells his fresh coffee to Polly’s when the
restaurants aren’t shut down by global pan-
demics).

The brand change was announced Oct. 1
but has been implemented in stages to slow-
ly phase out the Polly’s name, Sheldrake
explained. First a small sign went up in the
window, then coffee cup sleeves were up-
dated and now the new signage adorns the
facade.

The new logo has the feel of a historic
company, even older than the 44-year-old
coffee roaster. The black and white image
of a man beside coffee-roasting equipment
filled with beans—an image Sheldrake had

created back in 2012—is meant to convey
that roasting is a craft done by artisans, Shel-
drake said.

Aside from alleviating the brand con-
fusion and ensuring people did not assume
they sell pies, Sheldrake said the original
name did not highlight the focal point of the
business: roasting.

! o

“A lot of people did not know we roast,”
Sheldrake said. “There are a lot of sophis-
ticated coffee drinkers out there that know
how important it is to have freshly roasted
coffee.”

Since the name change, retail sales are
up 10-15% over last October and November.
While retail sales have improved, wholesale

i "—'_'-IJ R EECLIACE ““"w

business remains down around 90% due to
business closures. During a normal month,
between 10,000 and 11,000 pounds of coffee
would be roasted on site—about 60 tons of
coffee annually. However, during the pan-
demic, production has been cut to 2,000-
2,500 pounds per month, Sheldrake said.

Despite the past, present and future
challenges of this year and the next—with
COVID-19 cases spiking locally and across
the country—Sheldrake said he has never
been concerned about whether or not his
business would endure.

“I'm sure we’re going to make it. I nev-
er doubted that at all,” Sheldrake said. “T’'ve
been doing this a very long time. We’ve sur-
vived a whole lot and we’re going to survive
this.”

As Polly’s, and now Sheldrake’s, the
roasting business has always had a healthy
dose of competition along Second Street:
Starbucks, Peet’s Coffee, The Coffee Bean
& Tea Leaf, Philz Coffee. Yet Sheldrake’s
business has continued to prosper, even after
Peet’s and Coffee Bean left the area, surviv-
ing four recessions and the Great Recession.

Sheldrake says one key to his success is
the sourcing of coffee beans from around the
world. He has visited Costa Rica to purchase
Hacienda La Minta beans and Kona, Hawaii
to purchase beans from Greenwell Farms,
which was established in 1850. But a lot of
his coffee is sourced through a broker in Da-
vis that gives him access to brands he may
not have otherwise, including Sheldrake’s
and customer favorite, Blue Mountain from
Jamaica.

“Do everything you can to take care of
your customers and don’t worry about the
competition,” Sheldrake said. “Because you
have no control over the competition.” Il

The new logo for Sheldrake Coffee Roasting, formerly Polly’s Gourmet Coffee, in Belmont Shore. Photo by Kate Karp.
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With this year’s census count e Zhelinrentice Scott, Member
nearing completion, members of « Josias Gonzalez, Alternate
the Long Beach’s redistricting com-  « Melody Osuna, Alternate
mission have selected the remaining « The previously selected council
four members and two alternates to representatives include:
serve on the commission, which is * Council District 1, Eric R. Oates
responsible for redrawing the city ¢ Council District 2, Ryan Giffen
council district boundaries. * Council District 3, Thomas J.

Long Beach’s redistricting commission selects
the final 6 to help redraw council district lines

l By CRYSTAL NIEBLA
Staff Reporter

In October, the city’s Ethics Cooper )
Commission randomly selected : Counc%l DISt.HCtA’ Nicole Lopez
e Council District 5, Sharon

nine members, one from each coun-
cil district, from a pool of 23 appli-
cants, who were then tasked with

Diggs-Jackson
* Council District 6, Alejandra

) 7 ) i Gutierrez
filling the remaining six vacancies « Council District 7. Frank A. Guti-
with candidates from that same errez L
pool.  Council District 8, Marissa Mar- W h p h f
In terms of demographic rep- tinez :Ii. ur: uEE n |

resentation, the commission now » Council District 9, Sevly Snguon
includes a total of four White mem- The commission is tentatively

bers, six Latinx members, two
Black members, two Asian/Pacific
Islander members and one mixed-
race member.

The newly selected members

expected to hold its first meeting as
a complete body by early January,
pending the onboarding of the final
members and alternates, according
to city officials. W
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Council passes ordinance that could penalize landlords for ‘bad faith’ harassment of tenants

B By JASON RUIZ
Staff Reporter

The Long Beach City Council ap-
proved a new ordinance in November
intended to protect tenants from being
harassed by landlords, but the council
tweaked the law’s language to include a
requirement in some sections that require
landlords to act “in bad faith” before fac-
ing consequences.

It was a controversial move that prop-
erty owners said would protect ethical
landlords but something tenants groups
warned would make it harder to seek jus-
tice for renters.

The new ordinance provides a legal
avenue for tenants who feel they have
been intimidated or retaliated against by
landlords who do things like shut off util-
ities, fail to cash rent checks in a timely
manner or withhold repairs as a means of
forcing tenants out of their units.

Adding the requirement that land-
lords acted “in bad faith” was previously
requested by Councilwoman Suzie Price,
one of the members who originally voted
against the ordinance in October. She ar-
gued it brought clarity to the rules. How-
ever, her suggestion faced opposition
from community members because of the
requirement it would create for tenants to
prove the motivation of a potentially abu-

sive landlord.

On Tuesday, the council struck a com-
promise by adding “in bad faith” only to
certain sections of the ordinance dealing
with landlords not carrying out timely re-
pairs, providing tenants with false writ-
ten information, failing to process rent
payments and not attempting to commu-
nicate with tenants in the language they
speak.

“In many of these, they already have
elements of bad faith as requirements,”
said Councilman Rex Richardson, who
proposed the compromise. “I’m not sure
how you can engage in abuse, intimida-
tion or threats in good faith, so it’s al-
ready implied.”

In October, the council introduced
the ordinance in a move to provide ten-
ants with a new tool to defend against ha-
rassment from landlords after complaints
about some property owners raising rents
by hundreds of dollars, removing secu-
rity doors and implementing other tac-
tics to try to force tenants to leave even
though they were legally protected by an
eviction moratorium instituted during the
pandemic.

The decision to bring the ordinance
before the council came in a rare Mon-
day-morning vote prior to Election Day.
Several members of the council voted
against it, saying there was too much am-
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biguity about what the ordinance would
actually do, and if it would stand up le-
gally.

Advocates for renters have also point-
ed to what they say is another flaw in the
ordinance: The city would not enforce
any of the provisions of it. Instead ten-
ants would have to sue in civil court with
landlords potentially being on the hook
for fines of up to $5,000 per violation.

While the council was discussing
whether to add the “bad faith” require-
ment as well, Deputy City Attorney
Rich Anthony said that similar clauses
were included in ordinances in cities like
Oakland and West Hollywood. He said it
could protect landlords who are acting in
good faith but who may have forgotten to
cash a check or made a mistake in how
they characterize the eviction moratori-
um when they inform their tenants about
it.

When pressed, he conceded that the
language would likely make proving
landlord harassment more difficult, but he
wasn’t sure how much more difficult the
added language would make it for tenants
to do so.

The addition was divisive. Members
of the public took sides with renters and
tenants-rights advocates calling for the
council to shoot down the amendment,
stating it would undermine the intent of

the new ordinance.

“All of the language in this current or-
dinance is very clear, and we do not want,
as residents here, to have it watered down
or made difficult for the tenants to be able
to exercise their right when they have to
go to court,” said Leanna Noble, a renter
in Downtown.

But landlords and industry represen-
tatives argued it would level the playing
field.

Fred Sutton, senior vice president of
public affairs for the California Apart-
ment Association, said that the original
ordinance was problematic and taken up
with zero input from stakeholders. He
said omitting the “bad faith” require-
ment would ensure that the ordinance re-
mained flawed.

“Adding this small ‘faith’ clause en-
sures that housing providers do not fall
victim to frivolous lawsuits or predatory
dwelling tactics,” Sutton said, character-
izing the amendment as “common sense”
and “reasonable.”

Because the ordinance was presented
as an urgency ordinance, it took effect
immediately after the council’s vote. The
ordinance was approved unanimously
with only two members—Councilman
Roberto Uranga and Councilwoman
Mary Zendejas—opposing the addition
of the amended language. W

Hosts who rent homes on sites like Airbnb no
longer have to be present during guests’ stay

H By KELLY PUENTE
Staff Reporter

Residents hoping to rent their
homes for the short term through sites
like Airbnb will now have more lee-
way under a new city law that will
allow for unhosted short-term rentals.

Previously, homeowners were
only allowed to rent their space to
short-term guests if they remained on
the property as a host throughout the
guest’s stay.

In mid-November, the Long Beach
City Council voted unanimously to
change the law to allow for unhosted
rentals, which will allow the city to
tax and better regulate the industry,
officials said.

Councilwoman Jeannine Pearce,
who represents the 2nd District, said
many people were renting through
Airbnb and other vacation rental sites
illegally.

“The city hasn’t had any ability
to hold accountable the bad operators
in our town,” she said. “For too long
we’ve done this in a Wild West way.”

The final vote comes after years of
debate on how to regulate the grow-
ing number of short-term rentals in
the city. The city will now allow up to
800 unhosted units a year.

The plan, however, hasn’t been
popular with some residents worried

about noise and quality of life issues,
and hotel workers concerned about
the impact to the hospitality industry.

Audrey Luna, who lives in an
apartment complex in the Rose Park
neighborhood, was one of many resi-
dents who spoke to the council about
concerns over impacted parking,
noisy parties and people holding large
gatherings despite health orders in the
COVID-19 pandemic.

“There have been several large
gatherings and parties with noise after
the 10 p.m. curfew,” she said. “Some
are not following the COVID sanita-
tion protocol. Garbage has increased
and has caused a rodent infestation. I
really hope this ban is not lifted.”

Alex Bland, a spokesperson for
Airbnb, said the company has enacted
mandatory enhanced cleaning proto-
cols during the pandemic.

With more regulation, council
members said the city is now able to
crack down on hosts who don’t adhere
to rules including guest occupancy
limits and noise curfews. Penalties
could include fines of up to $1,000.

In one change, Councilwoman
Suzie Price asked that the city allow
for residents to petition if they do not
want a vacation rental in their neigh-
borhood. Price also asked that the
hosts be limited to two rentals. Hl
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Forced to close patios and parklets, restaurants revive mini-markets

Brian Lara places freshly baked loaves of bread in a basket while working at Michael’s Downtown Italian Kitchen after converting the restaurant to a
market after forced closures. Photo by Thomas R. Cordova.

B By ALENA MASCHKE
Senior Reporter

After being forced to shut down all
dine-in service through Dec. 20, some
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teurs are now focusing on specialty items
like fresh pasta and imported treats.
“We're really going to stick to what
we do this time,” said Carl Dene, owner of
Michael’s Downtown, reflecting on the les-

sons learned from the previous lockdown.
That means soups and desserts packaged
and ready to go, as well as fresh pasta and
sauces so patrons can recreate their favor-
ite dishes at home.

In March, the stay-at-home order hit so
suddenly that many restaurants were left
with an overstock of supplies, basic gro-
cery items like eggs, milk and produce. To
meet a spike in demand for toilet paper and
other household goods, some used their
supply chains to order those as well.

“We’re not going to go as wild with the
grocery stuff this time,” Dene said. “It was
nice and people bought it, but not as much.”

Other restaurants are following a sim-
ilar model. Rasselbock Kitchen and Beer
Garden is offering German specialties
from imported beers to chocolate Santas.

With outdoor dining closed once again,
owner Bjoern Risse said he hopes the mar-
ket will supplement the restaurant’s take-
out and delivery business.

“Especially with a German restaurant,
people come to sit down and have a beer
with friends,” Risse said. “That’s not very
takeout-friendly.”

While you can’t quite take home the
biergarten-feel, the sweets and treats lined
up on wooden tables at Rasselbock’s mar-
ket may help amp up the Gemiitlichkeit
in a decidedly uncomfortable, un-festive
year. W
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Downtown business association reflects,
reassesses priorities after difficult year

—

B

A skateboarder rides past empty restaurant parklets along Pine Avenue in Downtown Long Beach after new LA County health orders forced restaurants to cease outdoor dining. Photo by Thomas R.
Cordova.

Hl By ALENA MASCHKE
Senior Reporter

In the last weeks of the year, the
streets of Downtown Long Beach
would normally be filled with office
workers coming and going to their
companies’ holiday parties in the
restaurants and bars along Pine Av-
enue.

This year, the streets of Downtown
are empty. The Federal Bar, a popular
venue for office holiday parties, has
closed permanently. Parklets along
Pine, set up to support outdoor dining,
sit empty as well.

“Downtown, because of the den-
sity of hospitality, entertainment and
restaurants—we felt it,” said Kraig Ko-
jian, president and CEO of the Down-
town Long Beach Alliance. Since the

beginning of the pandemic in March,
19 Downtown businesses have perma-
nently closed their doors.

Bars and restaurants have been es-
pecially hard hit. “This is the time of
year that this industry really flourish-
es,” Kojian said.

While a survey on the state of
Downtown businesses is still under-
way, Kojian said the district has fo-
cused on providing immediate assis-
tance in the form of grant programs as
well as safety and security services,
following its most recent business as-
sessment in April.

“We’re asking businesses for a lot
of information—and what they’re hop-
ing for is some relief,” he said.

But relief can be hard to come by,
especially as the business improve-
ment district faces its own fiscal chal-
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lenges.

In April, the district revised its
budget from $4.5 million to $4 million
to account for the loss of revenue from
parking assessments and event spon-
sorships. For the upcoming fiscal year,
the DLBA has budgeted $4.3 million
in expenses.

“We were very conservative going
into the new fiscal year, at the same
time we have to provide some level of
service for our stakeholders,” Kojian
said. “We know what the standards
are.”

The Clean & Safe Teams, which in-
clude safety ambassadors tasked with
de-escalating potential conflicts and
directing homeless residents in need
of services to the appropriate resourc-
es, have been a priority for the district.
So has redirecting funds to local busi-
nesses wherever possible.

In collaboration with Farmers &
Merchants Bank, the business district
freed up $30,000 in funding initially
allocated to programming for women-
and minority-owned businesses, to go
directly to three qualifying businesses
in the form of grants instead.

Now, the DLBA is hoping for more
funding at the federal level to support
its relief efforts.

“This is not going to be accom-
plished with nickels and dimes coming
out of local government,” Kojian said.
Instead of being funneled through the
county, Kojian said he hopes that an-
other round of federal funds would go
directly to the city of Long Beach.

Internally, the business district is
getting ready for a reassessment of its
strategic priorities and funding for the

next 10 years.

The first six months of that process
will consist of community outreach in
the form of surveys and focus groups
to determine what Downtown busi-
nesses and residents want the district
to prioritize in its services and advoca-
cy, followed by a property base assess-
ment that will determine the amount of
funding available to the district in the
years to come.

One issue Kojian is planning to pri-
oritize in the organization’s strategic
planning is racial equity. When pro-
tests arising from the death of George
Floyd made their way to Long Beach,
many Downtown businesses were
damaged in the looting that followed.

“What happened on May 31st was
a total shock to our system,” Kojian
said. While the events of that night
were traumatic for many businesses,
Kojian said the protests also sparked
some introspection on his end.

“I look at ourselves as a contribut-
ing factor to social injustice,” he said,
referencing the district’s advocacy for
market-rate housing in the Downtown
area as an example.

To remedy any contributions his
organization may have made to fur-
ther social injustice in the city, Kojian
said its upcoming strategic plan has to
reflect the lessons learned from this
summer of unrest.

“We want to have diversity, equity,
inclusion and access as part of our stra-
tegic plan,” he said. “Social injustice
didn’t happen overnight and it’s not go-
ing to end overnight.” he added. “This
is an ongoing, everyday effort.” W
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A fight to stay alive: New restaurant association gains clout amid pandemic

Michael Dene, one of the founding members of the Long Beach Restaurant Association, left, and Ciaran Gough, president of the association, at The

908 restaurant at Long Beach Exchange. Photo by Thomas R. Cordova.
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Bl By ALENA MASCHKE
Senior Reporter

Big-name restaurateurs in Long
Beach had tried for years to form a
collective to advocate on behalf of lo-
cal eateries.

But it took a pandemic, and re-
strictions on dining that threaten to
put many restaurants out of business,
for the effort to find success.

“It gave us the true impetus to go
forward,” said Michael Dene, one of
the founding members of the Long
Beach Restaurant Association and
whose restaurants include Micahel’s
on Naples, Michael’s Downtown and
Chianina Steakhouse. “Necessity is
the thing that put us together.”

And success they’ve had: The as-
sociation, formed only a few months
ago in March, has managed to have a
big impact in a short amount of time.
Now with 120 members and counting,
the group has hired a lobbyist, and
managed to accomplish real results:

+ After meetings with several city
council members, the association
succeeded in having their plight
brought to the council in the form
of a study session on Tuesday, Dec.
8.

» That same day, the council is also
considering a $5 million relief fund
for restaurants, bars and breweries
proposed by Mayor Robert Garcia.

* The city’s economic development
and finances committee also re-
cently discussed a potential relief
program for restaurants.

The mayor has held several pri-
vate calls with members of the asso-
ciation, and has been sympathetic to
their plight in public statements and
with city resources—including feder-
al CARES Act stimulus funds.

Still, the city has largely followed
Los Angeles County in enacting re-
strictions on dining to prevent the
spread of COVID-19, including a con-
troversial ban on dine-in service after
cases of the virus spiked dramatically
in late November and into December.

From its founding until today, the
association has also served as a sup-
port network that has been meeting
on a bi-weekly basis.

“A little bit of tragedy brought
us all together,” said Ciaran Gough,
owner of The 908 restaurant and pres-
ident of the association. “A lot of us
were just wondering what to do.”

While some restaurant owners may
have seen each other as competitors
prior to the current crisis, the eco-
nomic pressure of the recent months
and the confusion around the various
government support programs have
been a uniting force, Gough said.

“There was actually comfort in us
coming together,” he said.

Though they understand the pan-
demic is serious, Gough said some of
the decisions just didn’t make sense.

“We just want to have a voice,
have a seat at the table,” he said of the
association.

One of the critical decisions they
made was to hire lobbyist Alex Cher-
in from one of the most prestigious lo-
cal public relations firms, Englander
Knabe & Allen, to get their message
out.

“We’ve all had to invest not just
our time, we actually had to invest
some money to get this off the ground,
in what is the most financially chal-
lenging time we’ve all lived through,”
Gough said.

But, he added,
to have nothing.”

What might seem like a meteoric
rise for the group has been long in the
making, Gough said. “Like the duck
going across the pond, those feet were
moving underneath.”

In the long run, the association
hopes to become more than just an
advocacy group, pooling resources to
gain more purchasing power, for ex-
ample. There’s strength in numbers,
Dene said, and by coming together as
one, the various independent restau-
rants in Long Beach could negotiate
better deals with suppliers and inform
policy at city hall.

But for now, Dene said, the focus
is on making it through this current
crisis.

“We emphasize with each other,
we take a lead from each other and
we cry together,” he said. “Because at
this time, the challenge really is just
to stay alive.” W

“the alternative is
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5 economic stories to look for in Long Beach in 2021

A man takes a morning walk with his dog past the front of the Long Beach Convention & Enter-
tainment Center. Photo by Thomas R. Cordova.

H By DAVID SOMMERS
Publisher

It’s an understatement to say that 2020
challenged Long Beach and the Down-
town area in ways that no one saw coming.

Heading into 2021, the impacts of the
coronavirus pandemic will likely linger
for years. But other economic and devel-
opment efforts remain on the horizon.

Here are a few things to watch for in

the coming year.

1. Development of the “elephant lot”

Two years ago, Mayor Robert Garcia
announced the city’s intentions to develop
the 13-acre surface parking lot adjacent to
the Long Beach Arena. The space, unof-
ficially known as the “elephant lot” from
the days of the Ringling Bros. and Barnum
& Bailey Circus, is Long Beach’s largest
parcel of undeveloped coastal land.

Months later, in February 2019, de-
tails emerged that city leaders were in ad-
vanced discussions with the Los Angeles
Angels for the baseball team to relocate
from Anaheim to Long Beach and play in
a new waterfront stadium anchoring the
elephant lot site.

While the Angels ultimately opted
to remain in Anaheim, Garcia later an-
nounced that a sweeping visioning process
would still occur for the entire planned
development district in the Downtown
shoreline area, known as “PD-6,” includ-
ing the elephant lot.

Development of the elephant lot, which
is roughly the size of 10 football fields,
would have construction complexities and
limitations of building on in-fill land re-
claimed from the ocean, along with a high
water table under the site, but it remains an
economically-lucrative, highly-sought-af-
ter waterfront site for potential developers.

Earlier this year, in the months leading
up to the pandemic shutdowns in March,
the city was preparing a request for pro-
posals for development of the elephant
lot, with notable developers like Tim Lei-
weke’s Oak View Group among those ac-
tively interested in the site and pursuing
details from city leaders.

The city’s FRP plans were ultimately
delayed by the focus on the pandemic re-

sponse, but nevertheless, development of
the elephant lot will ultimately happen,
likely sooner rather than later—serving as
an economic boom and potential tax reve-
nue boost for the city.

2. Planning for the 2028 Olympics

While 2028 may still be years away but
with the Summer Olympics returning to
Los Angeles and multiple events planned
to be hosted along the Long Beach water-
front, the harbor and in the Convention
Center, now is the time to figure out the
economics of how the city will pay for the
improvements needed for its part in the
games.

In February 2018 the City Council
identified “8 by 28” projects as priorities
for the Olympics. Some projects are pri-
vately funded, including a new Conven-
tion Center hotel; other projects are fund-
ed by transit sales taxes to improve the A
Line (formerly Blue Line) and passenger
fees for improvements at Long Beach Air-
port.

But the majority of Olympic-related
projects remain unfunded, with no plan
having yet emerged on how to pay for
completion. A city projection of the need
ranges from a low of $75.5 million to as
much as $85.5 million for Olympic im-

(Please Continue to Page 16)

When emergencies

can't wait.

Let’s face it: No one wants to go to the ER. But if you need emergency
medical care, it's reassuring to know that St. Mary Medical Center is taking
every precaution to keep you safe. And with our online arrival system, our
emergency care team will be alerted that you're on your way. So you can
spend less time in our ER—and more time at home. See available arrival
times at DignityHealth.org/ER.

Hello humankindness®

Dignity Health.

St. Mary Medical Center

¢




DOWNTOWN LONG BEACH

16 - Long Beach Business Journal « December 2020

Island Grissom is one of four oil islands off the coast of Long Beach. Photo by Thomas R. Cordova.

(Continued from Page 15)

provements to the Belmont/Veterans Pier,
the Belmont Pool, new lifeguard towers
and the Long Beach Arena.

That amount of money won’t material-
ize overnight.

Historically, Olympics have a way of
swinging toward financial extremes, from
billion dollar boondoggles burdening host
cities for generations, to streamlined fi-
nancial successes, kicking off residuals
into community investments years later,
like the last time Los Angeles hosted the
games in 1984.

Hopefully Long Beach’s involvement
in the Olympics eight years from now is
later regarded as an economic triumph,
like the ‘84 games, rather than an econom-
ic tragedy.

3. Investing in the Long Beach
Convention Center and the tourism/
hospitality sector

With long stretches of docks and tow-
ering cranes, the Port of Long Beach is the
centerpiece of the local logistics and goods
movement that drives a significant portion
of the city’s economy.

But the other major local economic
driver is the hospitality and tourism in-
dustry—which Beacon Economics found
last year to have a $1.8 billion economic
impact in the city, supporting 18,652 jobs,
15,000 of which are supported by direct
visitor spending.

At the center of that local industry and
the cornerstone of its economic success is
the Long Beach Convention and Enter-
tainment Center campus.

The Convention Center has benefited
from approximately $65 million in pub-
lic-facing renovations and ongoing im-
provements over the past decade to create
industry-pioneering new event spaces and
flexible solutions for convention guests
and visitors, but behind the scenes, a lon-
ger-term problem lurks outside public
view.

A looming facility assessment study
led by the city’s public works team will
soon be wrapped up, likely revealing tens
of millions of dollars in deferred mainte-
nance, systems and machinery long-past
lifespans, and urgent issues in back hall-

ways and equipment rooms, out of public
view, which will need to be addressed to
keep the building functional, modernized,
and a centerpiece of a major local econom-
ic sector.

Also on the near horizon is the expira-
tion and renewal of the Convention Cen-
ter’s operating agreement—Ilong-held by a
successful operator, ASM Global, which
until last year was known as SGM.

Passage of Measure B by voters ear-
lier this year increased the city’s hotel
transient-occupancy tax by 1% to, in part,
potentially provide funds to support the
costs of improving and maintaining the
Convention Center, but the limited funds
expected to be raised annually by Mea-
sure B would only cover a small portion
of the enormous costs to fully modernize
the campus.

4. The city’s relationship with and
reliance on oil

Nearly 100 years ago, California grant-
ed the tidelands in and around Long Beach
to oversee as trustee. In the 1930s, oil was
discovered under the city in the Wilming-
ton Oil Field. Fast forward across the de-
cades and the field now kicks off around
nine million barrels of oil annually, across
2,000 active producing and injection wells.

The oil revenue flowing into the city
budget over the years, into the legendary
Tidelands Fund, and to a lesser extent, the
Uplands Fund, has financed every con-
ceivable type of civic effort—from beach
operations, to the Convention Center, to
playgrounds. It backstops the bonds used
to improve the Queen Mary, the Aquarium
and its expansion, and scores of other ma-
jor capital projects in the Tidelands area.

A five-year planning report present-
ed to the City Council in 2015 outlined
35 different Tidelands-funded projects
across the city, in various stages of plan-
ning or construction priority. That same
plan included a list of even more Tidelands
projects not yet fully funded or in need of
significant future funding—totaling $137
million at that time—for everything from
the Belmont Pool to repairing the next
phase of seawalls in Naples to new life-
guard towers.

The problem noted in 2015 and still a

problem today is the volatile nature of oil
prices, combined with the slowly declin-
ing amount of oil being produced locally.
Oil production in the area will come to an
end someday. It’s inevitable. And in the
meantime, the city has to set aside funds
for the slowdown in production, for land
subsidence costs and for future abandon-
ment costs. When the oil eventually stops
following, the city won’t be able to simply
walk away. There will be significant costs
to safeguard the environment and shut-
down operations.

Meanwhile, voters in a sense just dou-
bled down on our oil reliance in the No-
vember election, passing Measure US,
which increases the city’s general tax on
business licenses for oil production to 30
cents per barrel, with the revenue being
pledged to address problems in areas of
the city that have lacked community and
youth programs and have been hit hard by
the impacts of climate change.

An impartial analysis by the city at-
torney’s office estimates that the tax could
generate approximately $1.6 million in
new revenue for the city’s general fund.

The city already has a special tax of
33 cents per barrel that, since 2007, has

provided millions of dollars each year for
police, fire and other public safety needs.
That earlier measure, Proposition H, was
approved by 70% of voters.

No matter how oil revenue is used or
how oil production is taxed, it’s inevitable
this financial stream will continue to slow
and will eventually end. Fewer dollars will
be available from this lucrative source to
pay for many of the things that make Long
Beach what it is.

The time to consider our economic fu-
ture without oil needs to start today.

5. Meaningful, sweeping economic
recovery from GOVID

Heading into 2021, perhaps no greater,
more urgent economic challenge is facing
our city today than how we will recover
from the damage caused locally by the on-
going COVID pandemic.

Thousands of Long Beach residents
have lost their jobs. Dozens of businesses,
local retailers and restaurants have closed.
A looming eviction crisis is on the horizon
and will impact countless local families.

And, as of this writing, 279 of our
neighbors have died in the city from
COVID.

The full scale and impact of the eco-
nomic calamity facing our city and re-
gion heading into next year won’t be fully
known for some time, but the economic
response and recovery can’t wait until the
pandemic ebbs.

Early signs of meaningful local ac-
tion are starting to emerge.The city coun-
cil’s Economic Development and Finance
Commission is discussing ways Long
Beach could provide monetary support for
small businesses affected by COVID-19
closures if additional federal funding be-
comes available

Last week, Mayor Garcia and several
councilmembers proposed a $5 million
“resiliency fund” to aid struggling restau-
rants, bars and breweries—again, contin-
gent on more federal dollars flowing into
local government.

The next cohort of City Council, set for
their first meeting on Dec. 15, looks to take
up a meaningful economic recovery plan
conversation in coming weeks as well. Il

Adjacent to the convention center and often used for overflow parking and events, the elephant
lot is the largest undeveloped parcel along Long Beach’s coast. Photo by Thomas R. Cordova.
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Employee ownership as a strategy for Long
Beach’s twin small business crises

We need decisive action to preserve small businesses and jobs

B Sponsored by PROJECT EQUITY

Small businesses in Long Beach
are facing an unprecedented economic
disruption due to COVID-19 pandem-
ic. Many local business owners may be
seeking a way out, potentially resulting
in businesses being put up for sale with
no clear buyers and some shutting down
for good. Regrettably, many of the busi-
nesses that will close are viable compa-
nies that would have recovered post-cri-
sis. They were simply victims of a global
crisis that froze demand and stalled cash
flow.

The COVID challenges are layered
on top of an ownership succession cri-
sis that was already unfolding, given
that baby boomers (those born between
1946-1964) own nearly half of all busi-
nesses with employees in the Los Ange-
les metro area. Cities and regions need
to understand the risk of the so-called
“Silver Tsunami” as these business own-
ers retire. The risk is that these legacy
businesses will not be retained locally —
either because they quietly close down,
are sold to out of area buyers or simply

don’t have a succession plan as the own-
er prepares for retirement.

For meaningful action to help
strengthen Long Beach’s small business-
es during COVID and beyond, employee
ownership should be lifted up within our
economic response.

The city of Long Beach, with the
support of Citi Community Develop-
ment and Local Initiatives Support
Corp (LISC LA), is taking a proactive
approach to assist locally-owned busi-
nesses that are at risk by partnering with
Project Equity to help them learn about
the option of employee ownership suc-
cession. Long Beach is already the home
of many successful employee-owned
businesses and California has, by far,
the highest number of employee-owned
businesses of any state in the United
States.

For businesses looking to increase
employee engagement, or to create a
succession plan, employee ownership
can be a powerful tool. Employee-owned
companies provide their employees with
stable incomes and jobs. They also give
employees the opportunity to build

wealth that increases alongside busi-
ness growth. According to the National
Center of Employee Ownership, em-
ployee-owned businesses have employ-
ees that make 53% higher incomes than
those working in traditional businesses.
Project Equity performed an analysis
for Long Beach to quantify the number
of privately-held companies with em-
ployees that are 20 years or older — a
good indication that they need succes-
sion planning — and the impact if these
businesses are not retained. Companies
that are 20 years old and over in the city
of Long Beach:
* Represent over 2,500 of the city’s
businesses
* Employ an estimated 46,700 indi-
viduals
* Generate over $12.3B in revenue
Craig Danley, and his business part-
ner Richard Vance I opened Delta Pipe-
line, a well-respected Long Beach, Cal-
ifornia construction company in 1991.
In 2017, they proudly integrated an Em-
ployee Stock Ownership Plan (ESOP)

and became 100% employee owned.

“Our culture really is about how to
create ownership, how to create a culture
of organization and community that re-
volves around relationships and people
and how to inspire people to perform
not for themselves but to perform for
the organization as a whole,” said Dan-
ley. “Being employee owned is about the
people. The more you invest in people,
the more likely you will succeed finan-
cially, spiritually and socially.”

Employee ownership may be unfa-
miliar to many, but it increases employ-
ee engagement, which is so critical in
this time of uncertainty. It keeps com-
panies rooted in place, provides quality
jobs and strengthens businesses for the
long-term. It also offers a solution to the
retiring business owner: there is a buyer
right there under their nose — the very
employees who helped to build the com-
pany.

Delta Pipeline is proof that employ-
ee-owned businesses are reliant and sus-
tainable inthe Long Beach community. ll
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What’s in store for Southwest, now the top carrier at LGB

A Southwest flight lands at Long Beach Airport. Photo by Brandon Richardson.

Hl By BRANDON RICHARDSON
Senior Reporter

With JetBlue Airways’ exit from
Long Beach Airport, Southwest Air-
lines has stepped up as the airport’s
premier carrier. The easily recogniz-
able red, yellow and blue aircraft even-
tually will be flying 34 of the airport’s
53 allotted daily flight slots as it con-
tinues to expand service out of the do-
mestic airfield.

Southwest is now flying 16 of its
daily flight slots out of Long Beach
due to the pandemic, but officials say
they expect that will change.

“We do anticipate ... Southwest to
increase those slot usages in 2021,”
said airport Director Cynthia Guidry.
“It just depends on the impacts of
COVID-19 and what happens over the
next several months.”

Last month, Southwest made its
first new destination announcement: a
daily flight from Long Beach to Ho-
nolulu beginning March 11. The new
flight is the airline’s only direct ser-
vice to Hawaii in Greater Los Angeles
and is direct competition with Hawai-
ian Airlines, which has been the sole
provider of daily flights from Long
Beach to Hawaii since June 2018.

The Long Beach flight was part
of a broader schedule announcement
of new and reinstated Southwest ser-
vices across the country. While the
airline has not yet announced addi-
tional Long Beach flights, its recent
announcements indicate a focus on
leisure destinations. Aside from the
Honolulu flight, the carrier recently
announced a flurry of new routes to

Mexico; Savannah, Georgia; and Sara-
sota, Florida, departing from several
cities across the country.

With Long Beach’s proximity to
sunny shores, Disneyland, Knott’s
Berry Farm, Six Flags Magic Moun-
tain and a host of other tourist destina-
tions locally and throughout Southern
California, it is likely Southwest will
expand service between Long Beach
Airport and cities in the Midwest and
the East Coast.

Among the airline’s major connect-
ing airports are Chicago Midway, Bal-
timore/Washington, Houston Hobby
and Dallas Love Field—all markets
currently without direct flights from
Long Beach—in addition to South-
west’s hubs in Denver, Oakland, Las
Vegas and Phoenix, all of which are
currently directly connected to Long
Beach.

“With the slots in the oven, be as-
sured we are spending this holiday
season baking up some good things
for our customers in the LA Basin who
prefer the ease and convenience of
the Long Beach Airport experience,”
a Southwest spokesperson said. “At
play, of course, is the overall demand
for travel, which is shaping our sched-
uling from coast to coast.”

One indicator that Long Beach is
well positioned for additional long-
haul flights, particularly over nearby
John Wayne Airport, is its runway
length. While Boeing 737 class air-
craft are generally able to land on
runways between 5,000 and 5,500 feet
long, they require longer runways—
between 7,000 and 8,500 feet—to de-
part when at maximum takeoff weight.

Long Beach’s longest runway is
10,000 feet, while John Wayne’s is
5,701, making certain takeoffs poten-
tially out of reach for hundreds of 737-
800s in the Southwest fleet when the
aircraft are loaded to their maximum
takeoff weight.

The Southwest fleet is entirely
made up of Boeing 737 series aircraft,
with additional orders for nearly 300
more 737 MAX-type aircraft. The
Boeing 737 MAX had been ground-
ed since March 2019 pending an ex-
tensive Federal Aviation Administra-
tion investigation of two crashes less
than five months apart that killed a
combined 346 people. However, last
month, the FAA announced the com-
pletion of its investigation and rescind-
ed the order that grounded the aircraft.

Southwest first began Long Beach
operations in 2016 with just four of the

airport’s 53 daily flight slots. In April,
flight slots abandoned by JetBlue were
awarded to Southwest, putting the two
air carriers on a level playing field in
terms of flight slots at 17 each.

When JetBlue announced its depar-
ture from Long Beach in July, airport
officials offered up the 17 soon-to-be-
vacated slots to remaining airlines, in-
cluding Hawaiian, Delta Air Lines and
American Airlines. Ultimately, in the
midst of the pandemic, Southwest was
the only airline to take on more slots,
requesting and being awarded all 17.

“Southwest, now being our domi-
nant carrier, has really thought about
their investment in Long Beach and
what they want to offer to our commu-
nity. And that’s exciting,” Guidry said.
“It provides greater flexibility for our
passengers by having more offerings
out there.” W

Passengers board a Southwest flight at Long Beach Airport. Photo by Brandon Richardson.



Completion pushed back for second phase of airport improvements

Hl By BRANDON RICHARDSON
Senior Reporter

Construction is underway on the
second phase of the Long Beach mod-
ernization program, but the ongoing
pandemic has wreaked havoc on the
completion schedule and a budget that
has already been increased once prior
to COVID-19.

The airport’s Phase II Terminal
Improvements include new checked
baggage inspection and ticketing build-
ings, both of which are under construc-
tion. Other projects include baggage
claim area improvements, historic ter-
minal renovations, rental car customer
service improvements, and a reimag-
ined “meeter and greeter” plaza.

The entire six-project program was
originally slated for completion in 2022
but airport staff had to reevaluate that
timeline, pushing the schedule well
into 2023.

“The decision to slow it down and
resequence is because of our drop in
revenue,” Airport Director Cynthia
Guidry said. “We really needed to ease
our cash flow requirements to buy us
time to see how the recovery goes and
see how the travel demand bounces
back.”

The Transportation Security Ad-
ministration provided 60%—3$10.9 mil-
lion—of the cost for the baggage check
building, which is furthest along in
terms of construction with the founda-
tion poured and steel beams erect. Un-
derground work is being done for the
new ticketing lobby.

In February, the Long Beach City
Council approved a contract increase,
bringing the total for the revised phase
two program cost estimate to just over
$110.24 million, funded through cus-
tomer facility charges, TSA, passen-
ger facility charges, the Airport Fund
Group and up to $21 million in bond
revenue. However, the bond issuance
has been put on hold indefinitely due to
the pandemic, according to staff, while
additional budgetary increases are like-
ly to come before project completion.

“Costs are expected to increase
due to escalations of materials and la-
bor,” said airport spokesperson Kate
Kuykendall. “Total program cost in-
creases have yet to be finalized.”

Phase two originally consisted of
nine projects but the proposed rental
car ready-return-lot, the ground trans-
portation center and terminal roadway
improvements were deferred due to the
cost increase and are to be rebid sepa-
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Construction of Long Beach Airport’s Phase Il Terminal Improvements is underway. Photo by

Brandon Richardson.

rately by early 2022.

On the airfield, the municipal air-
port has several runway and taxiway
projects underway funded through
nearly $40 million in grants from the
Federal Aviation Administration’s im-
provement funds. Long Beach Airport
was one of the largest recipients of FAA
grants in California this year.

The phase two program comes eight
years after the completion of the $100
million phase one program, which in-

cluded modern passenger concours-
es with local eateries, a new parking
structure and improvements to the ex-
isting parking structure.

“We’re going to reassess in early
2021 and we’ll have to make a decision
if we’ll have to slow the schedule down
again or make any other adjustments to
phase two,” Guidry said. “We’re excit-
ed about phase two ... but at the same
time we need to watch how things are
going.” W
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Long Beach Airport COVID-19 recovery expected to take up to 5 years
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Only a handful of passengers wait to board a Southwest flight out of Long Beach Airport during the

COVID-19 pandemic. Photo by Brandon Richardson.

Bl By BRANDON RICHARDSON
Senior Reporter

Long Beach Airport has taken a
massive financial hit due to the coro-
navirus pandemic, which caused pas-
senger numbers to plummet, at one
point down more than 95% over last
year.

“At the beginning of the year, we
had a positive outlook for the airport,”
Airport Director Cynthia Guidry said.
“We forecast some great numbers for
the entire year. However, once the
news of the pandemic hit, within a
couple of weeks the decline in travel
was sharp. It was significant.”

Both January and February pas-
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senger figures were up by more than
10,000 over last year but in March,
travel dipped to less than half of the
same month in 2019. Passenger traf-
fic through the municipal airport bot-
tomed out in April, which saw 97%
fewer travelers than April 2019.

As the months dragged on, passen-
ger numbers slowly increased but, as
of October, passenger traffic was still
down more than 80%. Though 53 daily
flights are allowed at the noise-con-
trolled airport, only around 20 slots
are being utilized.

“I got into the industry right be-
fore 9/11, which had, what we thought,
was a significant impact on air trav-
el,” Guidry said. “But that really pales
in comparison to what happened this
year.”

The airport’s fiscal year runs from
Oct. 1 through Sept. 30. Fiscal year
2020 saw a 49% decrease in total pas-
senger enplanements down to just un-
der 905,000 from over 1.75 million.
Such drastic declines in passenger
numbers have had devastating effects
on the airport’s bottom line.

In 2019, the airport enjoyed more
than $44 million in operating rev-
enues, while shelling out just over
$34.77 million for expenditures. While
the airport had about the same expen-
ditures in 2020, operating revenue de-
clined 31% to just over $30 million for
a shortfall of nearly $4.38 million.

The hardest hit revenue stream was
concession sales, which declined 47%
year-over-year. JetBlue’s departure
from the airport compounded the im-
pacts of the pandemic on concession
revenue.

With Hawaiian Airline’s single dai-
ly flight suspended due to the pandem-
ic and JetBlue’s flights drastically re-
duced and then terminated altogether,
the north concourse concessions—4th
Street Vine, Sheldrake Coffee Roast-

ing, George’s Greek Cafe, Taco Beach
Cantina and more—only opened spo-
radically this year.

The saving grace for the airport
came in the form of $18.4 million from
the Coronavirus Aid, Relief, and Eco-
nomic Security, or CARES Act. While
airport staff are participating in the
city’s furlough program to cut down
payroll expenses, no one has been
laid off, which makes the CARES Act
funds a grant that does not have to be
repaid. The grant offset revenue losses
by funding labor expenses in the sec-
ond half of the 2020 fiscal year.

“We spent the bulk of the CARES
funds last fiscal year and we’ll spend
the balance in ’21,” Guidry said.
“We’re looking at every single area of
our services and seeing what we can
cut, what we can shave. I certainly
hope there is movement for addition-
al [federal] funds next year. That will
make a dramatic difference in what we
can and cannot do.”

Vendors at the airport have also
furloughed some employees and tem-
porarily laid off others, Guidry said,
noting that slowly they have been
brought back on. Larger numbers are
expected to return to work when Ha-
waiian resumes daily flights out of the
north concourse later this month.

Despite the previous and possible
future federal funds, Guidry said it
will probably take around five years
for the airport to fully recover from
the pandemic. The forthcoming vac-
cine will help bolster the confidence
of the general public to travel but pas-
senger numbers are still expected to
rise gradually.

“This is definitely the most signifi-
cant change I’ve seen in the industry,”
Guidry said. “But we have a certain
vibe. We are still going to be the air-
port of choice, attractive to those who
need to travel.” W

A woman pushes a baby in a stroller through an otherwise empty north concourse at Long Beach
Airport. Photo by Brandon Richardson.



The end of airport-adjacent shipping
container storage still weeks away

Hundreds of containers remain at the former Boeing C-17 site for temporary storage despite
months-long efforts to have them removed. Photo by Brandon Richardson.

Bl By BRANDON RICHARDSON
Senior Reporter

While hundreds of shipping contain-
ers remain at the former Boeing C-17 site
along Cherry Avenue, temporary lease-
holder ICM Companies has secured new
temporary storage locations and has be-
gun phasing out the controversial Long
Beach operation.

A drayage provider with operations at
the Port of Long Beach, ICM has procured
two new sites at a cost of nearly $2 million,
according to spokesperson Alex Cherin.

Officials initially said the containers,
and the truck traffic they bring, would be
gone by Nov. 30.

“While I am disappointed in the length
of time it’s taking to get containers out of
our neighborhoods, I am pleased that our
persistence resulted in locating suitable
sites for this type of activity,” 7th District
Councilman Roberto Uranga said in an
email.

Located at the Fenix Marine Services
terminal at the Port of Los Angeles and in
the Inland Empire, the two new storage
locations have already begun receiving in-
bound containers as well as existing con-
tainers from the former Boeing site. But
staffing shortages at the ports have made
moving containers to the new site a slug-
gish endeavor.

“The San Pedro Bay ports complex
has been receiving an unusually high
number of container ship calls,” Port of
Long Beach Executive Director Mario
Cordero said. “Segments of the supply
chain are facing staffing challenges due to
the COVID-19 pandemic.”

Truck drivers and truck chassis are in
short supply, Long Beach Development
Services Director Oscar Orci added. But
city staff has set a target of mid-December
to have all remaining containers relocated,
he said.

ICM first began the search for addi-
tional container storage in July, when port
container traffic saw a drastic increase
from previous months—setting and then
breaking records multiple times. The

company linked up with Goodman, whose
property is zoned for industrial use, and
brought the six-month temporary lease
agreement to the city for approval.

Because it is private property and the
temporary use fell under the appropriate
zoning, city staff was not required to seek
city council approval or to seek commu-
nity input.

But the usage proposed to the city is
not what ultimately came to pass, Orci
said. Originally, the agreement was de-
scribed strictly as container storage. How-
ever, the operation was a far more active
part of the supply chain, requiring contin-
uous truck trips day and night.

“Everybody is frustrated, including
staff,” Orci said. “We were trying to do a
good thing to help out the port. [But this]
is not what we had been agreeable to.”

Eventually, the city limited operating
hours from 7 a.m. to 7 p.m. but it was not
enough to quell the irritation of nearby
residents and their city council represen-
tatives.

The site is located in the 5th District
on the border of the 7th to the west. Coun-
cilmembers Stacy Mungo of the 5th and
Uranga both denounced the operation,
citing the negative impacts on their com-
munities, including air and noise pollution
and traffic congestion.

In mid-October, Mungo said she want-
ed the operation moved immediately. At
the time, City Manager Tom Modica guar-
anteed the transition would be completed
by the end of November, if not sooner.

Mungo did not respond to multiple re-
quests for comment.

The future of the former Boeing site is
in the hands of city staff, which is active-
ly working on the Globemaster Corridor
Specific Plan. The effort will ultimately
inform Goodman’s and other redevelop-
ment along Cherry Avenue north of the
405 Freeway.

“I look forward to continuing our rela-
tionship with Goodman to develop the site
to bring community benefits to the area,”
Uranga said, “and enhance the economic
growth of our city.” W
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Steep drop in air travel, incomplete data will keep Long Beach daily flights at 53

H By JASON RUIZ
Staff Reporter

A new noise budget analysis complet-
ed at Long Beach Airport has determined
that no new flights will be allowed under
the city’s noise ordinance despite an ab-
normally quiet year surrounding the air-
port.

The annual report is conducted by
the city to see if the cumulative amount
of noise generated by airline activity at
Long Beach has either created room for
additional future flights or if previously
awarded supplemental flight slots need to
be taken away to keep the city in compli-
ance with its strict local noise ordinance.

A memo from the city’s airport direc-
tor to the city manager released Dec. 1 said
the city should not increase the amount of
supplemental flight slots this year.

Since 2015, this process has resulted in
12 supplemental flights slots being added
to the 41 minimum flights the airport can
operate under that ordinance. However,
this year’s report was complicated by the
pandemic’s gutting of the airline industry
with fewer people flying, leading airlines
to scale back the number of flights offered
nationwide.

The dip in flight activity and the full-
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A Southwest plane flies past the Holiday Inn Long Beach Airport hotel as it makes its final ap-
proach to Long Beach Airport. Photo by Brandon Richardson.

ness of those flights both factored into the
recommendation to not add additional
supplemental flight slots for the next fiscal
year. The airport is currently allowed to
operate 53 daily flights but only averaged
29.6 flights per day through Sept. 30.

Last December the report resulted in
three additional slots being offered to air-
lines operating out of Long Beach. The
city has previously said that the phasing
out of older, louder aircraft have allowed
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Ibpost.com/ads, 562-912-0161 or ads@lbpost.com

for the additional slots to be created.

The incomplete picture presented in
this year’s data led to the city’s consultant
to advise against adding new flights, with
an analyst saying in a letter to the city at-
torney’s office that the data was unreliable.

“This year is so discordant with pre-
vious years that it would be very risky to
extrapolate the current data to a normal
year,” said Vicent Mestre, an analyst from
Mestre Greve Associates, which carried

out the noise analysis.

While flight activity is down, the com-
position of the airport could also factor in
noise levels going forward. This year, Tex-
as-based Southwest Airlines replaced Jet-
Blue Airways as the airport’s main tenant
after JetBlue announced it would no lon-
ger fly out of Long Beach and Southwest
claimed all 17 slots previously occupied by
JetBlue.

JetBlue is based in New York and rou-
tinely offered flights to the East Coast,
something that has been uncommon thus
far with Southwest. Mestre pointed out in
his letter to the city that not only do the
number of passengers affect the amount
of noise created by a plane, but also the
amount of fuel it’s carrying.

“A flight of 2,000 miles carries sub-
stantially more fuel that a flight of 250
miles,” he said.

As the prospect of a vaccine has raised
hopes that life could largely return to nor-
mal at some point in 2021, it’s unclear how
quickly airline traffic at Long Beach will
return to its permitted daily flights of 53.

If any additional flights were to be
added at Long Beach, it might not be until
the next full year of airline traffic can be
analyzed, which could likely be the fiscal
year starting in October 2021. Wl
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Help Us Build the Future

Interested in working with the Port of Long Beach? The Port's Small Business Enterprise and
Disadvantaged Business Enterprise programs are here to help you do it. polb.com/sbe
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