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Long Beach-Based United Pacific Grows Its
Network Of Gas Stations And Convenience Stores

Long Beach-based United Pacific recently announced the acquisition of 39 gas station and convenience store assets
from Macland Investments. United Pacific’s network now includes 365 company-operated stores, 55 fee-operated lo-
cations in the Western United States, and more than 2,800 employees. United Pacific President and CEO Joe Juliano
is pictured in the company’s headquarters at Douglas Park — where more than 120 employees are located. “The ad-
dition of Macland's stores to the United Pacific retail network significantly strengthens our company. We are excited
about bringing such a high quality convenience store portfolio and talented and loyal group of employees into the
United Pacific family. The addition of the Macland stores also expands our refail presence in Southern California,
which remains a core growth area for United Pacific.” (Photograph by the Business Journal’s Brandon Richardson)

Local Nonprofit Organizations Aim
To Diversify Their Board Membership

By ANNETTE SEMERDJIAN
STAFF WRITER

I n order to become more rep-
resentative of the communi-
ties they serve, Long Beach
philanthropic organizations are
working to diversify their board
membership.

Leading with Intent, a 2017
study conducted by the nonprofit
organization BoardSource, re-
ported that nonprofit boards are
no more diverse than they were
two years ago. Of the 214 organ-
izations that were surveyed, over
half of boardmembers were male,
83% were over 40 years old and
84% were white. The study also
found that the lack of diversity in
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chief executives do not start to
prioritize demographics in the re-
cruiting process.

Staff at nonprofit organizations
tend to be diverse, but executives
and board members often do not
reflect the same diversity, accord-
ing to Michelle Byerly, executive
director of The Nonprofit Part-
nership, a Long Beach-based or-
ganization that supports
nonprofits serving local commu-
nities.

“One thing we know is that you
need to be intentional,” Byerly
said of increasing board diversity.
“We are not just asking people to
the table because we want the
perception that we are being di-

(Please Continue To Page 12)

REAL ESTATE QUARTERLY

Interest
Rates Impact
Real Estate

Markets Evolve To Keep
Up With Ongoing Trends

By BRANDON RICHARDSON
SENIOR WRITER

s teadily increasing interest
rates are likely to slow the

sale of properties across all real es-
tate sectors, according to real estate
experts and economists. After the
most recent quarter-point hike in
September, the federal funds rate,
which directly impacts mortgage
loans, is 2.25%. Three more in-
creases are anticipated in 2019. Ac-
cording to Wells Fargo, the current
mortgage and refinance interest
rates are 4.125%.

For single-family housing sales,
affordability constraints are caus-
ing the market to struggle, accord-
ing to Robert Kleinhenz,
economist and executive director
of research at Beacon Economics.
“Prices are rising, but sales have
been struggling the entire year,” he
said. “Higher interest rates coupled

(Please Continue To Page 17)

Trucking
Industry
Challenge

Association Disputes
New Independent
Contractor Rule

By PIERCE NAHIGYAN
STAFF WRITER

he California Trucking Asso-
ciation (CTA) and two inde-
pendent truck drivers have
challenged a California Supreme

Court ruling that altered state guide-
(Please Continue To Page 7)

By Editor Samantha Mehlinger

Voting: Will They, Or Won’t They?

While the media is split on whether Millennials
are going to turn out to vote, they are in agreement
on one point: if it does exercise the full force of its
voting power, the second largest living generation in
the United States has the potential to sway the course

of elections nationwide.

But the question is: will they, or won’t they?

It turns out, much to my embarrassment, that my
fellow Millennials make a lot of really stupid excuses
not to vote. You read me right: stupid. I do not care
if that’s insensitive to my peers, because, as far as

I’m concerned, they’re being  (Please Continue To Page 4)
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PO I‘l'S ide Keeping Up With The Port Of Long Beach

When Larry Ditchkus was 12 years old, his father took him on boat rides past
the Long Beach breakwater to go fishing. The port always fascinated Ditchkus,
now a commercial appraiser for the port. “I never dreamt I would end up working
at the port all those years later,” he said. Prior to working at the port, Ditchkus
served as a real estate appraiser for Bank of America for 12 years. He later started
his own company that provided valuation and brokerage for old oil well sites and
other properties. In 2001, he started with the Port of Long Beach as a leasing
and sales officer. Then, about four years ago, he was offered a specialized role
at the port in managing appraisals. Most ports do not have an appraisal manager
and the position is very unique, according to Ditchkus. “The problem with trying
to value large terminals is that they do not sell [often],” he said. Due to the lack
of comparable sales of large terminals, Ditchkus tracks costs associated with up-
grading terminals to assess their property values. In 2017, Ditchkus was honored
as the port’s employee of the year due to his role in selling a parcel of land that
the port owned near the World Trade Center. The land is currently in escrow for
about $30.2 million. Ditchkus is also currently working to sell the port’s interim
administrative offices as they prepare to move to their headquarters at the new
Long Beach Civic Center next year.

Article and photograph by Staff Writer Annette Semerdijian
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Talking Business With The l:ltv I:num:ll

Roberto Uranga

B By SAMANTHA MEHLINGER
EDITor

LBBJ: Do you feel business owners in your council district are
happy with the direction the city is going?

Uranga: Absolutely. We’re able to convert a lot of businesses into
something that’s going to be thriving, that’s going to be economically
feasible, that’s going to provide a profit for them. That’s one of the
reasons why we’re here at Hortencias [Mexican & Seafood], is that it
was a business that unfortunately had some issues and had to leave.

But then these proprietors came in, and it’s doing very well so far. . . .

There have been other businesses we have done some ribbon cuttings

for in the last four years that are still doing very well and looking at

expanding. It’s a great opportunity to have these businesses coming

to the 7th District and be successful. For example, the Long Beach Beer Lab opened two-
and-a-half to three years ago, and they’re expanding. They don’t have enough space to
store all their product, so they are looking at expanding into next door. We’re working
with them to try to make that happen. That’s what we do with all the businesses. Anybody
who comes to Long Beach wanting to establish a business here, we meet with them, we
ask them what it is they want to do and how we can help. We provide them with some
guidance as to how to maneuver around city hall in getting the necessary permits. . . . It’s
a holistic approach to try to get businesses into Long Beach and to be successful.

LBBJ: In your years on the city council, how have you worked to build relationships
with businesses in your district?

Uranga: I meet with them on a pretty regular basis. We go to their businesses.
There is nothing more telling about how we feel about businesses than patronizing
their establishments . . . . We try to patronize the businesses as much as we can, es-
pecially those that are newly open, so that they can get the feeling that they have
support and they have a friend in city hall. When we have community meetings, we
invite [business owners] to come, such as the Wrigley Association in West Long
Beach. . . . We try to feature them at some meetings.

LBBJ: What are businesses in your district telling you are their biggest challenges?

Uranga: Maneuvering through the complexities of permits. When they want to ex-
pand a business, getting through the red tape in terms of additional space or [address-
ing] any kind of environmental issues. . . . But then again, we try to help them as much
as possible by having [city] staff be aware that this is a new business, and we want
them to thrive and work with them.

One of the things that has really come out recently, and it’s because of the success of the
BKBIA [Bixby Knolls Business Improvement Association] in the northern part of the dis-
trict, is expanding it further down south this way. I have talked to [BKBIA Executive Di-
rector]| Blair Cohn about that, and he’s basically saying, ‘Yeah, we want to do that.’ These
businesses want that support as well, because the BKBIA provides additional services such
as being able to clean up parking lots and sidewalks, and providing security. Then when
they have special events, being able to include these businesses as part of that. . . . We have
businesses opening up in the West Long Beach area, which is an area that we really want
to get going in terms of being able to get more businesses and more services out there.

If you’ve seen the map of my district, you have seen how crazy it is. It is very difficult

7th District

to determine what types of businesses [should] go where. Retail does-
n’t work well right here in this part of it [on Atlantic Avenue just past
Wardlow Road], but it might work well . . . [near the former Boeing
C-17] Globemaster manufacturing area. We’re looking at trying to
infuse some retail and other kinds of operators out in that area. With
our participation, the city has been having a few scoping meetings to
talk about what the neighbors would like to see. . . . They want it to
be neighborly, walkable. They want establishments where they can
go in and feel comfortable. That involves getting more business dis-
tricts in other parts of the district, like the Wardlow corridor, the Wil-
low corridor and the Santa Fe corridor. . . . We are trying to get that
off the ground. It’s not easy. There’s a lot of reluctance on the part of
business owners, especially those that just opened up. They’re a little
reluctant to put in additional funding for a business district because
it costs money, and they haven’t established themselves that well yet to where they feel
comfortable participating. We’re working with them and letting them know the benefits
of it and what it can do for them in their business growth.

LBBJ: As the elected representative for the businesses in your Council District, what
steps have you taken to make Long Beach business friendly?

Uranga: We are working with our staff in trying to cut some of the red tape, and provid-
ing interested entrepreneurs [opportunities] to establish a business here in Long Beach. We
have had some incentives for businesses to come into Long Beach and relocate. We also
have businesses that are already here, and we like to have them apply for contracts within
the city. The biggest one we have is in the 7th District: Laserfiche. It’s a global company,
and they are established here in Long Beach. We love to have our local businesses do well
locally. And if that’s [by] working with the City of Long Beach, all the better.

LBBJ: What sorts of businesses do you feel your district has a need for? Do you have
a plan to attract such businesses?

Uranga: The neighborhoods want family-friendly, walkable districts. We’re talking
about some retail, some restaurants, coffee shops. . . . We do not have a Starbucks in my
district. Not one. . . . We have one boutique coffee shop . . . . But none in Wrigley, none
in the Westside. My district is very convoluted and gerrymandered. The West Long Beach
area, for example, is an island. In order to get there you have to go across bridges. . . .
That creates somewhat of a barrier, and it’s difficult. But we are working on getting new
businesses over there. . . . And I'm talking to markets and other retailers about opening
up out there, including like a Starbucks, which would be great. We are working also with
the Gold Star Manor. They have a huge development taking place. We have been talking
with them in terms of what we would like to see them develop, and they are listening. In
fact, they are looking at putting a coffee shop there or a pharmacy, or even a market, which
is what is very much needed in that area.

LBBJ: Is there anything you would like to add?

Uranga: The 7th District, because of the way it shaped, we’re the little engine that can
in the sense that we don’t have a big thriving marketplace like Los Altos or 2nd Street or
downtown or Towne Center. We don’t have any of that in the 7th District, so the challenges
we face are a lot different than what my other council colleagues have. . . . It’s going to be
a lot of family-owned mom and pops that will be the ones to make the economic engine
in the 7th District run.
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insensitive and obtuse about something we
ALL should care strongly about: our role
in the future of our democracy.

Many Millennials obviously do exercise
their right to vote. Most voting eligible Mil-
lennials 1 know do. But research and
polling shows many likely won’t vote in the
midterm election. A survey of Millennials
aged 18 to 34 by NBC News and GenFor-
ward found that only one-third said they
would definitely vote in the midterms.
About 19% of respondents said they would
not or probably would not vote, and another
23% were “uncertain.” The remainder said
they would “probably” vote.

In the 2014 midterms, only 22% of reg-
istered Millennials turned out to vote, ac-
cording to Pew Research Center. But that
midterm also experienced the lowest
voter turnout overall — 42% — since data
has been collected.

A low turnout by younger voters matters,
Pew points out, because the generational
gap in political preferences is wider than it
has been in decades. While 59% of Millen-
nials are affiliated with the Democratic
party or “lean Democratic,” 48% of Baby
Boomers and about 43% of the Silent Gen-
eration identify as the same. As a side note,
I’ve previously taken issue with this “lean
Democratic” or “lean Republican” identi-
fier, which I feel is unfair to independents.

Generation X, Millennials and Genera-
tion Z make up the majority of registered
voters, but they don’t have the same po-
litical leanings as their elders, as noted by
Pew. If they continue to turn out to vote
in low numbers, they’re likely to be sad-
dled with candidates and policies they
don’t endorse.

And that will be their fault.

Recently, I went out to dinner with a
friend. Over tacos, we began discussing the
upcoming midterms. Despite his current
frustration with the political climate, my
friend said he would not be voting. He was
a “disaffected voter,” as he put it. “Are you
judging me?” he asked. I sighed, looked at
him squarely, and said, “Yes.”

A recent New York Magazine piece fea-
turing 12 Millennials’ reflections on why
they weren’t voting included mostly vapid
submissions highlighting such illuminating
reasonings as:

* Being too disappointed from the 2016
presidential election to try voting again.
To which I say: If you’re disappointed,
shouldn’t you be more motivated to make
sure things swing your way this time? No,
you say? OK, just stay home then. That’ll
fix it.

* One individual’s political belief sys-
tems had changed over time, making him
feel afraid of making the “wrong” choice
— or looking back and feeling that way in
the future if his beliefs change again. We
all change. If inaction will make you feel
like you did the right thing in a future
where you hate how everything has
turned out, suit yourself. Just don’t com-
plain when we get there.

* Someone with ADHD who has never
voted said he gets anxious about putting
things in the mail, or showing up to vote on
a specific day, particularly if he isn’t enthu-
siastic about the election. He argued that he
wasn’t being irresponsible by not voting,
but that it was up to others to make voters
feel enthusiastic and engaged. I get the anx-
iety problem; voting can certainly be over-

whelming, particularly when ballots are
lengthy. But blaming other people for not
making you feel engaged in your coun-
try’s future is a cop-out. We have personal
agency, as people and as voters. It is up to
us to make the difference we want to see
in the world — or to at least try. The sim-
plest way to do that is to vote. Nobody is
going to give you a balloon for it. But you
do get a sticker.

* One respondent was essentially too
lazy/forgetful to mail an absentee ballot,
and too confused by absentee ballot rules.
... Has she heard of Google?

* Another did not have the time or en-
ergy. I do not have the time or energy to
respond to that.

Apart for one person who said she was
too sick to leave her home during the last
presidential election and hadn’t registered
absentee, the main theme of the New York
Magazine responses was that Millennials
who had not voted in the past and are
choosing not to vote now are politically
disaffected and feel uninspired by the
candidates.

Despite the fact that Generation X, Mil-
lennials and Generation Z are the largest
demographic of registered voters, Pew isn’t
too optimistic about their voter turnout in
the 2018 midterms. “If past turnout pat-
terns hold — and taking into account that
each generation has aged four years since
2014 — the data suggest that Gen Xers, Mil-
lennials and post-Millennials would not be
a majority of voters in 2018,” Pew’s report
stated. “More specifically, extending the
historical trends forward, one would expect
roughly 47 million of the votes cast in 2018
would come from these three younger gen-
erations (up from 36 million in 2014), com-
pared with 55 million votes cast by Boomer
and older voters.”

While Pew acknowledged that there are
no guarantees that the past will repeat it-
self, it often does. So, moving forward, how
do we engage these Millennials who are
disaffected, unenthused, and admittedly
lazy about voting?

What can we do differently? Perhaps if
those of us Millennials who ARE firm be-
lievers in the importance of voting can con-
tinue to earnestly try to inflame the
passions of our peers, we’ll get somewhere.
But we’ll have to do it en masse.

Maybe we need to make voting easier. I'd
suggest hooking it up to Facebook, but the
Russians would have a field day with that.

We could try to “Glam up the Midterms,”
as comedian Billy Eichner and his other
Hollywood elite friends have tried to do
with a comic, star-studded online campaign
that simultaneously makes fun of Millen-
nials who desire to be like celebrities while
using that desire to encourage them to vote.

We could yell at them, like angry old peo-
ple who had to walk five miles in the snow
to their polling locations (and to school,
and everywhere in the perpetual winter of
their pasts) when they were our age.

I guess if I knew the solution, both par-
ties would be throwing money at me. I’d
be rich.

At that dinner, I told my non-voting
friend that I understood why he was disaf-
fected, and why he was frustrated. But the
only way to change that, I noted, was if a
heck of a lot of nonvoting people just like
him decide to do something about it.

And then we both shrugged, and changed
the topic. m






(
0-1J,

Newswatch

Community Hospital Lease Negotiations Still Underway, Must Be Complete By January 3

B By SAMANTHA MEHLINGER
EpiTor

City staff and Molina, Wu, Network, LLC
(MWN), the selected operator for Commu-
nity Hospital, are continuing to negotiate
MWN’s lease agreement for the site, accord-
ing to John Keisler, director of the Long
Beach Economic Development Department.
The city council set a deadline of January 3
to hammer out the agreement, he noted.

Keisler had hoped to update the city
council on the progress of lease negotia-
tions in closed session in October, but he
now plans to do so this month. “We’re
pushing that to November because we’re
doing some additional analysis on both
sides, which means the city’s team and
MWN’s team are exploring potential fund-
ing sources to make the agreement work,”
he told the Business Journal. “It’s just due
diligence. Some of it is engineering due
diligence. Some of it is financial due dili-
gence. But we are still on schedule to com-
plete negotiations within the period
established by the council.”

Keisler said he expects to update the coun-
cil in closed session on November 13 or 20.

MWN’s team has submitted its materials
to the state in order to receive a license to
operate the hospital, Keisler said. In the
meantime, maintenance staff are onsite
every day in order to prep the facility for
its reopening and to make sure systems
continue to work properly. The hospital’s
designated CEO, Virg Narbutas, is also

Community Hospital’s designated future operator, MWN, and the City of Long Beach continue to hash out the lease agreement for the property. MWN hopes
to re-open the hospital in January. (Business Journal photograph by John Robinson, October 2018)

often onsite, he added. “It is a very active
site,” Keisler said.

MWN is also working to hire directors to
oversee the hospital’s various departments,
Keisler said.

Asked if MWN would still be able to
meet its goal of reopening the hospital
within a smaller footprint in in the historic
portion of the building by January, Keisler
said, “It’s still possible. That’s their goal.”

On October 16, 3rd District Coun-
cilmember Suzie Price and 4th District

Councilmember Daryl Supernaw hosted a
community meeting to get feedback on
what residents would like to see incorpo-
rated on the hospital campus. John Molina,
a partner in MWN, was there to listen and
discuss plans.

In addition to a reopened emergency
room and the eight basic services required
to support an ER (medical, nursing, surgi-
cal, anesthesia, laboratory, radiology, phar-
macy and dietary services), attendees
identified a list of features and services

they would like incorporated at Commu-
nity Hospital. According to the Community
Hospital Long Beach Foundation, these in-
cluded: occupational medicine, a holistic
health center, a diabetes center, behavioral
health services, lectures and workshops, a
sleep lab, wound care, a hyperbaric cham-
ber, student training programs, massage
therapy and more. Additional suggestions
may be entered in a form at the bottom of
the homepage for the foundation’s website,
located at chlbfoundation.org. m
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Trucking Association
Challenges Ruling

(Continued From Page 1)
lines for identifying whether a worker is an
employee or independent contractor.

The case, Dynamex Operations West, Inc.
v. Superior Court, “prohibits independent
owner-operator drivers from contracting and
performing trucking services for licensed
motor carriers in California,” CTA argued.

Prior to the April Dynamex ruling, Cali-
fornia courts and regulators used a set of
rules called the “Borello test” for defining
whether a worker is an employee or inde-
pendent contractor. The test was named for
the 1989 case S.G. Borello & Sons, Inc. v.
Department of Industrial Relations, and es-
tablished nine factors for identifying inde-
pendent contractors. Following the
Dynamex ruling, the Borello test has been
replaced with a three-factor “ABC” test.

According to Chris Shimoda, vice-presi-
dent of government affairs at CTA, the ABC
test “practically eliminates the independent
contractor model in California” and places
the burden on an employer to demonstrate
that an independent contractor is: A) free
from direction and control; B) does not per-
form work in the usual course of the em-
ployer’s business; and C) is customarily
engaged in an independently established oc-
cupation, trade or business. “Failure to sat-
isfy any prong of the test means the worker
is an employee,” Shimoda said.

That is in contrast to the Borello test,
which focused more on a company’s “right
to control” a worker and evaluated its mul-
tiple factors in their entirety to account

for different industries and professions.

Part B of the ABC test will make it diffi-
cult for some employers to justify classify-
ing their workers as independent
contractors because they will have to prove
that the contractors’ services are unrelated
to their own. CTA argues that this impacts
all freelance truckers that work in Califor-
nia because they contract with motor car-
riers, companies that transport goods.

“This unprecedented decision by the
court will take away the [agency of the] es-
timated 70,000 California truck drivers
who choose to work as independent owner-
operators,” Shimoda said.

Shimoda added that the “ABC” test will
impact a wide range of independent con-
tractors beyond the trucking industry, in-
cluding emergency room doctors, music
instructors, barbers, sales representatives,
software engineers and consultants.

“CTA and our two independent owner-
operator co-plaintiffs believe elements of
the ‘“ABC’ test are preempted by federal
law,” Shimoda said. “Five years ago, the
Ninth Circuit Court of Appeals and the U.S.
Supreme Court found an effort by the City
of Los Angeles to mandate employee truck
drivers at the ports to be preempted. Re-
cently, an almost identical ‘ABC’ test in
Massachusetts was found preempted by
their courts. Simply put, you cannot restrict
the ability of half a million owner operators
from making a living.”

CTA’s challenge to Dynamex was filed
October 25 in the Southern District of Cal-
ifornia. With the case still in its initial
stages, Shimoda said there was no estimate
yet for when a ruling might be reached. m



Key Legislative
Action From
The Recently
Completed
California
Legislative
Session

The following is a review and report of
priority bills affecting the state’s business
community as determined by the California
Chamber of Commerce. As indicated, the
legislation either was not approved by both
the senate and assembly, or if approved was
sent to Gov. Jerry Brown who either signed
or vetoed the item. The position of the Cal-
ifornia Chamber is also noted.

Agriculture, Food

And Natural Resources

* AB 2528 (Bloom; D-Santa Monica)
Land Use Restrictions. Potentially limits
private land use by expanding areas pro-
tected for non-endangered species. Pun-
ishes landowners who managed their lands
in a way to enhance the habitat of nearby
species. Passed Assembly, May 29, 42-32.
Passed Senate, August 22, 23-12. Assembly
concurred in Senate amendments August
27, 44-32. Vetoed. CalChamber Opposed
Unless Amended.

Corporate Governance

* SB 826 (Jackson; D-Santa Barbara) Un-
constitutional Board Mandate for Publicly
Traded Corporations. Requires a publicly
traded corporation to satisfy quotas regard-
ing the number of women on its board or
face significant penalties, which is likely
unconstitutional, a violation of California’s
Civil Rights statute, and a violation of the
internal affairs doctrine for publicly held
corporations. Passed Assembly, August 29,
41-26. Senate concurred in Assembly
amendments, August 30, 23-9. Signed —
Chapter 954. CalChamber Opposed.

Education

* AB 2361 (Weber; D-San Diego) Oner-
ous Disclosure Requirements. Imposes
onerous disclosure requirements on con-
tractors of the University of California that

will force public reporting of proprietary
information as well as personal employee
data, with the threat of barring the contrac-
tor from bidding on any contract for five
years if the contractor makes a mistake or
omission. Passed Assembly, May 31, 54-
22. Passed Senate, August 24, 23-13. Ve-
toed. CalChamber Opposed.

Energy

* SB 64 (Wieckowski; D-Fremont) In-
creased Rates. Arbitrarily requires the Pub-
lic Utilities Commission to consider
elimination of electric-generating facilities
that produce any air emissions. Threatens
the reliability of the electric grid by elimi-
nating generation needed to meet peak de-
mand. Failed passage in Assembly,
August 29, 33-37. CalChamber Opposed.

* SB 100 (de Leon; D-Los Angeles) In-
creased Energy Costs. Increases the cost of
energy and threatens the reliability of the
grid by mandating an ambiguous zero-car-
bon energy by 2045 planning goal and re-
quirements for regulatory agencies in the
state. Passed Assembly, August 28, 44-33.
Senate concurred in Assembly amend-
ments, August 29, 25-13. Signed — Chapter
312. CalChamber Opposed.

Health Care Costs

* AB 2384 (Arambula; D-Kingsburg) In-
creases Health Care Premiums. Before
amendments, increased health care premi-
ums by mandating medication-assisted
treatment for opioid use disorders and by
eliminating all quality control and cost con-
tainment mechanisms. Job killer tag re-
moved due to June 14, 2018 amendments,
but CalChamber remains opposed. Passed
Assembly, May 31, 58-17. Passed Senate
August 28, 26-9. Assembly concurred in
Senate amendments, August 29, 68-6. Ve-
toed. CalChamber Opposed.

Housing and Land Use

* AB 2343 (Chiu; D-San Francisco)
Amends Unlawful Detainer and Eviction
Notice Process. Before amendments, would
have driven up the cost of providing rental
housing in the state by tripling the amount
of notice a landlord is required to provide a
tenant in order to begin a lawful eviction
process, extending the due date for rent to
the middle of the month, and allowing a ten-
ant who has joined a “tenant association” to
stop paying rent merely by claiming land-
lord retaliation. Opposition removed due to
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June 25, 2018 amendments. Passed Assem-
bly, May 31, 42-27. Passed Senate, August
20, 25-12. Assembly concurred in Senate
amendments, August 23, 46-27. Signed —
Chapter 260. No Position.

Immigration

* AB 2732 (Gonzalez Fletcher; D-San
Diego) New Labor Code Requirement Sub-
ject to Private Attorneys General Act
(PAGA). Creates new onerous requirements
for employers to provide a worker bill of
rights document to all employees, have
them sign it, give them a copy of the signed
document, keep the original for three years,
and post the document. Passed Senate, Au-
gust 31, 24-8. Assembly concurred in Sen-
ate amendments, August 31, 59-13. Vetoed.
CalChamber Opposed Unless Amended.

Industrial Safety and Health

* AB 2963 (Kalra; D-San Jose) Usurps
Cal/OSHA Priorities. Requires Cal/lOSHA
to treat as a serious violation a rule that
does not constitute any violation of
Cal/OSHA rules, and redirects Cal/OSHA
resources, which will undermine existing
Cal/OSHA priorities. As a result of a blood
lead level of employees reported to the De-
partment of Public Health, the bill requires
a workplace inspection by Cal/OSHA
within three days, as if a serious violation
has been reported where none exists.
Passed Assembly, May 30, 41-30. Passed
Senate, August 28, 23-13. Assembly con-
curred in Senate amendments, August 30,
43-31. Vetoed. CalChamber Opposed Un-
less Amended.

Labor and Employment

* AB 1870 (Reyes; D-Grand Terrace) Ex-
tension of Statute of Limitations. Unneces-
sarily extends the statute of limitations from
one year to three years for all discrimina-
tion, harassment and retaliation claims filed
with the Department of Fair Employment
and Housing. Passed Assembly, May 29,
57-4. Passed Senate, August 27, 25-10. As-
sembly concurred in Senate amendments,
August 29, 61-9 (vote shown). Vetoed.
CalChamber Opposed Unless Amended.

* AB 2770 (Irwin; D-Thousand Oaks)
Sexual Harassment Employer/Employee
Protection. Codifies case law to ensure vic-
tims of sexual harassment and employers
are not sued for defamation by the alleged
harasser when a complaint of sexual ha-
rassment is made and the employer con-
ducts its internal investigation. This bill
also provides additional protections to em-
ployers by expressly allowing employers to
inform potential employers about the sex-
ual harassment investigation and findings.
Reducing the cost of frivolous litigation al-
lows an employer to utilize these financial
resources to grow its workforce. Passed As-
sembly, May 7, 72-0. Passed Senate, June
25, 36-0. Signed — Chapter 82. CalCham-
ber Sponsored/Job Creator 2018.

* AB 2946 (Kalra; D-San Jose) Imposes
New One-Sided Attorney’s Fee Recovery.
Undermines the essence of the Division of
Labor Standards Enforcement complaint
process by requiring a one-sided attorney’s
fee provision that will incentivize further
litigation. Failed passage in Assembly,
May 31, 19-30. CalChamber Opposed.

* SB 1284 (Jackson; D-Santa Barbara)

Disclosure of Company Pay Data. Requires
California employers to submit pay data to
state agencies that could give the false im-
pression of pay disparity where none may
exist. Agencies are prohibited from releasing
company-specific information. Job killer tag
removed due to August 8 amendments help-
ing rectify public shaming aspect of the bill,
but CalChamber remains opposed due to ad-
ministrative burden placed on employers.
Passed Senate, May 31, 24-13. Held in As-
sembly Appropriations Suspense File, Au-
gust 16. CalChamber Opposed.

* SB 1300 (Jackson; D-Santa Barbara)
Significant Expansion of Harassment Dis-
crimination and Retaliation Liability. Limits
the use of nondisparagement agreements
and general releases and, through the codi-
fied intent language, attempts to restrict the
ability to summarily adjudicate harassment
claims and attempts to lower the legal stan-
dard for actionable harassment claims by
providing a directive to the courts on how
they should interpret the law. These provi-
sions will significantly increase litigation
against California employers and limit their
ability to invest in their workforce. Job
killer status removed due to August 20,
2018 amendments, but CalChamber re-
mains opposed. Passed Senate, May 31, 22-
11. Passed Assembly, August 30, 41-33.
Senate concurred in Assembly amend-
ments, August 31, 25-10. Signed — Chapter
955. CalChamber Opposed.

Legal Reform and Protection

* AB 3080 (Gonzalez Fletcher; D-San
Diego) Ban on Settlement Agreements and
Arbitration Agreements. Significantly ex-
pands employment litigation and increases
costs for employers and employees by ban-
ning settlement agreements for labor and
employment claims as well as arbitration
agreements made as a condition of employ-
ment, which is likely preempted under the
Federal Arbitration Act and will only delay
the resolution of claims. Banning such
agreements benefits the trial attorneys, not
the employer or employee. Passed Assem-
bly, May 30, 47-25. Passed Senate August
22,26-12. Vetoed. CalChamber Opposed.

Product Regulation

* SB 1249 (Galgiani; D-Stockton) Risks
California Jobs and Limits Consumer Op-
tions. Before amendments, jeopardized
hundreds of thousands of California man-
ufacturing, distribution and retail jobs by
effectively banning for sale any cosmetic
product whose ingredient was tested on an-
imals for any purpose, by anyone, any-
where in the world. Opposition removed
due to August 28, 2018 amendments.
Passed Senate, May 30, 21-9. Passed As-
sembly, August 31, 80-0. Senate concurred
in Assembly amendments, August 31, 39-
0. Signed — Chapter 899. No Position.

Telecommunications

* SB 822 (Wiener; D-San Francisco) Net
Neutrality. Preempted by federal law and
opens the door to a patchwork of unwork-
able state regulations that will stymie inno-
vation and potentially undermine the
backbone of California’s internet economy.
Passed Assembly, August 30, 61-18. Senate
concurred in Assembly amendments, Au-
gust 31, 27-12. Signed — Chapter 976.
CalChamber Opposed. m
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Long Beach City Council To Consider Ordinance For Short-term Rentals Next Month

M By PiIErRCE NAHIGYAN
STAFF WRITER

The Long Beach City Council is consid-
ering an ordinance to regulate short-term
rental units within the city during its De-
cember 4 meeting.

A short-term rental (STR) is defined by
the City of Long Beach as “a property that
is typically furnished and rented for a
short-term stay.” Listings of these units are
available on online platforms such as
Airbnb and HomeAway.

On its website, Long Beach Develop-
ment Services (LBDS) notes that STRs
benefit the local economy via increased
tourism activity and business revenues, but
may also present challenges in the form of
increased traffic and decreased parking
availability. According to an October as-
sessment by LBDS, there are 1,328 active
STRs in the city, representing about 0.75%
of Long Beach’s housing stock.

Airbnb estimates that Long Beach resi-
dents have been hosting Airbnb guests “for
nearly a decade.” In a 2017 economic im-
pact report, the company stated that, from
January 2017 to January 2018, Long Beach
Airbnbs hosted 70,000 guests for an aver-
age of 3.8 nights each. The local estimated
economic impact of these visits amounted
to $42 million spent by guests, according
to Airbnb.

Last year, the city council called for a re-
view of the regulation of STRs, which
would require an update to Long Beach
zoning regulations. A new ordinance would

implement safety and operational guide-
lines for STRs as well as a transient occu-
pancy tax (TOT) to generate revenues for
the city.

Currently, regulations on long-term
rentals of residential units exist under the
Long Beach Municipal Code, but not
short-term rentals. In a 2017 memorandum
to the city council, City Manager Pat West
noted that, “If a use is not called out or
specified in the zoning code, the use/activ-
ity is prohibited by default.”

After a period of community outreach, in
which the city provided opportunities for
the public to give input, three options for
an STR ordinance were presented for re-
view on October 10.

Three Ordinance Options

The three options outlined regulations
and prohibitions for both hosted and un-
hosted STRs. As defined by LBDS,
“hosted STRs” refer to units in which the
host is present on site during the short-term
rental activity. “Un-hosted STRs” refer to
units in which the host is not present while
the short-term rental activity is occurring.

All three options would require hosts to
do the following:

* Register their STRs with the city

* Provide a local 24-hour contact and a
24-hour hotline to resolve issues and com-
plaints

* Pay the city a 12% Transit Occupancy
Tax

STRs in income-restricted units and stu-
dent housing would be prohibited.

In general, the first option provides the

lowest level of regulation. The second op-
tion includes additional regulations to ad-
dress community concerns, such as
limiting the number of STRs per host and
establishing maximum occupancy for
STRs. The third option is the same as the
second, with an additional provision that al-
lows neighborhoods to prohibit un-hosted
STRs within their boundaries.

More specifically, options two and three
set limits regarding:

* How many STRs residents can operate

* How long guests can stay in un-hosted
STRs (90 nights for a rental that is a pri-
mary residence and no limit for a non-pri-
mary residence)

* Requiring that hosts establish residency
for 60 days before registering their property
as an STR

* Quiet hours

* How many occupants are allowed per
bedroom, with a maximum limit of 10 per
unit

When reached for comment on the pro-
posed regulation, Airbnb Public Policy
Manager John Choi said, “We support rea-
sonable regulations such as a 24-hour, on-
site contact requirement and a streamlined
permitting process for our hosts, but we
strongly urge the council to avoid policies
that would pit neighbors against neighbors.
We look forward to working with the com-
munity and lawmakers to enact regulations
that are fair, affordable and streamlined.”

City staff are refining the three STR op-
tions presented at the October workshop
before presenting them to the city council
on December 4. m

News In Brief

LocAL News
City Council Passes

Panic Button Ordinance

Five members of the Long Beach City
Council passed an ordinance on October 23
requiring hotels and motels to provide their
workers with panic buttons. Third District
Councilmember Suzie Price added lan-
guage to the item to allow small motels six
months to comply with the new ordinance.
Four councilmembers — Lena Gonzalez,
Jeannine Pearce, Roberto Uranga and Rex
Richardson — left city council chambers
during the vote in protest because they felt
the vote was intended to interfere with a
November 6 ballot initiative, Measure WW.

Council Meetings Could
Be Shorter In The Future

On October 23, city council requested
city staff to review best practices for
streamlining council meetings, and report
back within 90 days. The item was intro-
duced by 4th District Councilmember
Daryl Supernaw, who noted that city
council meetings have run four hours and
20 minutes long, on average, so far this
year. One-third of meetings have lasted
six-and-a-half hours or longer, ending
past 11:30 p.m. Staff are to examine what
other municipalities and government en-
tities have implemented to prevent
lengthy meetings. Supernaw noted that
“discussion of important public business
in the late hours of long meetings dimin-
ishes public participation.” The Business
Journal has noticed that during the past
several years, topics that draw larger
crowds have often appeared on the same
night, causing meetings to run long. Also,
the city council does not meet the last
Tuesday of each month, which often does
limit city staff in presenting items in a
timely manner. Further, on occasion,
councilmembers add items to the agenda
over the weekend. An earlier deadline
time might be considered. Lastly, several
councilmembers take too long to make
their point and are often redundant in their
statements.

Port Of Los Angeles’s $34 Million

Rail Project Moves Ahead

The Port of Los Angeles is moving for-
ward with a $34 million plan to expand the
existing intermodal rail storage yard on Ter-

minal Island. The Terminal Island Railyard
Enhancement Project will add over 31,000
linear feet of track, increasing the number
of storage tracks from six to 11. The project
will increase capacity and use of the Pier
400 on-dock railyard, optimize on-dock rail
operations and improve cargo flow, accord-
ing to a port statement. The increased use
of rail should also reduce truck trips,
tailpipe emissions and congestion on local
streets and freeways. The port received a
$21.6 million grant from the state’s Trade
Corridor Enhancement Program for the
project, and is funding the remaining $12.4
million. The construction contract is ex-
pected to be awarded by June 2020. Project
completion is expected in 2022.

Long Beach Named #4

In Digital Cities Survey

Long Beach placed fourth in a ranking of
top 10 digital cities by the Center for Digi-
tal Government. This is the eighth year in a
row that Long Beach has appeared on the
list, moving up two spots from last year.
Long Beach’s implementation of a new cus-
tomer relationship management system,
use of online crime mapping and reporting
applications, new state-of-the-art civic cen-
ter and production of Long Beach TV
videos for city departments are some of the
reasons the city ranked higher on the list,
according to a city announcement. An
award ceremony to recognize honorees is
being held November 8 in Los Angeles.

Aquarium Of The Pacific
Joins Campaign To

Reduce Plastic Straw Use

Twenty-two aquariums across the
United States, including Long Beach’s
Aquarium of the Pacific, are calling on in-
dividuals, businesses and cities around the
country to reduce their use of plastic
straws by Earth Day 2019. As part of the
Aquarium Conservation Partnership,
these institutions have already eliminated
a combined five million straws as a first
step to create plastic-free waters. They
have partnered with nearly 500 businesses
to reduce the use of plastic bags and bev-
erage bottles by 2020. The #FirstStep
campaign will begin during #NoStrawNo-
vember, a nationwide movement asking
people to refuse plastic straws for 30 days.
In the months leading to Earth Day 2019,
aquariums hope to partner with an addi-
tional 500 more businesses to reduce
usage of plastic straws.

(Please Continue To Next Page)
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Stolen Luxury Vehicles
Recovered At San Pedro Bay Ports

United States Customs and Border Pro-
tection (CBP) Officers working at the ports
of Long Beach and Los Angeles have re-
covered 23 stolen luxury vehicles. The ve-
hicles, valued at nearly $1.9 million, were
being exported to China, according to a
CBP statement, which noted that a global
black market exists for luxury brands and
vintage models. Officers discovered the
stolen vehicles while conducting an out-
reach operation at two major vehicle export
facilities. CBP has turned over the vehicles
to state authorities to return to their rightful
owners. In fiscal year 2018, CBP has
seized 66 vehicles at the local ports. The
total value of the seizures: $4.3 million.

Economic NEws

U.S. Economy
Ranked #1 In

Competitiveness In The World

The United States economy ranks No.
1 in competitiveness worldwide, accord-
ing to the World Economic Forum’s an-
nual Global Competitiveness Report. It is
the first time since 2008 that the U.S.
economy has bested the rest of the world,
according to a Reuters analysis. Singa-
pore, Germany, Switzerland and Japan
took the other spots in the top five. Amer-
ican companies “are the fastest when it
comes to embracing change,” a WEF re-
port summary stated. The U.S. topped
rankings measuring countries’ “business
dynamism,” labor markets and financial

systems. However, it lagged behind other
economically advanced countries when it
came to social indicators such as life ex-
pectancy and the murder rate.

Jobs Were Gained And

Wages Increased In October

The economy added 250,000 non-farm
related jobs in October, and the unem-
ployment rate remained unchanged at
3.7%, according to the United States Bu-
reau of Labor Statistics. Job gains were
concentrated in the health care, manufac-
turing, construction, and transportation
and warehousing sectors. Wages in-
creased by 3.1% compared to October
2017, the best year-over-year gain in
hourly wage earnings since 2009, accord-
ing to California Business Roundtable.

Personal Income
And Expenditures
Increased In September

Americans’ personal income increased
by $35.7 billion in September, while per-
sonal consumption expenditures in-
creased by $53 billion, according to the
United States Bureau of Economic Analy-
sis (BEA). Personal expenditures were
driven by a demand for goods, with an ad-
ditional $33.5 billion in spending in Sep-
tember. Spending on services increased
by $3.5 billion. The BEA attributed the
growth in income and expenditures to in-
creasing wages, salaries, rental income
and government benefits. m



Bringing Diversity To
Nonprofit Organizations

(Continued From Page 1)

verse; we are actually putting diverse play-
ers at the table in a decision-making role.”

The first step toward diversifying an or-
ganization’s board is to define what diversity
entails for that nonprofit, according to Jef-
frey Wilcox, president and CEO of the Third
Sector Company. Wilcox helps nonprofit or-
ganizations fill temporary positions.

The process of recruiting diverse board-
members goes beyond considering demo-
graphics, according to Wilcox. Nonprofit
leadership must also ensure that board po-
sitions are accessible to all people, includ-
ing those with children and full-time jobs,
he explained. Thus, organizations should
consider providing child care to help board-
members participate in meetings, he noted.

“The concept of diversity is especially
important for not-for-profit organizations
because, by virtue of what they do, they
are representing the community and they
are serving the community,” Wilcox said.
“We live in a diverse community — we
must pay attention to diversity, inclusion,
equity and accessibility.”

For the Long Beach Public Library Foun-
dation, creating board diversity means en-
suring accessibility for people of different
economic backgrounds, according to Exec-
utive Director Kate Azar. But achieving a di-
verse board is often challenging, she noted.

“Like most nonprofits, we have strug-
gled with recruiting boardmembers who re-
flect the community we serve,” Azar said.
“Attributes that you look for in a board-

Tasha Hunter, president of the Arts Council for Long Beach'’s board of directors, is pictured in front of a mural in North Long Beach. The Arts Council leadership
has made numerous efforts to diversify its staff and board, according to Hunter. (Photograph by the Business Journal’s Brandon Richardson)

member, such as wealth, work experience
and a lot of free time for volunteering are
often concentrated in certain populations —
particularly retired community members or
those who are more advanced in their ca-
reers,” she explained.

The Long Beach Public Library Founda-
tion’s board recently imposed term limits
upon its members in order to open up seats
to new and more diverse community mem-
bers, according to Azar.

The foundation is also working on a
sponsorship program in which its corporate
supporters would cover board membership
fees. “It is easy to fall back on the idea that
wealth is the most important attribute for a
boardmember,” Azar said. “While fundrais-
ing for a foundation like ours is critical, it
is important to look beyond that and be a
little more creative about ways you can
bring on new boardmembers and how they
can still help you meet your goal.”

Tasha Hunter, president of the Arts
Council for Long Beach’s board of direc-
tors, said that minorities who are put in ex-
ecutive and board positions at nonprofits
often prioritize creating similar opportuni-
ties for others. The Arts Council’s board has
members who represent a cross-section of
Long Beach’s diverse residents, including
its Cambodian and LGBTQ communities.

In order to increase the diversity of its
board, The Arts Council lowered the dona-
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tion amount requested of its boardmembers,
Hunter noted. The organization also created
a diversity policy to ensure that the city’s di-
verse populations are represented on its
board and among its staff, grantees, funders,
projects, and overall mission and impact.

The Arts Council’s diversity policy was
prompted by a cultural equity and inclusion
initiative from the Los Angeles County
Arts Commission, of which the Arts Coun-
cil is a grantee. The initiative requires
grantees applying for the commission’s Or-
ganizational Grant Program to submit
board-adopted statements, policies or plans
that present their commitment to diversity.

Byerly stressed the importance of requir-
ing nonprofits to illustrate their dedication
to diversity in grant applications. She noted
that it is important to make sure nonprofits
are achieving these diversity needs to better
serve their communities rather than to just
fulfill a requirement.

“It does not mean you have to change
your whole organization to be more di-
verse, equitable or inclusive,” Byerly said.
“It means you just need to frame what you
are doing and why it is meaningful.”

Marcelle Epley, president and CEO of the
Long Beach Community Foundation, said
that she knows many nonprofits are cur-
rently focusing on diversifying their board
membership. “Most boards feel that their
board makeup should be made up of people
that represent the community, especially
Long Beach being one of the most diverse
cities in the nation,” she said. “A diverse
board brings new ideas, different back-
grounds and a lot more wealth of knowl-
edge than if everybody is the same.” m

Nonprofit
Organizations
Look To The
Future Of Giving:
Younger
Generations

B By ANNETTE SEMERDJIAN
STAFF WRITER

Nonprofit organizations have tradition-
ally relied on financial contributions made
by donors. Yet, as older generations who
often give charitably are aging, nonprofits
are looking toward younger generations to
become their philanthropic successors, ac-
cording to local nonprofit leaders.

The Millennial generation, which consists
of people ages 22 through 37, has surpassed
the Baby Boomer generation, born between
1946 and 1964, in population size, accord-
ing to a feasibility study on a web-based
fundraising campaign called Long Beach
Gives. Josephine S. Gumbiner Foundation
Executive Director Julie Meenan conducted
the study and found that 31% of Long Beach
residents are Millennials. She noted that this
population has significant potential to con-
tribute to local nonprofits; her study found
that the Millennial generation is expected to
receive a total of $40 trillion in inheritance.

(Please Continue To Page 14)



Future Of Giving
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The Millennial generation does not give
to charity the way older generations have,
according to Meenan. “They definitely are
cause-focused, and it needs to be some-
thing that they can be passionate about.
They are definitely not givers the way that
their parents have traditionally been givers
who fund the same organizations year after
year or respond to U.S. mail campaigns,”
she said. “Nonprofits need to be more cre-
ative to reach out to that demographic.”

The Long Beach Gives online fundrais-
ing campaign is in its early planning
stages, and Meenan hopes it will make it
easier for Millennials to donate through a
one-click process.

The younger generation prefers to volun-
teer their time more often than making
monetary contributions, according to Long
Beach Ronald McDonald House Develop-
ment Director Rebecca Jackson Lai.
“There is a definite different way of think-
ing with our Millennial age group,” she
said. Over time, she said she hopes Millen-
nials will begin monetarily giving back to
the nonprofit organizations they currently
support with their time and talent.

Online crowdsourcing for donations, such
as Facebook’s free fundraising campaign op-
tion, is a popular trend among the younger
generations, according to Lai. For instance,
arealtor and member of the Ronald McDon-
ald House’s young adult group, the Red Shoe
Society, uses the Facebook fundraising tool
to make donations to the Ronald McDonald
House every time he closes escrow on a

Julie Meenan, executive director of the Josephine S. Gumbiner Foundation, is pictured at the organization’s
headquarters. Meenan conducted a feasibility study for a web-based fundraising campaign with a one-
click giving option to benefit local charities. (Photography by the Business Journal’s Brandon Richardson)

house, according to Lai. As he makes these
donations public on Facebook, he encour-
ages his network of friends to give as well.
The Assistance League of Long Beach
embraces Millennials’ preference for volun-
teering their time. “Millennials really value
meaningful work, and that often times is
more important,” Board President JoAnn
McDonald said. “They do seem to value
doing something that has an impact on the
community. And so, that is driving us to pay
close attention to the story of our mission.”
Having a cause that the younger genera-

tion feels will make a difference in the
community can open avenues of charitable
giving, according to Assistance League of
Long Beach Executive Director Annette
Kashiwabara.

The Assistance League’s Assisteens pro-
gram engages the even younger generation,
known as Generation Z, to one day be more
involved with the nonprofit. “We are help-
ing to train the younger people to get in-
volved with volunteerism early on in life
through Assisteens,” Kashiwabara said.

“Recruiting the next generation of phi-

lanthropists and getting Millennials to do-
nate is really an issue that all nonprofits
are trying to tackle,” Long Beach Public
Library Foundation Executive Director
Kate Azar said.

Azar noted that although the Millennial
generation cannot make major financial
contributions in a lump sum, they often
prefer to donate small amounts on a
monthly basis. Even a monthly donation of
$5 makes a difference for the foundation,
according to Azar.

“I am a Millennial myself, and I really do
believe that Millennials are very passionate
about their communities and giving back to
the world. They look for opportunities to be
able to contribute,” Azar said.

Azar also stressed the important role
companies play in encouraging the Millen-
nial generation to become more involved in
philanthropy. Millennials often look for
employment at companies that offer a ben-
efit package that includes paid time off for
volunteering, nonprofit sponsorships or
matching a donation, she noted.

“It is the Millennial generation that has
the energy, the social media capabilities
and the hunger to change the world that
will provide a lot of positive ammunition
for nonprofits in the future,” Long Beach
Community Foundation President and
CEO Marcelle Epley said. “So it is the best
interest of nonprofits to engage them now.”

“If anybody has an inclination to help
people in their community but does not
quite know how, they should contact the
Community Foundation, and they should
also contact The Nonprofit Partnership,”
Epley said. m
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1. Runway 30 (10,000 FEeeT LONG)

2. Kitroy AIRPORT CENTER (BUSINESS PARK)

3, 405 FREEWAY

4. FeDEX

5. FAA TOWER

6. RUNWAY 8R/26L (3,918 FEET LONG)

7 . AEROPLEX/ AEROLEASE GROUP (FIXED BASE OPERATOR)
8. DAUGHERTY SkY HARBOR (BUSINESS PARK)

1A

1B

1C

9. Ross AVIATION (FIXED BASE OPERATOR)

10. FORMER BOEING COMPANY C-17 FACILITIES

11. RuNwAY 8L/26R (6,192 FEET LONG)

12. DOUGLAS PARK COMPLEX (BUSINESS PARK/RETAIL CENTER)
13. AIRPORT HISTORIC TERMINAL

14. GULFSTREAM AEROSPACE CORPORATION

15. FLUGHT SAFETY INTERNATIONAL

16. AIRPORT PARKING STRUCTURE A

17. AIRPORT PARKING STRUCTURE B

18. DONALD DOUGLAS DRIVE (AIRPORT TERMINAL ENTRANCE)
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19. LAKEWOOD BOULEVARD AIRPORT AREA HOTELS
20. LoNG BEACH FIRE DEPARTMENT HEADQUARTERS AND 1A. EXTENDED STAY AMERICA -
LONG BEACH POLICE DEPARTMENT FIELD SERVICES DIVISION Los ANGELES - LONG BEACH AIRPORT
21. SKYLINKS AT LONG BEACH GOLF COURSE 1B. RESIDENCE INN BY MARRIOTT LONG BEACH
22. SPRING STREET 1C. HoLDAY INN LONG BEACH AIRPORT
23. LONG BEACH AIRPORT BUSINESS PARK (ADJACENT STAYBRIDGE SUITES UNDER CONSTRUCTION)
24. UNITED PARCEL SERVICE (UPS) 1D. LONG BEACH MARRIOTT

1E. HoMEwooD Suites/HAMPTON INN LONG BEACH AIRPORT
1F. COURTYARD BY MARRIOTT LONG BEACH AIRPORT
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95 Years Strong, Long Beach Airport Continues
To Provide Economic Benefit And Ease Of Travel

B By SAMANTHA MEHLINGER
EbiTor

ounded in 1923, Long
FBeach Airport (LGB) is the
oldest in the Los Angeles
basin. As the airport gears up
for its 95th anniversary, Direc-
tor Jess Romo reflected on the
historical and economic signifi-
cance of the airport to the re-
gion, its uniquely streamlined
and relaxed atmosphere, its
focus on customer service and
community outreach, and its
future potential.

“Like other airports, Long
Beach Airport generates flight
activity, which impacts the
community,” Romo said. “It
also has a positive impact in
that it creates a platform for
jobs and the movement of
people, goods and by the Business Journal’s Brandon Richardson)
services that really
accrue a big bene-
fit to the folks in
Long Beach. This
also creates a
larger economic
ripple effect for
the region.”

A city-commis-
sioned study re-
leased in 2016
found that the an-
nual  economic
contribution  of
the airport and its
tenants equated
to approximately 45,000 regional jobs and $10.3 billion in output. Approximately
9,000 local jobs were directly generated by businesses and government entities
tied to the airport, according to that study. Twenty-eight percent of airport ten-
ants’ employees were Long Beach residents.

LGB is commissioning a new study to provide an updated economic impact
analysis, which Romo expects to show even more impressive figures.

Unique to the Long Beach Airport is its diversity of operations, Romo observed.
Like most regional airports, LGB offers commercial service provided by a handful
of airlines — JetBlue Airways, Southwest Airlines, Hawaiian Airlines, American Air-
lines, and Delta Air Lines — but a major component of its daily activity is driven
by private and corporate aircraft.

“There is a very large contingent and representation on the general aviation side,”
Romo said. “Individual interests, as well as small, medium and large company in-
terests, use this airport to provide opportunities, business, jobs and positive eco-

Jess Romo has served as director of the Long Beach Airport since mid-2016. He has placed an emphasis on
community outreach, and fostering the diverse business community on and around the airport. (Photograph

The inside of Long Beach Airport’s historic terminal currently houses commercial airline ticketing services. Restoration and upgrades are
planned for the building within the next couple of years. (Photograph by the Business Journal’s Brandon Richardson)

nomic impact,” he noted. “You
don’t really find at a lot of com-
mercial airports where you’ve
got that diversity.”

Case in point, Romo pointed
out, is Gulfstream, which oper-
ates multiple facilities on air-
port property dedicated to
finishing and maintaining the
company’s manufactured air-
craft. “Their finishing facility
employs about 800 people,”
Romo said. Gulfstream, like
other aviation and aerospace
companies located on and
around the airport, is growing,
he noted.

“The economy right now, as
we all know, has been in a
pretty healthy cycle,” Romo
said. “It doesn’t last forever ...
But right now, we are still ben-
efitting from a reasonably

strong demand
on the general
aviation side. For
Gulf-
stream’s ramp is

example,

busy all the time .
.. We are negoti-
ating a lease for
them to build a
new hangar on
the westside. So
the picture looks
good for business
general aviation
in Long Beach.”

Through  Au-
gust, commercial passenger traffic through LGB has increased by 10% compared
to last year. Load factors — the ratio of passengers to seats on a plane — also in-
creased by 10%. “That said, when JetBlue announced that they were going to be
reducing some of their frequencies here, that translated into . . . if you look at
the activity starting in September forward, you’ll see that the number of passen-
gers decrease about 5%,” Romo noted.

“Southwest has picked up about half of the capacity that is not being used.
The other half right now is not being used by anybody. On a monthly basis, any
airline can ask for it,” Romo explained. “We’ll probably end up about the same
as last year in terms of the total number of passengers.”

The varied operations of the airport — including its role as a landlord to multiple
business parks — diversify its revenue stream, according to Romo. Airport revenue
is generated by its land leases, concessions operations and commercial passenger
fees, according to Romo. Within the last year, a new revenue stream totaling
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about $1.2 million annually was developed in the form of fees assessed on ride
share services Uber and Lyft, he noted.

“All commercial airports have a requirement from the FAA to be as self-suffi-
cient as possible,” he said. “We have an obligation to have this airport be as fi-
nancially self-sustaining and healthy. It’s not just paying our bills on time, but it
is also building in reserves for a rainy day.” The airport has amassed enough cash
reserves to last about 500 days if revenue streams were to cease for any reason,
Romo noted. LGB’s annual budget is about $49 million.

Both passengers and workers continue to appreciate the airport for its relaxed
atmosphere and ease of travel, Romo noted. “We’re unique in that this is really
an enjoyable experience. Not just compared to other airports in the region —
compared to most other airports,” he said. “How many airports have an outdoor
firepit? Not very many. It’s a laidback experience that takes you from curb to
gate.” He added, “A lot of it is a testament to our partners. Paradies, which runs
the food and beverage and specialty retail, they keep their concepts fresh. The
service is great. The food is great.”

Looking to the future, Romo said, “There really is a lot to be excited about.” A $58
million improvement project that is getting underway stands to increase efficiencies
and passenger flow at the airport by creating a new ticketing lobby and moving
rental car operations into the historic terminal. Baggage processing operations cur-
rently housed behind the historic terminal are also being relocated to open up the
plaza to the public, creating new opportunities for pre-security vendors.

At the direction of the mayor and city council, Romo and his staff are also em-
barking on a planning process to turn the airport into a highly sustainable campus
with the goal of reaching zero-emissions operations. “That is another very excit-
ing thing that we are looking forward to,” he said.

As improvements continue to be made to the airport for its users, Romo re-

mains focused on “being the best neighbor that we can” to Long Beach and sur-
rounding communities. “With our operations, we know it’s important to be sen-
sitive to the community,” he said. Airport staff are present at many community
events, where they are available to answer questions from residents and provide
educational materials. “We also participate and support other community
groups, such as our chamber of commerce,” he noted.

In a statement addressing the airport’s anniversary, Rep. Alan Lowenthal told
the Business Journal the following: “Long Beach Airport has been both a cultural
and economic centerpiece for the city almost since its inception. Before World
War Il it put the city on the world map, literally, as a center of innovation for the
relatively new science of aviation. During the war, it served as a key hub in the
Arsenal of Democracy. Afterward, it continued to serve as the center of the aero-
space industry in Long Beach and the region. In the past several decades, our
airport has become an economic engine that not only benefits our city, but serves
as a welcoming ambassador to millions of visitors to the region.”

Mayor Robert Garcia also provided his reflections on LGB’s anniversary.
“Throughout its esteemed history, the Long Beach Airport has been a trailblazer
in aviation, and I’'m excited to celebrate its 95th anniversary,” Garcia said. “LGB
has a positive economic impact for our community, and gives travelers the chance
to discover the many attractions that our urban waterfront city has to offer.”

In closing, Romo reflected, “Since its founding in 1923, Long Beach Airport has
remained committed to serving the community and surrounding areas with an
efficient and easy-going traveling experience. It is with our community’s contin-
ued support that we project our airport will serve nearly four million passengers
this year —another very strong year.” He added, “Long Beach Airport will continue
to uphold a legacy as being an economic generator of jobs and services for the
residents. Thanks Long Beach!” m



A Bird’s Eye View Of Airport Operations

LGB calculates that it oversees more than 260,000 aviation operations in a

B By PIErRCE NAHIGYAN
STAFF WRITER

T he Long Beach Airport (LGB) complex is a sprawling hub of aviation ac-
tivity, with five commercial airlines, two air freight carriers, military air
traffic, and an array of corporate and general aviation users. It is responsible
for no less than 6.4% of all jobs in Long Beach, according to a 2016 report sup-
plied by the airport.

The Long Beach Airport Business Park opened in the late 1980s along Spring Street near Lakewood
Boulevard. It is located on airport property. Tenants include the 311-room Long Beach Marriott, The
Auto Club, P2S and numerous other well known companies. It is also the temporary headquarters for
the Long Beach Harbor Department as it awaits the opening of the new Long Beach Civic Center in

June. (Business Journal photograph by John Robinson)

Located on East Spring Street on the south side of the airport, Daugherty SkyHarbor is a 147,231-square-foot mixed use complex of aviation
hangars and office space. Its largest tenants are Twining, Inc., a geotechnical engineering firm; Keller Williams Pacific Estates, a real estate

year. In 2018, the airport is expected to reach a milestone by welcoming four
million commercial airline passengers through its doors — nearly eight times
the population of Long Beach.

Day-to-day operations at the airport are overseen by the Operations and Fa-
cilities Bureau. The group includes the Airport Operations, Maintenance and
Facilities Division and the Airport Engineering Division. Across the airport’s
bustling 1,166 acres, even minor tasks require major coordination. Ron Reeves,
operations and facilities bureau manager at the airport, said his
job can be summed up as, “Just making sure things run safely and
smoothly.” That covers a broad range of operations, maintenance,
administrative and ecological operations, plus thinking ahead
about problems that may occur.

The Airport Operations Team, managed by Karl Zittel, begins its
day with runway and facilities inspections. The team ensures that
the airfield environment — runways, taxiways and aircraft ramp
areas —is safe and in compliance with Federal Aviation Administra-
tion (FAA) standards. They coordinate with FAA regarding airfield
conditions and flight operations.

The Maintenance and Facilities Team, led by Scott Garrett, is fo-
cused on providing a quality travel experience for passengers. “Our
team works very hard to provide that high level of service our pas-
sengers expect,” Garrett said. “Our maintenance team is available
around the clock if problems arise.”

Sometimes a relatively simple operation requires multiple layers
of clearance and collaboration.

“Say if it’s just something simple like fixing a pothole out on the
taxiway — obviously, that’s a maintenance issue,” Reeves said. “But
it also requires [the] operations [bureau] to be involved, because
they need to close that taxiway and coordinate with the FAA and
tenants. It may also involve Security due to access requirements,
and Engineering may need to be notified.”

“It can [get complicated] from time to time,” Reeves said. “Luck-
ily, we have a fantastic group of people here that are really experi-
enced, and they've been working together a long time. A lot of
things that would be a problem elsewhere, we can find a solution.”

Airport Real Estate:
Tenants And Businesses

Long Beach Airport’s vast acreage is
also home to manufacturing facilities,
business and passenger services, a golf
course, warehouses, a hotel and two
major business parks: Kilroy Airport
Center and the Long Beach Airport
Business Park. Kilroy is a 32-acre devel-
opment with nearly one million square
feet of Class A office space. Epson, the
electronics and printing giant, has its
North American headquarters there,
as does SCAN Health Plan. The nearby
Long Beach Airport Business Park is
home to the port’s interim administra-
tive offices, Embry-Riddle Aeronautical

firm; the Modern, an 11,000-square-foot event space; and West Coast Aviation Services, a full support aviation company. Over the last few

years, SkyHarbor has invested in renovating its space and landscaping with drought tolerant plants. Jon Sweeney, who handles listings
for the complex, told the Business Journal that SkyHarbor is 95% occupied. (Business Journal photograph by John Robinson)

University, engineering firm P2S Inc.
and many other businesses.
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The business parks are located on land owned by the airport. “We contract for
the underlying ground lease,” Matthew T. Brookes, airport properties manager,
explained. “Depending on how large the property is, you can have subtenants.
Kilroy is one big master tenant.”

Brookes estimated that LGB earned a little over $8 million in lease revenue in
fiscal year 2018.

A smaller office park, Daugherty Sky Harbor, borders the airfield and houses
a variety of tenants, including an events venue, real estate offices and other
businesses. The Long Beach Fire Department headquarters and the Long
Beach Police Department are also located on airport property off of Lakewood
Boulevard.

Gulfstream Aerospace Corporation is the largest airport tenant. Its comple-
tions and outfitting center, service center and offices encompass approxi-
mately 455,000 square feet of airport land. Other major tenants at the airport
include fixed-base operators such as Ross Aviation and Aeroplex/Aerolease,
as well as many general aviation businesses and flight training schools.

“l don’t know that people realize how big our airport is,” Juan Lépez-Rios,
LGB deputy director and acting superintendent of airport security, told the
Business Journal. “We’re fortunate to have the mix of tenants, the mix of air-
lines, and the space that this actually is part of our fabric here in Long Beach.

“Being as diverse as the airport is really has to do with keeping the airport
healthy,” Lopez-Rios continued. “If something happens to one of the airlines,
we're still able to get funds from our tenants . . . and maintain this very di-
versified business source. So the airport can always contribute and be self-
sustainable.”

(Please Continue To Page A8)
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(Continued From Page A7)

Security:
Blue Suits & Green Suits

Security at Long Beach Airport includes
the airport’s special security officers
(SSOs) and Long Beach Police Department
(LBPD) officers, as well as Transportation
Security Administration (TSA) operations
and the presence of the U.S. Department
of Homeland Security.

The LBPD officers and SSOs are distin-
guished by their respective blue and
green uniforms. Security forces are
tasked with imposing federal standards in
order to make the airport safe for com-
mercial traffic. “There is the visible entity
that you see, the team who provides the
security services,” Lopez-Rios said, “and
then there is our regulatory arm working
with TSA and the Department of Home-
land Security on the regulations that are
required for the airfield.”

The airport also has partnerships with
the Los Angeles County Sheriff’s Depart-
ment, the Federal Bureau of Investiga-
the
Administration, according to Airport Di-

tions and Drug Enforcement

rector Jess Romo.
Being bordered on all sides by the

neighborhoods and businesses of Long Beach, Lakewood and Signal Hill pres-
ents a “unique challenge,” Lépez-Rios added. The sheer size of LGB means there

According to a 2016 study, Long Beach Airport businesses account for 6.4%
of all Long Beach jobs. The facility is expected to provide airline service to
nearly four million passengers during 2018 —a record in the airport’s 95-year
history. (Photographs by the Business Journal’s Brandon Richardson)

Long Beach Airport works with the Transportation Security Administration (TSA) to ensure traveler safety. “TSA is our part-
ner,” Deputy Airport Director Juan Lépez-Rios said. On site, security is handled by Long Beach police and the airport’s special
security officers. (Business Journal Photograph by Brandon Richardson)

is a lot of property that needs to be maintained and secured. “We’re doing the
work behind the scenes to ensure their safety and security, as well as that of
all of our GA [general aviation] tenants and the property in general,” he said.
As part of a citywide initiative to bring all security officers under the same
regulations, the SSOs will be integrated into the city’s police department start-
ing in fiscal year 2019.

In addition to these security services, the airport also has its own dedicated
fire station operated by the Long Beach Fire Department.

Wildlife Preservation

People aren’t the only visitors to LGB. Though located in the heart of Long
Beach, the seventh largest city in California, the airport contends with a number
of wild creatures.

“Airports in general are one of the few areas in the city where we have a lot
of open space, so wildlife tends to
gather there,” Reeves said. “We’ll have
coyotes, we’ll have rabbits and of
course gophers.”

Capturing or eliminating these animals
in a safe and ethical manner is a daily
concern at LGB. The ground-dwelling
critters often attract hawks, which can
be a hazard to pilots and planes. “We
have an active wildlife mitigation pro-
gram,” Reeves said. “We contract with a
USDA [U.S.Department of Agriculture]
biologist who helps us with that pro-
gram.” Hawks are caught in traps and
then relocated to safer areas, some-
times as far as 300 miles away. m
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Long Beach Airport Is Committed To Noise Control

B By PIERCE NAHIGYAN
STAFF WRITER

ong Beach Airport (LGB) has guidelines in place to ensure the level of noise
Lgenerated by its users does not exceed certain bounds. This isn’t just a cour-
tesy to the adjacent neighborhoods; in Long Beach, it’s the law. According to LGB
Noise and Environmental Affairs Officer Ryan McMullan, the airport’s noise or-
dinance is, “One of the most restrictive in the nation.”

The aim of the Long Beach Airport Noise Compatibility Ordinance is to pre-
vent the surrounding community from being exposed to a Community Noise
Equivalent Level (CNEL) of more than 65 dBA (A-weighted decibels) or more.
To do this, it sets a single event noise exposure level (SENEL) for aircraft that
operate at LGB; requires air carriers and commuters to schedule their depar-
tures and arrivals between 7 a.m. and 10 p.m.; and establishes a CNEL, or
“noise budget,” for carrier and commuter flights.

“The noise ordinance establishes an overall noise budget,” McMullan said, “and
that noise budget essentially limits the airport from growing beyond the meas-
ured 1989 to 1990 baseline noise level of 65 dBA.” The noise budget determines
the extent of operations amongst five categories of aircraft: air carriers, charter
flights, commuter flights, general aviation and industrial. Military and govern-
ment aircraft are excluded.

Currently, the airport offers 50 air carrier flight slots and 25 commuter flight slots
daily. Nine of those air carrier slots are referred to as “supplemental,” and were
added in 2016 after an analysis determined that LGB was operating well below the
noise budget levels. “Those nine [supplemental slots] can be taken away based on

the noise budget,” Mc-
Mullan said.

Aircraft noise levels are
measured by the state-of-
the-art Airport Noise and
Operations Monitoring
System, which records air-
craft noise through 18
monitors positioned
across the airport and
throughout the city. Mon-
itors located off the ends
of the runways measure

the take-off and landing  The airport’s 18 noise monitors operate 24 hours a day.

Noise levels are tracked and fines are issued to any air car-
riers, commuter flights, charter flights and general aviation
aircraft that violate the Long Beach Airport noise compati-
bility ordinance. The airport claims that the monitors are
99% accurate in determining which aircraft exceed the pre-
scribed noise limit of 65 dBA (A-weighted decibels). (Pho-
tograph courtesy of the Long Beach Airport)

noise of individual aircraft.
Aircraft that exceed the
threshold of allowed
noise are first issued an
educational packet on
the noise ordinance, an
offer of assistance with procedures and a request to contact LGB noise abate-
ment staff. A second violation invokes a letter of infraction and a request for the
owner or operator of the aircraft to communicate how they plan to comply with
(Please Continue To Page A10)



Long Beach Airport’s airport noise and operations monitoring system (ANOMS) collects
noise data on every aircraft arriving and departing from the airport. The system consists
of 18 noise monitors. Six are enforcement monitors that track single-event noise violations.
The other 12 are sideline monitors that track community noise, validate the computer sim-
ulation model used to develop the airport’s quarterly noise contours and assist with data
correlation. (Image courtesy of Long Beach Airport)

(Continued From Page A9)
the ordinance. After that, violators are fined $100 and then $300 per every sub-
sequent violation.

Airlines that repeatedly produce too much noise or arrive past curfew have been
penalized with much larger fines. For example, after often failing to make curfew,
JetBlue Airways entered into a consent decree with the city prosecutor in 2003,
agreeing to pay $3,000 for the first six violations per quarter and $6,000 per violation
after that. The consent decree was revised in 2017 so that JetBlue now pays a flat
$6,000 fee. Those fees are donated to the Long Beach Public Library Foundation.

If an aircraft is delayed due to poor weather conditions, mechanical problems
or air traffic control conditions, then the fines may be waived, McMullan said,.
“After 11 p.m.,” he continued, “air carriers are not going to be able to [have it
waived], unless there’s extraordinary circumstances.”

A common misconception, McMullan said, is that LGB is not a 24-hour airport.
The Federal Aviation Administration requires that LGB be operational around-
the-clock. “We get a lot of e-mails and calls saying, ‘Why is this aircraft flying in?
| thought you guys closed at 10 p.m. Well, we are open 24/7,” McMullan ex-
plained. “It’s just a matter of aircraft coming in and facing a violation, or not.”

“John Wayne [Airport] is required to operate within specific hours. We're only
required to schedule within specific hours,” Ron Reeves, operations and facilities
bureau manager at LGB, said. “But we are more restrictive in that there are pro-
visions for criminal penalties in our noise ordinance. To my knowledge, no other
airport has that.” Under Long Beach Municipal Code Chapter 16.43.100, owners
or operators of aircraft that knowingly exceed an established SENEL limit can be
subject to misdemeanor charges.

Reeves, who formerly held McMullan’s position as noise officer, also worked
as an aircraft noise consultant in New Zealand. While consulting at Ardmore Air-
port in 2008, he was informed that the LGB ordinance was being used as their
model. “They had surveyed noise ordinances throughout North America and Eu-
rope and decided that Long Beach was the one that best fit their needs,” he said.
“Sure enough, their noise ordinance had noise budgets by category of airplane,
just like Long Beach has. That’s special, that other cities and other nations would
use what was done here as their guideline.” m

Commercial Airlines:

Connecting Long Beach
To The Nation

B By PiIErRCE NAHIGYAN
STAFF WRITER

hat would eventually grow into Long Beach Airport began its life as a
WlSO—acre field at the intersection of Spring Street and Cherry Avenue in
1923. Just a few years prior, the city beach near Pine Avenue was the only place
to land or launch a plane — preferably at low tide.

Today, the airport is a teeming nexus of commercial travel.

Long Beach Airport (or LGB, the call sign of the airport) offers nonstop flights to
18 U.S. destinations and hosts five commercial air carriers: American Airlines, Delta
Air Lines, Hawaiian Airlines, JetBlue Airways and Southwest Airlines. Thus far in
2018, these five airlines have flown more than 26,000 flights to and from the city.

JetBlue claims the lion’s share of flight slots at the airport, offering transporta-
tion to 15 of LGB’s 18 destinations.

“JetBlue has a larger presence because they have a training facility here, and
they have most of the flights right now,” Dale Worsham, airport finance manager,
told the Business Journal.

Since joining LGB in 2001, JetBlue has grown to become the second largest em-
ployer at the airport (after Gulfstream), according to a 2016 airport economic im-
pact report from Jacobs Engineering Group. The airline has also played a role in
the community as the title sponsor of the Long Beach Marathon & Half Marathon
for the past three years, recently renewing its sponsorship through 2